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Community  journalism 
has  its  rewards. 

GCXDD  local  news  coverage 

can  inform.  It  can  inspire.  ^  ^ 

Best  of  all,  it  can  improve  life  for 

So  it  is  in  Salem,  Oregon. 

Dan  Davies,  city  editor  of  The 
Oregon  Statesman,  read  the  copy  ^ 

on  a  public  utility  rate  hearing  and  *  |  m  ^ 

wondered  why  the  public  always  VI  P 

seems  to  lose.  So  he  put  four 

reporters  to  work  digging  out  the 

facts  on  winners  and  losers  in  recent 

u«li‘y^rate  hikes.  ^  ^  ^ 

Ron  Blankenbaker,  Wilma  Bonsanti, 

Andy  Leckey  and  Allen  ‘Bud’  / 

Morrison  created  quite  a  stir.  One  of 
those  stirred  was  Oregon  Gov. 

Bob  Straub,  who  moved  for  some 

For  the  poor  and  elderly  con-  f  , 

sumers  of  electricity  in  Oregon,  those  ^ 

stories  may  mean  reduced  rates.  '  r  *'*  ’ 

For  the  editors  and  reporters  of  The  Oregon  Statesman,  they  meant  the 
first  prize  in  the  annual  Business  Journalism  Award  competition,  sponsored 
by  the  University  of  Missouri  Journalism  School  and  the  Interstate  Natural 
Gas  Association  of  America. 

For  Gannett’s  brand  of  community  journalism,  they  meant  two  consecu¬ 
tive  first  places  in  that  national  league  competition.  Last  year  Tom  Miller  of 
the  Huntington  Herald-Dispatch  won  that  award  for  his  series  “Who  Owns 
West  Virginia?". 

For  all  54  Gannett  daily  newspapers,  such  good  local  news  efforts  mean 
rewards  for  their  readers  and,  incidentally  but  happily,  awards  for  their 
journalists.  That’s  what  good  community  journalism  should  mean. 


Gannett 

A  WORLD  OF  DIFFERENT  NEWSPAPERS 
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Sunday  supps 
attacked  for 
high  ad  costs 


UPl  clients  say 
competing  news 
wires  necessary 


New  York  Times 
to  break  food 
section  mold 


•  •  • 


HAVE  A  LAUGH  ON  US 


THUMBNAILS 


BY  BOB  ENGLEHART 


"HOW  ABOUT  FERGUSON  VS.  CUMBERLAND ,43  N.Y.S.20 
47O,8IL.E0.?" 


"YOU  THINK  YOU'RE  PLAGUED  WITH  SELF-DOUBT? 

HE'S  THE  ONLY  GUY  IN  WASHINGTON  NOT  LINKED 
TO  ELIZABETH  RAY." 

. . .  Then  share  it  with  your  readers! 


W  rite,  wire  or  call: 

Copley  News  Service 
P.O.  Box  190 
San  Diefto,  CA  92112 
Phone  (714)  299-3131 


Bob  Englehart's  2-column  panels  are 
available  6  times  per  week  from 
Copley  News  Service. 

These  cartoons  will  build  reader  traffic 
in  any  section  of  your  newspaper,  or  in 
the  comic  section. 

Just  call  or  write  for  a  promotion  kit 
showing  samples.  A  budget-sized  weekly 
rate  will  be  quoted. 


They’re  making  Harte-Hanks  newspapers 
better  every  year. 

Who  are  they?  A  combination  of  our  “line” 
and  “staff’:  publishers,  group  presidents,  and 
corporate  specialists  working  together  from 
different  viewpoints  to  tackle  the  tough 
problems  of  today  and  capitalize  on  the  exciting 
opportunities  of  tomorrow. 

They  meet  regularly  to  chart  new  directions 
for  enhancing  our  product,  increasing  market 
share,  and  improving  operating  efficiency. 

It’s  hard,  on-your-toes  work,  but  the  results 
are  worth  it. 

Harte-Hanks’  shirtsleeve  strategists.  They’re 
making  our  newspapers  better  for  our 
readers  . . .  and  our  investors. 


HartE'HanI<s  Newspapers,  Inc.  NATioNwidE 
PO.  Box  269,  San  AntonIo,  Texas  78291  IHAllll 


AVAILS: 

Buy  The 
Buffalo  Evening 
News  and  you  're  buy¬ 
ing  proven  demographics, 
guaranteed  avails  and  100%  non 
pre-emptible  prime  position.  The 
News  effectively  reaches  over  50%  of 
)tal  adults  in  Buffalo’s  ADI  daily.  That's 
more  than  any  top  rated  TV  show. 

COVERAGE  AREA: 

_ m  The  Buffalo  Evening  News  has  the 

second  highest  ADI  coverage  in  the  top 
30  U.S.  markets  with  a  total  daily  circulation 
of  278,419  and  weekend  circulation  of  295,148. 
You  re  reaching  over  50%  (634,000)  adult  viewers 
daily  and  58%  (719,000)  adult  viewers  on  weekends. 

SUMMARY: 

When  The  News  talks  comprehensive  coverage,  we’re 
not  just  talking  editorial  and  news  content— we’re 
talking  about  the  comprehensive  coverage  you  get  out 
of  every  advertising  dollar  you  place  in  The  News. 
Outperform  a  spot  TV  buy  in  Buffalo.  Put  your  money 
where  more  of  Buffalo’s  buying  power  will  see  it... 

Buffalo  Evening  News. 
For  further  information,  contact  Hugh  G.  Monaghan 

(716-849-3422). 

Buffalo  Evening  New^ 

One  News  Plaza  •  Buffalo  New  York 
k  Represented  nationally  by  Story  &  Kelly-Smith 


EDITOR  &  PUBLISHER  CALENDAR  OF  EVENTS 


OCTOBER 

17-19 — Newspaper  Food  Editors  Conference,  Atlanta. 

17-19 — Inland  Dally  Press  Association.  Drake  Hotel,  Chicago. 

17-20 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Houston 
Oaks  Hotel,  Houston,  Texas. 

17- 20 — International  Newspaper  Promotion  Association.  Central  Reg¬ 

ional.  Omaha,  NE. 

18- 19 — Advertising  Research  Foundation,  Waldorf  Astoria,  New  York. 
*18-20 — ANPA  Key  Executives  Conference.  Sea  Tac  Motor  Inn,  Seattle. 

Co-sponsor^  by  Pacific  Northwest  Newspaper  Association  and  Al¬ 
lied  Daily  Newspapers. 

18-23 — National  Press  Photographers  Association,  Flying  Short  Course; 
New  York,  Oct.  18,  Harkness  Theater.  Chicago,  Oct.  19,  Thorne  Hall, 
Northwestern  University  Downtown  Campus.  Kansas  City,  Oct.  20, 
Pierson  Hall.  University  of  Missouri  KC  campus.  Phoenix,  Oct.  21 
Hyatt  Regency.  San  Francisco,  Oct.  23,  McKenna  Theater. 

20- 21 — Audit  Bureau  of  Circulation.  The  Drake,  Chicago. 

21- 23 — Florida  Press  Association,  Sheridan  Sun  Key  Hotel,  Clearwater 

Beach,  Florida. 

24-27 — International  Newspaper  Promotion  Association  Western  Reg¬ 
ional,  San  Francisco. 

28- 30 — Ohio  Newspaper-in-Education  Seminar,  Mohican  State  Lodge. 

Perrysville. 

29- 30 — Kansas  Press  Women,  Sheraton  Inn,  Wichita.  Kans. 

NOVEMBER 

4-6 — National  Council  of  College  Publications  Advisers.  Associated  Col¬ 
legiate  Press.  Both  at  Palmer  House,  Chicago. 

7- 9 — DiLitho  Users,  Marriott  Hotel.  Dallas. 

8- 10 — ANPA  Key  Executives  Conference,  Airport  Marino  Hotel.  Dallas/ 

Fort  Worth  Airport.  Co-sponsored  by  Texas  Daily  Newspaper  Associ¬ 
ation. 

9- 12 — Associated  Press  Managing  Editors  Association.  New  York  City 

Hilton. 

10- 12 — Suburban  Newspapers  of  America  Editorial  Seminar,  Pittsburgh 

Hilton. 

14-17 — International  Newspaper  Promotion  Association.  Promoting  the 
Total  Newspaper  Seminar,  Chicago  O'Hare  Hyatt  Regency. 

14-17 — Southern  Newspaper  Publishers  Association,  Boca  Raton,  Flori¬ 
da 

17- 20 — International  Newspaper  Promotion  Association.  Newspaper  Re¬ 

search  Seminar,  Chicago  O'Hare  Hyatt  Regency. 

18- 20 — New  England  Society  of  Newspaper  Editors,  Hanover  Inn, 

Hanover,  N.H. 

20 — A  J.  Leibling  Counter-Convention,  New  York  Hilton,  New  York  City. 

DECEMBER 

8 — New  England  Advertising  Research  Day.  Copley  Plaza  Hotel.  Boston. 
(Advertising  Research  Foundation.  Boston  Chapter  of  the  American 
Marketing  Association  and  Marketing  Science  Institute.) 


JANUARY 

8- 11 — Great  Lakes  Newspaper  Production  Conference,  Marc  Plaza,  Hotel 

and  Milwaukee  Convention  Center. 

9- 12 — National  Retail  Merchants  Association,  New  York  City  Hilton 
23-26 — International  Newspaper  Advertising  Executives,  sales  confer¬ 
ence,  Diplomat  Hotel,  Hollywood,  Florida. 

30-Feb.  4 — Suburban  Newspapers  of  America  Mid-Winter  Management 
Conference,  Cerromar-Dorado,  Puerto  Rico. 


FEBRUARY 

10-12 — Ohio  Newspapers  Association,  Sheraton-Columbus  Motor  Hotel, 
Columbus. 

17-19 — New  England  Association  of  Circulation  Executives.  Boston  Mar¬ 
riott,  Newton,  Mass. 

26-M8rch  1 — Inland  Daily  Press  Association,  Camino  Real  Hotel.  Mexico 
City 
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In  the  past  we  have  had  a  light  that 
flickered,  in  the  present  we  have  a  light 
which  flames,  and  in  the  future  there 
will  be  a  light  which  shines  over 
all  the  land  and  sea.” 

•j 

Sir  Winston  Churchil 


/ 


The  Baltimore  Sun 

Pros  idint:  intDrniatioii  and  scr\  icc  to  Mar\  landers  and  the  nation  since  1S37. 


Antietam  Battlefield,  Maryland 


Photographer,  A.  Auhrey  Bodine 


Newsbriefs 


Order  your  copy  now 
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The  First 


JANE  READS  NEWSPAPERS — "I'm  not  much  for  nightlife," 
Jane  Pauley,  who  is  single  and  will  be  26  on  Halloween, 
told  reporters  at  a  press  conference  held  October  1  1  for  her 
and  her  "Today"  host  Tom  Brokaw  in  NBC's  Green  Room  at 
the  New  York  headquarters.  What  will  the  Indianapolis- 
raised  woman  do  nights?  "Oh,  I  guess  I  should  really  be 
home  reading  newspapers,  preparing  myself."  What  does 
she  read?  In  Chicago,  where  she  was  the  first  woman  to 
co-anchor  the  nightly  news — at  WMAQ-tv,  an  NBC 
station — she  said  she  always  read  the  three  local  papers. 
"But  now  I'll  have  to  read  the  Times,  the  Post  and  the  News 
in  New  York." 


Amendment 


136  Supreme  Court  Cases 
Adjudicating  Freedom  of 
Speech  and  Press  Issues 

Reprinted  from  Editor  &  Publisher  July  3, 
1976  Bicentennial  Issue  .  .  .  PLUS  a  com¬ 
plete  syllabus  of  the  famous  “Nebraska  Case” 
reprinted  from  E&P’s  issue  of  July  17,  1976. 

$2  per  copy 

Invaluable  for  newspapers,  lournalists, 
educators,  students,  librarians,  attorneys, 
publishers.  MAIL  THIS  COUPON  TODAY. 


Jennings  &  Thompson,  a  wholly-owned  subsidiary  of 
Foote.  Cone  &  Belding  Communications  Inc.,  has  been 
named  to  handle  a  multi-media  promotion  by  the  Cincinnati 
Enquirer.  The  Phoenix  ad  agency  is  the  agency  for  Com¬ 
bined  Communications  Corp..  Phoenix,  owners  of  the  Fm- 
quirer. 


Winsor  Newspapers  Inc.,  headquartered  in  Canton,  HI., 
has  acquired  the  family-owned  Monmanlh  (ill.)  Daily 
Review- Atlas,  6,000  circulation.  John  B.  Winsor,  sole  owner 
of  the  Winsor  group,  purchased  l(X)Cf  of  the  daily’s  stock 
from  Mr.  and  Mrs.  Victor  Moffet,  publisher  and  general 
manager.  David  Moffet,  ad  director,  and  Leo  A.  Ryan, 
editor.  David  Moffett  was  named  general  manager,  and 
Robert  G.  Fordyce,  publisher.  Fordyce,  previously  pub¬ 
lisher  of  Canton  (Ill.)  Ledger,  has  been  in  charge  of  Winsor's 
acquisition  effort.  Winsor  said  he  is  resuming  personal 
supervision  of  the  acquisition  program.  Victor  Moffett,  who  is 
retiring  from  the  Review-Atlas,  told  employees  that  “the  day 
of  the  family  owned  newspaper  is  rapidly  nearing  its  end." 
The  Moffets  had  been  involved  in  the  ownership  of  the  paper 
for  the  past  90  years. 
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Circulation  Dept.,  Editor  &  Publisher 
850  Third  Ave.,  New  York,  N.Y.  10022 

Please  send  me  _  copies  of  The  First  Amendment" 
Supreme  Court  cases,  at  $2  per  copy.  □  Payment  is  enclosed 
□  Bill  my  company  (10  or  more  copies). 


Name  . , 
Company 
Address 


There's  no  place  like 
Portland, Oregon. 
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FOURTEEN  THOUSAND  SEVEN  HUNDRED  NINETY-SEVEN  AND  00/100 


Dollam 
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Except  America. 


Portland  and  America  take  home  ainnost  the  same  paycheck. 

And  spend  it  in  much  the  same  way. 

So  it’s  not  surprising  Portland’s  a  favorite  with  test  marketers. 

After  all,  where  else  can  you  find  Americans  so  typical  whose  media 
are  so  well  isolated? 

And  where  can  you  find  better  prospects  for  everyday  selling? 

The  Portland  economy  is  diverse  and  dynamic,  just  like  America’s. 
And  Joe  Portland’s  a  very  dedicated  buyer. 

Which  brings  us  to  the  easiest  way  for  you  to  reach  him; 

The  Oregonian  and  Oregon  Journal.  Buying  both  gives  you  68%  of 
the  SMSA.  48%  of  the  state.  Plus  100%  brilliant  photo-offset 
reproduction. 

To  learn  more,  send  for  our  free  Portland  marketing  manual. 

Just  write  The  Oregonian  Publishing  Co.,  1320  S.W.  Broadway, 
Portland,  Oregon  97201. 

We’ll  figure  Joe  sent  you. 

OREGONIAN/OREGON  JOURNAL 

Reprasented  nationally  by  Nawhouse  Newspapers,  In  Seattle  by  G.  A.  Wellington. 


Editor  &  Publisher 

THE  EOUHTm  estate 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Communications  policy? 

Senator  Thomas  Eag:leton  of  Missouri  made  some  ominous 
comments  recently  to  a  meeting  of  the  Postal  Committee  of 
the  American  Newspaper  Publishers  Association: 

“Unlike  many  nations  in  Europe,  The  United  States  gov¬ 
ernment  has  always  dealt  with  the  various  segments  of  the 
communications  industry  on  a  individual  basis.  There  has 
been  no  central  planning  or  administration  to  encompass 
mail  delivery,  telephone  service,  broadcasting,  electronic 
data  transmission,  cable  television,  and  the  media." 

He  pointed  out  that  next  year  all  of  these  communications 
issues  will  be  separately  considered  by  various  Congres¬ 
sional  committees.  As  a  result  he  foresaw  a  “recognition  by 
the  government  that  all  of  these  questions  are  components 
of  just  one  issue — communications.  It  is  the  beginning  of 
what  I  predict  will  be  an  effort  by  the  government  to  re¬ 
structure  itself  to  deal  with  all  facets  of  communications  in  a 
comprehensive  and  organized  way.  .  .  . 

“If  the  government  does  restructure  itself,  the  public  pol¬ 
icy  controlling  newspapers  and  magazines  will  not  be  im¬ 
mune  from  reconsideration.” 

Certainly,  mail  delivery,  telephone  service,  broadcasting 
and  cable  television  may  come  under  the  purview  of  Con¬ 
gressional  committees  for  various  reasons.  But  what  Con¬ 
gressional  committee  is  going  to  consider  “central  planning 
or  administration”  of  print  media?  And  how  is  that  to  be 
done? 

What  is  “the  public  policy  controlling  newspapers  and 
magazines?” 

If  the  Senator  is  talking  about  print  media  access  to  and 
handling  by  the  Postal  Service,  that  is  one  thing.  But,  then 
why  include  broadcasting  in  the  discussion? 

The  words  “planning,”  “administration,”  “controlling,” 
when  used  in  connection  with  “print  media”  are  frightening. 
It  sounds  like  someone  wants  to  rewrite,  or  least  tinker  with, 
the  First  Amendment. 

Political  endorsements 

There  is  controversy  among  newspaper  people  as  to 
whether  endorsements  of  political  candidates  should  be 
made  on  editorial  pages.  Some  prominent  dailies  have  aban¬ 
doned  the  practice,  but  judging  from  E&P’s  report  of  the 
recent  National  Conference  of  Editorial  Writers  (Oct.  9,  page 
10)  a  majority  of  editorial  writers  believe  it  is  a  newspaper’s 
responsibility  to  its  readers  to  announce  its  preferences 
among  candidates  and  state  the  reasons  why. 

We  believe  it  is  more  helpful  to  voters  for  editors  to  sift 
and  analyze  the  flood  of  campaign  information  and  appraise 
the  candidates  as  they  see  them,  rather  than  to  bombard  the 
voters  with  all  the  statements,  charges  and  counter-charges 
and  say:  “Here  they  are,  take  your  pick.” 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 

Publishers  Association 
6  mo.  average  net  paid  June  30.  1976 — 25.009 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1664.  Newspaperdom  established 
March.  1692  the  Fourth  Estate  March  1. 1694  Editor  & 
Publisher.  June  29.  1901.  Advertising.  January  22 
1925 


Managing  Editor:  Jerome  H  Walker  Jr 


Associate  Editors:  John  P  Consoli.  Jane  Levere. 
Carla  Marie  Rupp,  Lenora  Williamson.  Earl  W 
Wilken 

Midwest  Editor:  Gerald  B  Healey 
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Letters 


OTHER  FACTORS  SELLING  STRATEGY 


The  report,  "Ford  Dealers  nix  ad  buy 
in  papers  (E&P,  Sept.  18)  is  discourag¬ 
ing  for  the  reasons  that  the  chairmen  of 
Ford’s  sales  districts  give  in  placing 
dealer  announcements  on  network  spot 
tv  over  newspapers:  high  rates  of  news¬ 
papers  and  their  lack  of  association 
rates. 

1  wonder  if  this  advertiser  and  others 
who  take  to  the  air.  when  comparing 
costs,  include  production  figures.  Since 
the  costs  for  most  commercials  are  ex- 
cessible.  I’m  sure  if  they  were  included 
along  with  space  costs  in  space  and  air 
cost  comparisons,  the  picture  would 
favor  newspapers. 

i  wonder,  too,  whether  automobile 
advertisers  depend  to  a  great  extent  on 
the  free  publicity  they  receive  from  many 
newspapers,  particularly  at  new  car  an¬ 
nouncement  time.  The  news  1  see  on  tv 
concerning  passenger  cars  usually  is  con¬ 
tained  in  commercials. 

S.  Austin  Brew 
(Brew,  who  lives  in  Fair  Lawn,  N.J.,  was 
formerly  head  of  newspaper  space  buying 
at  BBDO,  New  York.) 

♦  *  * 

PLANTED  THE  IDEA 

The  Arizona  Star  has  actively  been 
pursuing  the  Bolles  killing,  along  with 
other  organized  crime  in  Arizona.  In¬ 
deed.  it  was  immediately  after  the  Bolles 
killing  that  I  called  various  editors  and 
publishers  in  the  East,  people  such  as 
David  Laventhol  of  Newsday  and  Tom 
Winship  in  Boston  Globe  to  tell  them  that 
I  thought  the  Bolles  story  had  been  un¬ 
derplayed  by  many  large  newspapers 
across  the  nation  and  to  suggest  to  them 
that  it  might  be  a  good  idea  to  organize  a 
crime-busting  team  of  top  investigative 
reporters. 

William  J.  Woestendiek 
(Woestendiek  is  executive  editor  of  the 
Arizona  Daily  Star.) 

♦  ♦  ♦ 

FOR  THE  RECORD 

We  certainly  appreciate  mention  of 
our  stance  concerning  the  Elsman  offer 
you  reported  on  in  the  August  14  issue 
under  the  "Briefs”  headline. 

We  beg  to  differ  on  only  one  point. 
The  East  Lansing,  Mich.  Towne  Courier 
has  never  been  the  Town  Crier,  nor  does 
it  intend  to  be. 

Just  for  the  record. 

Michael  H.  Duweck 
(Duweck  is  managing  editor  of  the  Towne 
Courier. 

EDITOR  &  PUBLISHER  for  October  16,  1976 


An  announcement  that  the  Newspaper 
Advertising  Bureau  has  offered  to  help 
newspapers  halt  declining  circulation  is 
good  news.  But,  several  points  of 
strategy  should  be  considered  before  the 
first  assault  begins. 

Appointment  of  a  Marketing  Director 
by  a  Newspaper — This  should  be  an  en¬ 
tirely  new  spot  in  the  Management  Table 
of  Organization,  if  none  already  exists — 
reporting  directly  to  the  publisher  on  an 
equal  basis  with  the  editor,  ad  director 
and  circulator.  This  is  a  device  to  break 
the  almost  incestuous  and  time- 
encrusted  staff  relationships  with  a  pub¬ 
lisher  and  help  set  objective,  profes¬ 
sional  standards  of  quality  for  manu¬ 
facture  of  a  salable  product.  The  MD 
should  have  a  professional  business  de¬ 
gree  .  .  .  and  seasoned  experience  at 
someone  else’s  expense. 

A  marketing  director  would  take  two 
copies  of  each  newspaper  in  a  competi¬ 
tive  market  ...  or  the  "outside”  pa¬ 
pers.  cut  them  apart  (front  and  obverse 
sides),  compare  each  story  in  minute  de¬ 
tail  by  headline  size,  length  and  page 
placement.  Put  the  "exclusives”  in  a 
separate  pile  and  check  to  see  if  they 
have  been  copyrighted  so  if  they  have 
been  "lifted”  by  broadcast  media,  at 
least  air  credit  has  been  given  .  .  .  free 
plug!  Count  the  number  of  items.  This 
puts  a  brutal  spotlight  on  a  poor  product. 

People  seek  information  more  than 
ever  .  .  .  and  broadcast  cannot  provide 
the  extra  intelligence  that  makes  the 
newspaper  a  unique  product;  with  bite. 

A  marketing  expert  understands  label¬ 
ing,  packaging.  Many  newspapers  use 
big  pictures  on  the  theory  they  are  com¬ 
peting  with  television.  But  they  forget 
the  "zoom”  ...  a  big  picture  to  fill  a 
screen.  A  big  photoengraving  without  big 
heads  takes  up  a  lot  of  costly 
space  .  .  .  and  poor  cropping  may  add 
to  the  expense.  Marketing  people  not  in 
opposing  situations  freely  exchange 
information  .  .  .  this  could  be  highly 
useful  and  bring  newspapers  a  step 
closer  to  national  standardization,  and 
cost  reduction.  Why  should  the  Bugle  in 
one  town  look  different  from  the  Echo  in 
another  town?  .  .  .  they  don’t  have  the 
same  readers. 

A  newspaper  exclusive  in  its  market, 
with  access  to  broadcast — "recip  or  pur¬ 
chase;  handbills,  car  card,  subway  post¬ 
ers,  sky  writing  and  even  graffiti  still 
needs  image  advertising  from  outside. 
While  the  Bureau  itself  is  devoted  to  sell¬ 
ing  space,  [and  no  doubt  part  of  a  na¬ 
tional  campaign  would  include  space 


schedules  of  ads  talking  to  people  who 
already  read  the  paper],  the  most  effec¬ 
tive  weapon  could  be  television  and 
radio. 

Buys  could  be  made  at  special  times 
through  media  buying  services  who 
know  how,  where  and  when  to 
buy  .  .  .  Thanksgiving  and  Christmas 
week  after  the  big  department  store 
pushes  are  over  but  big  family  audiences 
are  still  there.  There  are  many  devices: 
stand-by  spots  pre-arranged  for  drop-in 
when  unexpected  big  news  breaks; 
maybe  a  top-money  buy  in  the  middle  of 
a  superbowl  game. 

What  would  you  say  to  a  suggestion 
that  a  promotion  agency  in  Hollywood 
be  engaged  to  get  more  "newspaper” 
use  in  tv  series  .  .  .  maybe  even  per¬ 
suade  a  producer  to  get  his  writers  to 
have  a  star  say  something  nice  about  the 
reliability  and  importance  of  news¬ 
papers?  The  way  of  American  family  life. 

It’s  a  fascinating  step  in  the  right  direc¬ 
tion  ...  the  Bureau  willing  to  discuss 
the  project  ...  the  chipmunks  already 
barking  their  territorial  impera¬ 
tive  .  .  .  but  it’s  got  to  be  started  soon 
by  some  leaders  who  believe  in  survival 
of  a  free  press  .  .  .  Or,  in  the  words  of 
James  Solters  in  a  new  musical  titled, 
"Puzzle  Girl,”  who  says,  "Some  day 
there  may  be  only  ONE  newspaper  left 
and  that  will  tell  you  what  to 
think  .  .  .  but  WHO  will  choose  the 
editor?” 

Mark  Finley 
(Mark  Finley  is  a  Boston  print/tv-radio- 
cablevision  consultant  and  college  lec¬ 
turer  on  marketing.  His  background 
includes  promotion  director  of  the  Boston 
Herald  American- Advertiser,  the  Record 
American,  the  Boston  Post.) 

Short  Takes _ 


The  family  asks  that  memorable  con¬ 
tributions  be  made  to  the  Henry  Dollar 
Fund  .  .  . — Washington  Post. 

*  *  + 

The  interior  design  houses  a  spacious 
lobby,  sex  teller  stations,  a  vault  .  . 

. — Grand  Haven  (Mich.)  Tribune. 

♦  +  * 

The  F - moved  to  Bellflower 

where  Otil  became  a  machinist  as  a  lively 
hood. — Coalinga  (Calif.)  Record. 

*  ♦  ♦ 

Attorneys  said  the  charge  was  dropped 
after  both  sides  agreed  to  an  undisclosed 
out-of-control  settlement — Los  Angeles 
Times. 


Boston  has 


nuu-mn;:  nr,^lut^..t  ;» 


Mayor  tells  police 
our  streets  are  saf 


Pat  Nixon  still 
on  critical  list 


Boston  is  waking  up  to  a  new 
newspaper  these  mornings. 

It’s  a  paper  with  a  fresh,  new  look 
and  a  fresh,  new  spirit.  With  new 
writers  to  read.  New  features  to  enjoy. 


It’s  a  brighter,  breezier,  easier-to- 
read  paper. 

No  wonder  it’s  already  the  No.  1 
morning  newspaper  in  New  England. 

That’s  right.  The  Herald. 
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Sunday  supp  publishers 
urged  to  lower  ad  costs 

By  John  Consoli  you  deserve,”  he  said.  “Look  at  your 


If  Sunday  newspaper  magazine  sup¬ 
plements  are  to  capture  a  share  of  sus¬ 
tained  advertising  campaign  dollars  from 
leading  national  advertisers  rather  than 
merely  being  used  by  them  for  spot 
promotion,  publishers  must  do  a  better 
job  of  tailoring  these  supplements  to  the 
advertisers'  needs. 

Speaking  at  a  rotogravure  seminar 
sponsored  by  Metropolitan  Sunday 
Newspapers,  Inc.  in  Atlanta  last  week, 
representatives  from  three  large  national 
advertisers  and  the  nation's  largest  ad 
agency  said  publishers  must  do  some¬ 
thing  to  offset  the  extremely  high  cost 
per  thousand  of  their  Sunday  magazines 
supplements. 

Ways  to  offset  costs 

Market  segmentation  or  the  offering  of 
umbrella  discounts  were  cited  by  the 
speakers  as  ways  to  offset  the  high  cost 
of  the  ads.  If  this  proves  not  feasible  to 
the  newspapers,  it  was  suggested  that 
more  demographic  information  be  pro¬ 
vided  to  advertisers  and  a  better,  more 
consistent  quality  product  be  offered, 
especially  in  color  reproduction. 

"The  rising  price  problem  is  com¬ 
pounded  by  a  declining  redemption  rate 
for  coupons,"  said  Archa  Knowiton,  di¬ 
rector  of  media  services  for  General 
Foods,  "and  this  could  give  you  increas¬ 
ing  headaches.  For  some  reason  or 
other,  our  redemption  rate  (in  Sunday 
magazine  supplements)  is  off  by  33%  in 
the  past  two  years  and  that's  bad  for  both 
of  us.” 

Ralph  Countryman,  media  services 
manager  for  Coca-Cola,  agreed  that 
coupon  redemption  is  also  down  and 
suggested  if  newspapers  want  to  keep 
national  advertisers  in  their  Sunday  sup¬ 
plements,  certain  services  be  provided. 
These  included  more  demographic  in¬ 
formation,  more  negotiating  power  for 
positioning  of  ads,  more  merchandising 
help  and  shorter  lead  time. 

Knowiton  suggested  Sunday  supple¬ 
ments  improve  their  image.  "People 
know  what  Good  Housekeeping 
magazine  stands  for,  or  the  Reader's  Di¬ 
gest  or  the  New  York  Times,  the  CBS  tv 
network  and  so  forth,”  said  Knowiton. 
"But  ask  people  about  Sunday  supple¬ 
ments  and  you  don’t  get  any  positive  en¬ 
thusiastic  answer.” 

“Around  our  shop  and  at  our  agencies, 
I  don’t  get  the  kinds  of  vibrations  1  think 


total  advertising  revenue.  You  are  so 
much  larger  than  most  media.  I  Just  think 
you  are  missing  the  boat  somewhere. 

"If  you  want  to  get  advertisers  like 
General  Foods  to  start  thinking  of  Sun¬ 
day  supplements  as  anything  more  than 
just  a  coupon  carrier  and  promotional 
tool,  it  seems  to  me  you've  got  to  de¬ 
velop  your  profile  a  bit  more  positively,” 
Knowiton  said. 

In  calling  for  market  segmentation  or 
umbrella  discounts,  Daniel  Pearson, 
media  director  for  R  J.  Reynolds  said, 
"The  chance  of  success  of  a  new 
cigarette  product  is  declining.  The  field  is 
overcrowded  and  to  be  successful  will 
mean  having  to  identify  closer  to  a  target 
audience.  Some  areas  or  markets  we  just 
don't  need.  We  use  Sunday  magazines  as 
an  introductory  or  promotional  vehicle 
but  not  as  a  sustaining  medium.  The  cost 
is  too  high.” 

While  Pearson  and  Countryman  were 
somewhat  critical  of  the  high  cost  per 
thousand  and  wasted  circulation  in  Sun¬ 
day  supplements,  each  said  they  would 
continue  using  the  medium  as  an  ad 
vehicle  in  1977.  R.  J.  Reynolds  will  run 
some  104  pages,  while  Coca-Cola  will 
boost  the  number  of  ads  run  over  this 
year.  Countryman  did  not  give  specific 
figures. 

Positive  points 

The  immediacy  and  broad  reach  of 
Sunday  supplements  makes  them  attrac¬ 
tive  to  R.  J.  Reynolds,  while  Country¬ 
man  cited  such  positives  as  non- 
controversial  editorial  matter,  good  ad 
company  and  high  ad  noting  (according 
to  Starch  figures)  as  reasons  for  Coca- 
Cola’s  continued  use  of  Sunday  supple¬ 
ments. 

Thurman  Pierce,  vicepresident  and 
print  media  manager  for  J.  Walter 
Thompson,  presented  a  brief  sales  his¬ 
tory  of  Sunday  magazines  which  showed 
that  Family  Weekly,  Parade  and  the  local 
Sunday  supplements  have  shown  a  144% 
increase  in  ad  revenue  over  the  10  years 
since  1%6.  Total  combined  ad  revenues 
for  1975  was  $224  million. 

Over  the  last  five  years,  all  three  com¬ 
bined  to  show  a  51%  increase  in 
revenue — Family  Weekly  126%,  to  $43.5 
million.  Parade  107%  to  $79.4  million  and 
the  other  Sunday  magazines  1 1%  to  $101 
million. 

However,  color  rates  for  Family 
Weekly,  Parade  and  the  rest  of  the  Sun- 


E&P 

Every  Saturday  since  1884 

day  supplements  rose  49%  over  the  past 
five  years.  "This  indicates  that  Sunday 
supplements  increased  advertising  linage 
only  slightly  if  at  all  in  five  years  through 
1975,”  said  Pierce.  He  pointed  out  that 
all  Sunday  supplements  other  than 
Parade  and  Family  Weekly  over  the  past 
five  years  showed  a  31%  rate  increase 
compared  to  an  11%  revenue  increase, 
indicating  "a  considerable  drop  in  adver¬ 
tising  linage  for  the  independently  edited 
Sunday  magazines.” 

Parade  (with  a  61%  increase  in  four 
color  page  rates)  and  Family  Weekly 
(with  a  72%  increase  over  the  past  five 
years)  showed  sizable  linage  gains,  ac¬ 
cording  to  Pierce’s  figures. 

Rate  hikes  cited 

Pierce  attributed  the  cutback  in  linage 
in  the  newspaper's  independently  edited 
Sunday  magazine  supplements  to  a  rate 
increase  of  over  20%  in  January  of  1975. 
“If  you  take  such  a  big  increase  in  one 
year — particularly  where  your  one-time 
rate  can  run  over  $50,000 — you  are  likely 
to  find  a  hefty  cutback  or  withdrawal  of 
advertising  scheduled,  at  least  for  a 
while,’’  Pierce  told  the  newspaper 
executives. 

For  1976,  "Sunday”  revenue  is  up 
18%  to  date  while  rates  have  increased 
just  nine  per  cent,  indicating  a  sizable 
increase  in  linage,  said  Pierce. 

Overall,  Sunday  supplements  includ¬ 
ing  Parade  and  Family  Weekly,  showed  a 
higher  revenue  gain  as  a  group  over  the 
past  five  years  (51%),  than  U.S.  national 
advertising  revenues  (that  showed  a  37% 
gain)  and  consumer  magazines  (with  a 
13%  gain.) 

Sunday  supplements  also  showed  a 
larger  per  cent  gain  in  revenues  than 
network  tv  (39%)  and  spot  tv  (32%). 

Pierce  said  Sunday  magazine  supple¬ 
ments  are  used  by  advertisers  who  do 
have  a  budget  that  is  big  enough  to  afford 
them.  “The  combined  four-color  rates 
have  been  running  from  around  $200,000 
to  a  quarter  of  a  million  dollars  for  one 
advertisement,”  he  said.  "There  are  a 
great  many  product  budgets  that  just 
cannot  afford  you  for  national  advertis¬ 
ing. 

Pierce  said  while  the  immediacy  as¬ 
pect  of  Sunday  supplements  works  to  an 
advertiser’s  liking  for  promotion  cam¬ 
paigns  or  new  product  introductions, 
"there  are  thousands  of  product  cam¬ 
paigns  designed  to  run  many  or  most 
months  of  the  year  on  what  is  called  a 
sustaining  basis.  These  advertisers  want 
many  exposures  of  their  message  over 
that  time  and  for  them,  Sunday 
magazines,  with  a  24-hour  life,  do  not 
(Continued  on  page  42) 


9 


Editors  say  two  national 
wire  services  are  needed 


By  1.  William  Hill 


Of  the  350  editors  and  publishers  re¬ 
sponding  to  a  survey  by  United  Press 
International's  advisory  board.  318  said 
they  believed  in  the  need  for  two  national 
wire  services. 

The  results  of  the  poll,  which  was 
begun  after  the  Edicon/75  meeting  in 
London  at  the  request  of  UPTs  advisory 
board  management  committee  (E«&P. 
October  II.  1975).  were  disclosed  by 
Roderick  Beaton.  UPI  president,  this 
week  in  Washington.  D.C.  at  the  1976 
Edicon  meeting. 

Beaton  said  20  of  the  respondents  said 
they  did  not  feel  there  was  a  need  for  two 
national  wires. 

A  total  of  184  respondents  said  they 
felt  that  UPI  services  were  as  good  or 
better  than  the  Associated  Press  in  reply 
to  another  question  asked  in  the  survey. 
Beaton  said  137  said  they  were  not  sure. 

Rates  hiked 

Beaton  also  announced  that  continuing 
rises  in  business  costs  will  require  a  9.5*^ 
rate  hike  in  subscriber  costs,  effective  in 
January.  1977.  He  also  said  the  agency  is 
converting  to  a  monthly,  instead  of  a 
weekly,  billing  system  in  an  effort  to  cut 
expenses  in  processing  8.000  weekly 
bills. 

Results  of  the  evaluation  survey  and 
the  rate  hike  announcement  were  dis¬ 
cussed  in  sessions  for  UPI  clients  only. 

Politics  and  the  press,  and  the  threat  of 
world-wide  press  censorship  dominated 
topics  on  the  open  agenda  of  the  17th 
annual  conference  of  editors  and  pub¬ 
lishers. 

Programming  problems  beset  the  con¬ 
vention  because  President  Ford  and  can¬ 
didate  Jimmy  Carter  were  unavailable 
due  to  their  October  6  San  Francisco  de¬ 
bate. 

A  political  flavor  derived  from  three 
sources,  however; 

•  Talks  or  panel  appearances  by  Vice 
Presidential  candidate  Robert  J.  Dole; 
Carter  supporter  Andrew  Young.  Demo¬ 
cratic  Representative  from  Georgia; 
Representative  Morris  K.  Udall.  Arizona 
Democrat  and  recent  candidate  for  Pres¬ 
ident;  and  lawyer  William  E.  Miller,  who 
was  a  Vice  Presidential  candidate  on  the 
Goldwater  ticket  in  1964. 

•  Reports  on  UPI  political  coverage 
by  vicepresident  and  Washington  man¬ 
ager  Grant  Dillman  and  an  assessment  by 
Chicago  Tribune  editor  Clayton  Kirk¬ 
patrick.  based  on  a  News  Services 
Committee  study. 
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•  A  fill-in  job.  when  a  speaker  failed 
to  arrive,  by  UPI  photographer  Darryl 
Heikes.  w  ho  has  been  in  the  Carter  cam¬ 
paign  entourage  and  told  of  how  Jimmy 
Carter  not  only  carries  his  own  luggage 
but  also  how.  when  visited  by  movie 
actor  Robert  Redford.  carried  Redford's 
suitcase;  and  by  UPI  senior  editor 
Richard  Growald.  who  has  been  travel¬ 
ing  with  President  Ford  and  had  heard 
Ford  say  in  speeches  57  times  “Any 
government  big  enough  to  give  you  what 
you  want  is  big  enough  to  take  away  all 
you've  got." 

Political  coverage 

Regarding  coverage  by  the  media. 
Dole  said.  "We're  getting  covered  well 
enough — ^just  so  we're  not  covered  up." 
Sometimes  he  doesn't  like  what  a  re¬ 
porter  writes  about  him  but.  he  said.  "1 
guess  the  reporter  doesn't  like  what  1 
say."  He  told  the  convention  also  that  he 
doesn't  mind  the  “tilting"  in  editorials, 
but  doesn't  like  it  in  a  news  story. 

Representative  Young,  one  of  Carter's 
earliest  supporters,  blamed  a  lack  of 
excitement  in  the  Carter  campaign  on  the 
new  campaign  spending  law .  “W'hat  with 
the  cost  of  Jet  air  travel  and  television, 
very  little  money  is  being  spent  in  the 
states.  We  just  don't  have  the  money  for 
handing  out  campaign  buttons,  etc." 

Young  also  saw  the  press  as  creator  of 
a  problem  for  Carter.  Early  on.  he  said, 
the  newspapers  built  up  Ford  as  a  good 
caretaker  President  and  Carter  as  the 
bright  prospect  for  new  leadership.  Now . 
as  a  result,  the  unknown  quality  of  Car¬ 
ter  has  begun  to  hurt  him.  while  a  certain 
sympathy  for  Ford  has  grown,  due  to  the 
circumstances  under  which  he  took  over 
the  Presidency  from  Nixon. 

Udall  and  Miller  appeared  on  the  panel 
of  a  reverse  press  conference  as  they 
quizzed  newsmen  Jack  Germond.  W'ush- 
infiton  Star;  John  McCormally.  editor  of 
the  Burlinfiton  (la.)  Hawk  Eye:  and  Ar¬ 
nold  Sawislak.  senior  editor  in  the  UPI 
Washington  bureau. 

Udall  said  he  gave  good  marks  on 
political  coverage  to  the  press. 

Miller  agreed  that  this  year's  political 
coverage  has  been  good  and  satirized  the 
press  by  announcing  he  wished  to  ask  an 
8-part  question  of  the  newsmen. 

The  UPI's  Dillman.  in  a  report  to  the 
UPI  Newspaper  Advisory  Board, 
claimed  that  the  delegate  count  by  his 
wire  service,  kept  by  Clay  Richards,  was 
"the  most  accurate  of  any." 

Editor  Kirkpatrick,  in  his  assessment 
of  UPI  performance,  cited  how  because 
of  newspaper  space  limitations,  editors 
have  especially  appreciated  political 


roundups — one  editor  even  calling  for  a 
daily  "super-roundup,  no  more  than  a 
paragraph  on  each  candidate  (in  the  pri¬ 
maries)  summarizing  what  he  did  and 
said  that  day." 

Kirkpatrick  also  said  “One  frequently 
mentioned  story  prized  by  editors  is  “the 
issue  oriented  comparison 
story  .  .  .  The  emphasis  on  the  need 
for  issue-oriented  copy  probably  is  a  re¬ 
flection  of  dissatisfaction  with  the  Presi¬ 
dential  candidates  who  have  devoted 
more  of  their  efforts  to  image  building 
than  to  developing  their  differences  on 
major  issues." 

The  editor  told  the  UPI  Advisory 
Board  that  “format  is  important  in  the 
issue-oriented  story  and  UPI  convention 
roundups  set  up  in  parallel  style  were 
applauded." 

Bureau  in  Leningrad 

During  the  convention.  UPI  editor-in- 
chief  and  vicepresident  H.  L.  Stevenson 
disclosed  UPI  will  become  the  first  U.S. 
news  organization  to  open  a  bureau  in 
Leningrad,  with  Emil  Sveilis.  former 
Stockholm  bureau  manager,  as  resident 
correspondent. 

Stevenson  said  that  when  UPI  presi¬ 
dent  Roderick  W.  Beaton  visited  Mos¬ 
cow  last  year,  officials  of  TASS,  the 
Soviet  news  agency,  said  they  would 
push  for  a  UPI  bureau  in  Leningrad,  and 
asked  UPI  support  for  their  own  effort  to 
open  a  TASS  bureau  in  San  Francisco. 

The  State  Department  has  since  au¬ 
thorized  the  request  and  the  TASS  office 
is  expected  to  open  soon. 

In  its  pre-convention  meeting  on  Oc¬ 
tober  6.  the  UPI  Newspaper  Advisory 
Board  adopted  a  resolution  supporting 
"the  position  of  United  Press  Inter¬ 
national  to  oppose  all  efforts  to  inhibit 
the  free  flow  of  information  across  inter¬ 
national  borders"  and  “supports  UPI's 
opposition  to  adoption  by  the  General 
Conference  of  UNESCO  meeting  in 
Nairobi.  Kenya,  in  October.  1976.  of 
Item  69  on  the  tentative  agenda.  Draft 
Article  19-C.  which  could  lead  to 
government  control  of  news  collection 
and  disseminations  within  subscribing 
countries." 

UNESCO  proposal 

In  an  address  to  Edicon  on  the  last 
day  of  the  convention.  Leonard  Marks, 
communications  attorney  and  former 
USIA  head,  described  the  inception 
and  significance  of  the  UNESCO  pro¬ 
posal. 

Marks  described  how.  five  years  ago. 
UNESCO  became  political  after  150  new 
countries  sprang  into  being  in  Africa  and 
Asia,  and  how  the  African  countries 
began  to  agitate  and  say  news  written  by 
Americans  was  unfair  insofar  as  it  gave 
the  bad  news  only.  The  western  press 
was  called  “irresponsible  and  not  in- 
{Conlinaed  on  pafie  45) 
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Media  Records  branches 
into  marketing  research 


By  John  Consoli 

Media  Records,  Inc.,  the  linage  meas¬ 
urement  company,  has  entered  the  mar¬ 
ket  research  field,  forming  a  new  affiliate 
called  MR  2. 

MR  2,  combining  the  forces  of  Media 
Records  and  O'Brien  Sherwood,  itself  a 
market  research  firm,  is  going  after  the 
business  formerly  handled  by  Markets  In 
Focus,  the  New  York  based  company 
that  went  out  of  business  in  late  June. 

Media  Records  had  been  doing  survey 
data  processing  work  for  Markets  In 
Focus.  When  MIF  went  out  of  business. 
Media  Records  joined  with  O’Brien 
Sherwood  with  the  original  intent  of 
completing  the  unfinished  portion  of  the 
MIF  survey  for  the  New  York  metro 
market  media. 

The  new  affiliate  has  also  decided  to 
pursue  MIF  business  in  other  markets 
and  is  currently  negotiating  with  news¬ 
papers  in  Detroit,  Chicago  and  Philadel¬ 
phia,  a  company  spokesman  said. 

Meanwhile,  another  market  research 
firm.  Three  Sigma,  has  also  submitted 
proposals  in  Chicago  and  Detroit  and  will 
apparently  come  out  with  the  first  survey 
of  the  metro  New  York  market. 

Media  Records  originally  planned  to 
begin  its  readership  and  viewer  survey  of 
the  New  York  market  on  October  18, 
however,  after  several  weeks  of  discus¬ 
sion.  it  was  decided  to  put  the  field  work 
off  until  spring. 

“We  decided  to  postpone  the  survey 
for  a  number  of  reasons."  said  a 
spokesman  for  Media  Records.  “We 
didn't  want  to  produce  a  study  under 
conditions  that  would  not  be  acceptable 
to  all  parties.” 

It  was  determined,  he  said,  that  the 
Presidential  debates,  the  baseball  world 
series  and  election  coverage  would  dis¬ 
tort  viewing  habits,  while  the  introduc¬ 
tion  and  free  give-away  of  the  new  Sun¬ 
day  editions  of  eight  Westchester- 
Rockland  Newspapers  would  distort 
reading  habits. 

Three  Sigma,  however,  will  begin  field 
work  on  the  survey  October  18.  Bill 
Simmons,  formerly  of  W.  R.  Simmons, 
and  founder  of  Three  Sigma,  said  tv 
questions  will  not  be  asked  until  October 
25  when  the  debates  and  the  world  series 
will  be  over. 

Simmons  said  he  was  told  that  the 
Westchester-Rockland  newspapers  will 
probably  be  giving  out  at  least  some  free 
copies  of  the  Sunday  edition  for  the  next 
six  months  and  therefore  it  will  not  mat¬ 
ter  if  the  survey  field  work  is  done  now 
or  in  early  spring. 

Simmons  said  Three  Sigma  has  com¬ 
mitments  from  the  New  York  News  and 
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Long  Island  Newsday  as  well  as  from 
five  broadcast  stations  to  finance  the 
survey. 

Media  Records  executives  said  there 
are  other  New  York  metro  market  news¬ 
papers  (who  they  would  not  identify)  that 
have  indicated  they  will  not  finance  the 
Simmons  survey  but  will  wait  for  the 
Media  Records  survey  next  spring. 

While  the  competitive  battle  brews  in 
New  York  City,  much  of  the  same  over 
the  next  few  months  can  be  expected  in 
other  major  metro  markets  such  as  De¬ 
troit,  Chicago  and  Philadelphia. 

• 

Weekend  package 
offered  by  AP 

What  does  Ringo  Star  say  now  about 
the  breakup  of  the  Beatles?  In  an  inter¬ 
view  with  Los  Angeles’  Associated  Press 
writer  Peter  Boyer  he  says  he  ‘  can’t  see 
it  coming  off.” 

How  does  a  new  Chicago  cli:b  called 
the  Friars  mix  beer  and  bicycles  to  have 
a  good  time?  They  whiz  down  neon- 
bright  Rush  Street  from  bar  to  bar  .  .  . 

These  are  a  few  stories  in  the  new 
package  of  AP  Weekend  aimed  at  the 
weekend  entertainment  sections.  Copy 
in  the  5()0-6()0-word  range  is  oriented 
to  young  interest.  The  program  is  under 
the  supervision  of  enterprise  editor 
Jeff  Alderman  and  managing  editor 
Bob  Johnson. 

There  will  be  a  CB  radio  column.  Tube 
Talk,  a  movie  column  Star  Watch  by  Bob 
Thomas  in  Hollywood,  three  music  col¬ 
umns  and  one  on  "Action”  people. 
Music  Makers  will  deal  with  per¬ 
sonalities  and  trends  in  rock  music,  but 
also  occasionally  with  jazz,  opera  and 
classical;  The  Nashville  Sound  is  on 
country-western,  and  Turntable  Tips  is  a 
list  of  top-selling  albums  and  singles. 

“We  will  produce  from  bureau  con¬ 
tributions  a  weekly  feature  on  people 
who  are  into  interesting  leisure  time  ac¬ 
tivities  and  hobbies  which,  for  the  most 
part,  can  have  local  application  to  hang¬ 
gliding,  backpacking.  Frisbee  competi¬ 
tions,  belly  dancing,  parachuting,  etc.  It 
will  be  called  The  Defers  and  will  focus 
on  both  activities  and  the  people  who  do 
them,”  according  to  AP. 

Neuharth  re-elected 

Allen  H.  Neuharth,  president,  Gannett 
Company,  Inc.,  was  re-elected  a  member 
of  the  board  of  the  Council  of  Better 
Business  Bureaus  at  its  recent  New  Or¬ 
leans  assembly. 


WICI  condemns 
Third  World  Attempt 
to  control  media 

A  Socialist  and  Third  World  attempt  to 
control  the  media  internationally  was 
condemned  Oct.  9  by  Women  in  Com¬ 
munications,  Inc.,  by  unanimous  vote  at 
its  national  meeting.  WICI  called  upon 
the  United  States’  delegation  to  UN¬ 
ESCO  to  oppose  the  draft  resolution  on 
Fundamental  Principles  Governing  the 
Use  of  the  Mass  Media  in  Strengthening 
Peace  and  International  Understanding 
and  in  Combatting  War  Propaganda,  Ra¬ 
cism  and  Apartheid.  The  resolution  will 
be  introduced  at  the  UNESCO  con¬ 
ference  in  Nairobi  later  this  month. 

The  resolution  also  supported  the 
World  Press  Ereedom  Committee,  of 
which  Women  in  Communications  is  a 
member,  in  its  efforts  to  rally  support  for 
freedom  of  the  press  worldwide.  At  the 
same  time,  WICI  called  upon  American 
news  media  and  professional  organiza¬ 
tions  to  offer  ongoing  training  and  educa¬ 
tion  for  journalists  from  developing  na¬ 
tions. 

In  other  action,  the  WICI  delegates: 

— Commended  Congress  for  its  ap¬ 
proval  of  new  copyright  legislation; 

— Opposed  continually  increasing 
postal  rates  and  supported  legislation 
that  provides  for  increases  to  come  in 
stages  and  congressional  appropriations 
to  help  publishers  adjust  to  higher  rates 
gradually; 

— Reaffirmed  its  support  of  equal 
employment  opportunity  for  all  and  re¬ 
quested  improved  administration  of  the 
Equal  Employment  Opportunity  Com¬ 
mission,  with  prompt  handling  of  all 
cases; 

— Opposed  mandatory  retirement, 
with  strong  support  for  proposed  legisla¬ 
tion  for  a  federal  study  of  retirement  and 
pension  practices; 

— Agreed  to  appoint  a  national  ERA 
chair  to  work  for  the  ratification  of  the 
Equal  Rights  Amendment  and  to  coordi¬ 
nate  WlCI’s  efforts  with  other  like- 
minded  organizations; 

— Commended  the  U.S.  Supreme 
Court  for  “upholding  the  First  Amend¬ 
ment”  in  its  decision  June  30  concerning 
the  Nebraska  gag  order  and  reaffirmed 
its  support  for  the  work  of  the  Reporters’ 
Committee  for  Freedom  of  the  ^ess. 

• 

Kruger  announces 
newsprint  hike 

Kruger  Pulp  &  Paper  Ltd.,  will  in¬ 
crease  its  price  for  newsprint  sold  in  the 
U.S.  $20  a  ton  to  $305,  effective  Dec.  I. 

Kruger,  a  private  Montreal-based 
company,  sells  almost  all  of  its  produc¬ 
tion  to  U.S.  newspapers  and  firms. 
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Sample  indicates  trend  to 
Presidential  endorsements 


By  Jane  Levere 

The  perennial  debate  over  political 
endorsements  is  once  again  rearing  its 
head  at  editorial  conferences  throughout 
the  nation. 

The  number  of  dailies  choosing  not  to 
make  a  Presidential  commitment  has  in¬ 
creased  considerably  in  the  last  few  elec¬ 
tion  years,  from  1%  of  the  national  total 
in  1932  to  249f  in  1968  and  239f  in  1972. 

C)f  the  634  papers  surveyed  in  E&P's 
1968  quadrennial  Presidential  poll.  2.M) 
papers  representing  109?^  of  the  total  cir¬ 
culation  of  papers  surveyed  remained 
uncommitted.  These  included  the  In¬ 
dianapolis  (Ind.)  News  and  Star,  Diduth 
(Minn.)  Herald  and  News-Trihune.  Kan¬ 
sas  City  (Mo.)  Times,  Durham  (N.C.) 
Herald  and  San,  Allentown  (Pa.)  Call 
and  Chronicle,  Greenville  (S.C.)  News 
and  Piedmont,  and  Newport  News  (Va.) 
Press  and  Times  Herald. 

1972  poll  results 

Results  of  E&P's  1972  poll  showed 
that  of  1().*'4  dailies  surveyed.  245  repre¬ 
senting  9.4%  of  the  total  circulation 
were  uncommitted.  Included  were  the 
Anchorage  (Alaska)  Times,  Bridgeport 
(Conn.)  Po.v/  and  Tele  pram.  Cedar  Tails 
(Iowa)  Record,  Wichita  (Kan.)  Beacon 
and  Eagle,  and  Baton  Rouge  (V^a.)  Advo¬ 
cate  and  State  Times. 

In  addition,  several  of  the  nation's 
largest  dailies  have  established  a  fairly 
consistent  policy  of  not  endorsing,  in¬ 
cluding  the  Boston  Globe,  Los  Angeles 
Times  and  Washington  Post.  Both 
Newsday  and  the  Wall  Street  Journal  fol¬ 
low  a  strict  non-endorsement  policy. 

The  decision  not  to  endorse  is  made, 
perhaps,  to  avoid  difficulties  such  as 
those  enumerated  at  a  recent  NCEW 
meeting.  Among  these  are  the  problems 
inherent  in  separating  news  and  editorial 
content,  in  maintaining  staff  morale,  and 
in  retaining  editorial  integrity  during  a 
campaign  period. 

Influential,  too.  might  be  findings  such 
as  those  published  in  a  Los  Angeles 
Times  analysis  last  spring,  claiming  that 
newspaper  endorsements  have  much  less 
clout  than  previously  suspected.  Indeed, 
according  to  researcher  Daniel  Yan- 
kelovich  {E&P,  Sept.  18).  Presidential 
endorsements  have  never  been  persua¬ 
sive  because  “people  take  (such  elec¬ 
tions)  very  seriously  and  they  make  up 
their  own  minds." 

Contradicting  such  theories  is  a  study 
of  the  influence  of  newspaper  endorse¬ 
ments  in  the  1964  Presidential  election  by 
Robert  S.  Erickson  of  Elorida  State  Uni¬ 
versity.  Published  in  the  May  1976 

12 


American  Journal  of  Political  Science, 
the  study  claims  that  “some  combination 
of  processes  appears  to  be  at  work  to 
allow  newspaper  endorsements  to  influ¬ 
ence  a  small  but  significant  portion  of  the 
presidential  votes  cast  by  the  American 
electorate." 

Erickson  analyzed  newspaper  “treat¬ 
ments"  in  250  northern  counties  “where 
the  newspapers  published  in  the  largest 
city  had  a  home-county  circulation  equal 
to  at  least  two-thirds  of  both  the  number 
of  households  in  the  county  and  the  total 
newspaper  circulation  within  the 
county." 

Survey  findings 

His  findings  suggest  that  newspapers 
may  be  “more  powerful  forces  in  highly 
ideological  contests,  such  as  1964  and 
1972."  In  addition,  the  accumulated  ef¬ 
fect  of  their  endorsements  over  the  years 
“may  be  considerable." 

Another  concept,  the  notion  of  a  pa¬ 
per's  public  responsibility  to  endorse,  no 
matter  how  troublesome  the  procedure, 
also  frequently  manages  to  make  its  way 
to  the  forefront  of  this  controversy. 

Many  editors  have  a  love-hate  feeling 
about  their  responsibility,  a  reaction 
aptly  described  by  Alvin  P.  Sanoff. 
editorial  page  editor  of  the  Dayton  (Ohio) 
Journal  Herald,  in  a  recent  issue  of  the 
Bulletin  of  the  American  Society  of 
Newspaper  Editors.  “Why  do  we  put 
ourselves  through  this  unrewarding 
process?  I  guess  it  has  to  do  with  public 
responsibility,  although  in  the  middle  of 
(an)  interviewing  session  (of  candidates) 

I  am  often  tempted  to  say  ‘public  respon¬ 
sibility  be  damned.'  “ 

And  David  Hall,  chief  editorial  writer 
of  the  Chicago  Daily  News,  echoed  these 
sentiments  succinctly  at  the  NCEW 
meeting.  “Newspapers  should  endorse 
but  life  is  hell  during  that  period." 

NCEW  queried 

In  order  to  find  out  which  side  of  the 
Presidential  endorsement  debate  daily 
editorial  page  editors  now  favor,  kditora 
pi  Bi.isHKR  took  a  random  survey  at  the 
National  Conference  of  Editorial  Writers 
meeting  in  Hilton  Head.  S.C..  held  Sep¬ 
tember  29-October  2. 

The  survey  of  22  papers,  which  in¬ 
cluded  several  of  the  nation's  largest, 
shows  most  papers  still  plan  to  publish 
endorsements. 

Twenty  of  the  papers  surveyed  are 
planning  to  endorse  a  Presidential  candi¬ 
date.  Among  these  is  the  Hartford 
(Conn.)  Courant.  which,  according  to 
editorial  page  editor  Charles  L.  Towne. 
has  assumed  a  more  active  political  role 


under  new  editorial  management. 

There  was  a  “50-50  chance."  said 
editorial  writer  John  Robinson,  that  the 
Boston  Globe  would  make  an  endorse¬ 
ment.  But  Newsday.  according  to  edito¬ 
rial  writer  Elisabet  Van  Nostrand,  will 
definitely  not  make  such  a  commitment. 

Of  the  20  papers  that  plan  to  endorse  a 
Presidential  candidate,  three  were  defi¬ 
nitely  going  to  endorse  President  Ford 
and  three  probably  would.  Fourteen  of 
the  editors  surveyed  had  either  not  made 
their  choice  or  would  not  reveal  it. 

One  pro-Carter 

The  only  hint  of  an  endorsement  of 
Jimmy  Carter  came  from  Reese  Cleg- 
horn.  former  editor  of  the  editorial  pages 
of  the  Charlotte  (N.C.)  Observer.  “I  as¬ 
sume  we  will  make  an  endorsement,  we 
traditionally  do."  he  said.  “The  paper 
has  generally  been  more  critical  than  af¬ 
firmative  toward  Ford." 

All  endorsements  will  be  made,  ac¬ 
cording  to  the  survey,  sometime  in  Oc¬ 
tober.  the  second  Sunday  before  Elec¬ 
tion  Day  the  average  publication  date. 

Another  question  posed  concerned  any 
influence  exerted  by  group  headquarters 
over  the  endorsement  decision  of  the  nine 
of  the  22  papers  polled  that  were  part  of 
a  group. 

Papers  choose 

Booth  Newspapers,  according  to 
Roger  D.  Kullenberg.  opinion  page  edi¬ 
tor  of  the  Kalamazoo  (Mich.)  Gazette, 
endorse  candidates  independently,  as 
do  the  Gannett  papers,  represented  here 
by  Desmond  Stone  of  the  Rochester 
(N.Y.)  Democrat  and  Chronicle. 

(Gannett,  for  the  first  time  in  a  Presi¬ 
dential  campaign  year,  issued  a  list  of 
suggested  endorsement  standards  to  its 
papers  this  year. 

According  to  John  C.  Quinn,  senior 
vicepresident  for  news  and  information, 
Gannett  issued  the  standards  because  as 
its  “papers  were  putting  more  and  more 
effort  into  their  interviews  (of  candi¬ 
dates)  and  reviews  of  issues,  it  seemed 
they  should  explain  (the  process)  to  the 
reader  every  time  they  wrote  an 
endorsement  editorial." 

The  standards  suggest: 

“I — Most  readers  are  aware  of  the 
endorse-or-not  debate  and  they  deserve 
an  explanation  of  each  editorial  board's 
decision,  whether  or  not  it  endorses. 

2 —  Those  who  do  endorse  should  ex¬ 
plain  to  their  readers  the  make-up  of  the 
editorial  board  and  how  it  arrives  at  its 
endorsements.  That  explanation  needs  to 
be  provided  in  detail  at  the  outset,  in 
brief  boxes  with  each  endorsement 
editorial  and  again  with  the  pre-election 
summary  of  endorsements. 

3 —  Those  who  do  not  endorse  still 
have  an  editorial  page  obligation  to  sum 
up  the  credentials  of  each  candidate,  the 

(Continued  on  page  30) 

EDITOR  &  PUBLISHER  for  October  16.  1976 


Most  papers  bleeped 
out  Butz’s  punch  line 


How  did  newspapers  handle  what  was 
generally  considered  a  racist  and 
obscene  joke  by  the  former  Agriculture 
Secretary  Earl  Butz? 

Most  American  papers  did  not  print 
the  remarks  that  led  to  Butz’  resignation. 

“An  agonizing  decision,”  was  what 
Thomas  Gerber,  Concord  (N.H.) 
Monitor,  called  it.  “We're  supposed  to 
be  in  the  information  business  and  all  of  a 
sudden  we  can’t  report  what’s  going  on 
.  .  .  Somewhere  there’s  a  dividing  line 
between  good  taste  and  informing  the 
public.” 

The  Toledo  Blade  was  one  of  a  few 
newspapers  that  did  use  the  remark 
verbatim — on  page  six,  a  jump  from  page 
one.  “We  used  it,”  said  Bill  Day,  assis¬ 
tant  to  the  publishers,  “because  we  felt  it 
might  have  a  direct  bearing  on  the 
election  of  the  President  of  the  United 
States  and  might  affect  our  history.” 

While  the  Blade  printed  the  comment 
exactly  because  of  its  “historical  signifi¬ 
cance,”  the  Madison  (Wis.)  Capital 
Times  did  so  out  of  responsibility  to  the 
public. 

“When  a  member  of  the  Cabinet  of  the 
President  of  the  United  States  loses  his 
job,  the  newspaper  has  a  responsibility 
to  the  public  to  let  the  public  know  what 
it  was  that  was  said  to  cause  him  to  be 
stripped  of  his  authority,”  Miles  McMil- 
lin,  the  Capital  Times  publisher-editor, 
told  E&P. 

United  Press  International  told 
editors,  via  wire,  that  they  “elected  not 
to  include  Secretary  Butz’  quotes  in  the 
main  body  of  the  story  because  of  the 
nature  of  the  language. 

“For  your  information,  here  is  an  ex¬ 
cerpt  of  John  Dean’s  Rollinf;  Stone  re¬ 
port  of  an  airliner  conversation  at  the  end 
of  the  Republican  National  Convention. 
The  report  is  the  original  source  of  the 
quotes. 

“  ‘To  change  the  subject,  Pat  Boone, 
the  entertainer  posed  a  question:  ‘John 
and  1  were  just  discussing  the  appeal  of 
the  Republican  Party.  It  seems  to  me  that 
the  party  of  Abraham  Lincoln  could  and 
should  attract  more  black  people.  Why 
can’t  that  be  done?’  This  was  a  fair  ques¬ 
tion  for  the  secretary,  who  is  also  a  very 
capable  politician. 

“  ‘I’ll  tell  you  why  you  can’t  attract 
coloreds,’  the  secretary  proclaimed  as 
his  mischievous  smile  returned.  ‘Be¬ 
cause  coloreds  only  want  three  things. 
You  know  what  they  want?’  he  asked 
Pat. 

“Pat  shook  his  head  no;  so  did  1. 

“  ‘I’ll  tell  you  what  coloreds  want.  It’s 
three  things;  first,  a  tight  pussy;  second, 
loose  shoes;  and  third,  a  warm  place  to 
shit.  That’s  all!’ 


In  reporting  the  story,  the  Associated 
Press  paraphrased  the  remark.  However, 
the  AP  also  sent  the  entire  comment  to 
its  member  newspapers  for  those  who 
wanted  to  print  it  or  make  it  available  to 
their  readers. 

The  AP  said: 

“Butz,  in  his  comments,  referred  to 
blacks  as  ‘coloreds’  and  discussed  in  de¬ 
rogatory  terms  what  he  said  were  their 
sexual,  dress  and  bathroom  prefer¬ 
ences.” 

UPl  handled  the  offensive  comments 
with  the  paraphrasing  “good  sex,  easy 
shoes  and  a  warm  place  to  go  to  the 
bathroom.” 

The  New  York  Times  wrote:  “.  .  .  the 
things  were  listed,  in  order,  in  obscene, 
derogatory  and  scatological  terms.”  Fol¬ 
lowing  Butz’  resignation,  the  Times  used 
these  euphemisms:  “.  .  .  satisfying  sex, 
loose  shoes  and  a  warm  place  for  bodily 
functions — wishes  that  were  listed  by 
Mr.  Butz  in  obscene  and  scatological 
terms.” 

The  San  Francisco  Sunday  Examiner 
said;  “first,  a  tight  p — ,  second,  loose 
shoes,  and  third,  a  warm  place  to  s — .” 

The  Washin/^ton  Post  ran  an  AP  story 
which  reported  that  Butz  referred  to 
blacks  as  “coloreds”  and  said  in  vulgar 
language  that  what  they  were  most  con¬ 
cerned  about  was  good  sex,  comfortable 
shoes  and  a  warm  place  to  go  to  the 
bathroom. 

Frank  Jackman  in  the  New  York  Daily 
News  said  the  remarks  “were  unprinta¬ 
ble  for  most  publications”  but  referred  to 
the  preferences  of  blacks  in  sex,  dress 
and  toilet  facilities. 

The  Los  Afifteles  Times  handled  the 
Butz  quote  with  substitutions  similar  to 
those  used  by  the  Washington  newspap¬ 
ers. 

The  Tonawanda  (N.Y.)  News  decided 
that  since  it  is  “a  family  newspaper”  the 
remark  by  Butz  was  “too  crude  to  pub¬ 
lish  for  general  distribution.” 

As  a  solution  the  News  provided  the 
exact  Butz  comment  to  readers  who  vis¬ 
ited  the  newspaper  and  also  read  it  to 
“mature  persons”  making  the  telephone 
inquiries  who  said  it  was  difficult  for 
them  to  make  the  trip  to  the  News. 

An  editorial  in  the  News  said  “scores 
of  persons  visited  the  News,  read  the 
comments  .  .  .  Most  thought  the  News 
had  acted  properly  and  were  apprecia¬ 
tive  of  the  opportunity  to  read  the  re¬ 
marks,”  said  an  editorial  the  paper  pub¬ 
lished  October  6. 

The  Madison  Capital  Times,  w'hich  did 
run  Butz’  comment,  also  used  the  Rock¬ 
efeller  photo.  The  paper’s  executive 


editor,  Elliott  Maraniss,  said,  “If  I  were 
a  black  person  I’d  want  to  know  exactly 
what  was  said.” 

The  Erie  (Pa.)  Morninp  News  told 
readers  in  a  front  page  editor’s  note  that 
the  comments  by  Butz  were  in  poor  taste 
and  would  not  be  published  but  adult  read¬ 
ers  could  see  them  at  the  newspaper  of¬ 
fice. 

More  than  100  persons  came  to  the 
Morning  News  said  Larie  Pintea,  manag¬ 
ing  editor.  Approximately  350  persons 
showed  up  in  the  first  two  days  at  the 
Lubbock  (Tex.)  Avalanche-Journal  to 
see  the  exact  Butz  quote  after  readers 
were  invited  to  the  office  in  a  page  one 
notice.  Among  the  visitors  were  a  farmer 
and  his  wife  who  drove  70  miles  from 
their  home,  copied  the  note  and  took  it 
back  to  show  their  neighbors. 

• 

Privacy  suit  over 
news  photograph 
dismissed 

Two  decisions  by  the  Florida  Supreme 
Court  in  trespass  cases  set  down 
guidelines  for  the  press  in  pursuit  of  “hot 
news.” 

1.  Reporters  and  photographers  may 
routinely  go  onto  private  property  to 
cover  “a  calamity”  or  “disasters  of  pub¬ 
lic  interest,”  unless  the  property  owner 
objects. 

2.  If  a  search  warrant  is  required, 
police  authorities  may  not  bring  repor¬ 
ters  and  photographers  with  them  on  a 
raid. 

Claiming  there  is  a  clear  conflict  in 
these  rulings  in  respect  to  the  right  to 
gather  news,  attorney  Dan  Paul  said  he 
would  ask  the  high  court  to  reconsider 
them.  Paul  represents  two  WESH-tv  re¬ 
porters  who  are  being  sued  by  four 
school  officials  for  libel  and  slander. 

The  Supreme  Court  allowed  the  case 
to  go  to  trial  on  the  ground  that  police 
had  no  right  to  invite  the  newsmen  to 
accompany  them  on  a  raid  at  Green  Val¬ 
ley  School.  The  fact  that  a  search  war¬ 
rant  was  necessary  indicated  the  school 
objected  to  their  presence,  the  court 
said. 

Charges  that  the  school’s  headmaster 
and  three  members  of  his  staff  w  ere  con¬ 
doning  rampant  sex  and  using  bizarre 
disciplinary  measures  were  dropped  be¬ 
cause  the  search  warrant  was  invalid. 

In  the  second  case,  involving  a  Florida 
Times-Union  photographer,  the  high 
court  nullified  a  suit  for  libel  and  inva¬ 
sion  of  privacy.  The  photographer,  cov¬ 
ering  a  house  fire,  had  taken  a  picture  of 
a  silhouette  on  the  bedroom  floor  where 
a  I6-year-old  girl  had  been  found  dead. 
The  newspaper  published  the  picture. 
The  girl’s  mother  sued. 
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Weekly  editor 

How  to  Start  a  newspaper 


By  Gary  Delsohn 


It  takes  more  than  money  to  start  a 
newspaper. 

In  addition  to  sacrifice,  painstaking 
hours  and  some  frustration,  money  is 
one  of  many  elements  necessary  to  begin 
a  newspaper.  Once  you  get  going,  how¬ 
ever.  you  will  need  plenty  of  capital  to 
survive. 

Four  new  and  successful  newspaper 
entrepreneurs  told  their  experiences  of 
trial  and  tribulation  to  an  interested  audi¬ 
ence  at  the  II  Ith  annual  fall  convention 
of  the  Illinois  Press  Association,  at 
Springfield,  September  23-25. 

Depending  where  one  wants  to  estab¬ 
lish  a  new  paper,  there  are  different  con¬ 
siderations.  But  foremost,  according  to 
the  publishers,  is  “know  your  area.” 

William  Friedman  had  spent  eight 
years  as  overseas  correspondent  for  the 
Los  Angeles  Times  and  Time  Magazine, 
including  a  stint  as  Montreal  bureau 
chief,  before  returning  to  hometown 
Springfield  to  realize  a  dream  he  nur¬ 
tured  since  high  school. 

For  six  months  prior  to  his  planned 
publication  date.  Friedman,  familiar  with 
Springfield's  merchants,  conducted  his 
personal  and  informal  market  research 
and  “didn't  put  anything  on  the  line  until 
we  knew  we  were  in  a  position  to  at  least 
go  ahead  for  a  couple  of  months  and  be 
supported  by  sufficient  advertising  rev¬ 
enue.” 

Friedman's  Illinois  Times,  a  tabloid, 
feature  oriented,  weekly,  “knew  we 
couldn't  compete  against  the  entrenched 
daily”  so  attempted  “regional  jour¬ 
nalism.”  With  a  solid  Springfield  circula¬ 
tion  base,  the  magazine-style  publication 
runs  stories  covering  a  good  portion  of 
Central  Illinois. 

“With  us  it  was  a  question  of  trying  to 
send  a  few  papers  to  a  lot  of  places 
throughout  this  area,  rather  than  trying 
to  concentrate  the  paper  in  one  specific 
market.” 

Friedman  said  this  approach  has  pro¬ 
ven  “very  successful,  but  is  now  becom¬ 
ing  a  problem”  because  expansion  will 
require  increased  circulation  in  the 
Springfield  area.  “We  will  need  to 
change  the  orientation  somewhat,  to  ap¬ 
peal  to  a  wider  audience  in  this  im¬ 
mediate  area.” 

Friedman  said  the  most  important  as¬ 
pect  of  his  success  was  his  ability  to  to¬ 
tally  isolate  himself  from  the  editorial 
content  of  Illinois  Times.  He  said.  “I 
don't  like  it  as  much  as  1  did  when  1  was 
out  covering  stories,  but  the  first  consid¬ 
eration  has  to  be  the  advertising  side.  1 
looked  for  a  partner  who  would  be  in¬ 
terested  in  running  the  editorial  ship.  It's 
absolutely  overwhelming  what  the  busi¬ 


ness  side  involves.” 

Terry  Gogerty.  proud  publisher  of  the 
Wilmington  Free-Press,  said  he  “started 
almost  by  accident.”  Working  in  an  ad¬ 
vertising  firm  in  Chicago,  his  wife  was 
offered  an  editorial  position  in  Kan¬ 
kakee,  about  60  miles  south. 

“We  decided  to  try  to  start  a  weekly 
somewhere  in  between,  but  we  didn't 
know  where  or  how."  Gogerty  recalled. 

Gogerty  said  he  analyzed  the  market 
between  Kankakee  and  Chicago,  settling 
on  Wilmington  because  he  saw  a  chance 
to  appeal  as  the  home  paper  for  a  net¬ 
work  of  16  small  towns  with  a  large 
common  shopping  area. 

Competing  with  five  weeklies  with  be¬ 
tween  500  and  1,700  paid  circulations. 
Gogerty  said  he  “carefully  evaluated  our 
competition”  and  after  two  months  knew 
everything  about  them. 

“So.  with  a  lot  of  luck  behind  us. 
$13,000  cash  and  a  Compugraphic  7200 
we  published  our  first  edition  Sept.  17. 
1975.  We  now  have  a  4.900  subscription 
circulation  and  700  over-the-counter 
sales  and  first  year  gross  was  $150,000.” 

Gogerty  said  the  best  thing  he  did  was 
hire  “professional”  people  and  try  to  put 
out  a  professional  paper.  His  biggest  mis¬ 
take  was  not  knowing  enough  about “the 
hassles  of  carriers  and  free  circulation. 
We  weren't  prepared  for  that.” 

Another  serious  mistake  was  “waiting 
too  long  to  apply  for  our  second  class 
permit.  We  didn't  apply  until  five  months 
after  we  started  and  it  took  six  months  to 
get  it  after  that.  In  the  meantime  we  ac¬ 
cumulated  $15.(KK)  in  postage  bills.” 

A  college  student  bound  for  medical 
school.  Dave  Drier  now  owns  the  Fox 
Valley  Sentinel  in  Oswego.  After  a  brief 
association  with  his  college  paper  he  de¬ 
cided  he  wanted  a  career  in  journalism. 

Working  for  a  weekly  and  daily  simul¬ 
taneously,  and  “putting  my  money 
away.”  Drier  saw  no  room  for  advance¬ 
ment  at  his  two  jobs  so  attempted  to  buy 
the  weekly. 

“They  wanted  a  price  that  was  utterly 
ridiculous  and  a  lot  more  than  1  could 
afford,  so  1  moved  in  across  the  river  and 
started  a  paper  of  my  own.”  he  re¬ 
marked.  matter  of  factly. 

The  area  he  wanted  to  start  in  had 
three  weeklies,  two  shoppers  and  a  daily 
but,  he  said.  “Nolxidy  was  paying  any 
attention  to  Oswego.”  his  hometown. 

Starting  “with  no  capital.  I  kept  telling 
myself  that  1  didn't  really  care  about  the 
money.  If  I  could  just  make  a  living  I'd 
be  satisfied,”  Drier  said. 

He  found  a  partner,  a  friend  who 
bought  a  Compugraphic  with  intentions 
of  going  into  the  printing  business,  and  a 


sports  writer  from  the  weekly  he  had 
worked  at. 

“My  partner  quit  because  he  didn't 
like  the  hours  and  our  first  issue  was  16 
pages — 12  pages  of  sports.  We  all  shook 
hands  after  the  first  issue  and  said,  well, 
we  better  get  going  on  the  next  one.  we 
only  have  three  days. 

“As  it  turned  out,  we  missed  our  sec¬ 
ond  week.  We  were  all  arguing  about 
who  was  going  to  do  what.  Our  second 
issue  was  12  pages  with  ten  pages  of 
sports.” 

Drier  was.  at  that  time,  covering  hard 
news,  acting  as  publisher  and  selling  ad¬ 
vertising.  Just  about  through  the  paper's 
second  year.  Drier  is  now  selling  adver¬ 
tising  fulltime. 

Ad  revenue  has  tripled  since  the  Sen¬ 
tinel's  inception,  there  is  a  staff  of  seven 
and  circulation  is  free.  Drier  said. 

Carol  Curtis,  publisher-editor  of  the 
Mahomet  Citizen,  started  her  paper  after 
the  small  weekly  in  her  town  folded. 

Thinking  “publishing  a  weekly  was 
something  I  could  do  at  home  in  my 
spare  time,”  the  mother  of  three  con¬ 
tacted  “those  people  in  the  community 
who  also  would  be  interested  in  having  a 
newspaper.” 

She  sent  letters  asking  people  with 
news  to  send  it  in.  in  the  old  tradition  of 
small  town  journalism.  She  provided  for 
a  church  directory  and  planned  coverage 
of  school  board,  town  board  and  com¬ 
munity  meetings. 

And.  after  a  “grueling,  grueling  first 
year,”  the  paper  has  well  over  50  per 
cent  advertising,  is  16  pages,  tabloid,  and 
she  wouldn't  trade  it  for  anything. 


Daily  publisher  buys 
Seattle  weekly  group 

The  Daily  Chronicle.  Inc..  Centralia- 
Chehalis.  Wash.,  in  September  pur¬ 
chased  four  weekly  newspapers  in  the 
north  Seattle  area  from  Buyers  Guide. 
Inc.,  publisher  of  the  TODAY  newspa¬ 
pers. 

The  announcement  of  the  purchase 
was  made  by  Mrs.  J.  R.  l.afromboise. 
president  of  The  Daily  Chronicle.  Inc. 

The  four  newspapers  purchased  are: 
South  County  Today,  which  has  been 
consolidated  with  the  Lynnwood  Fnter- 
prise,  a  newspaper  of  The  Daily  Chroni¬ 
cle,  Inc.;  the  Shoreline  Journal,  North- 
gate  Journal,  and  the  Lake  City  Journal. 

Mrs.  Lafromboise,  of  Seattle,  said  the 
newspapers'  publisher  would  be  Jack 
Britten,  publisher  of  the  Daily  Chronicle, 
Centralia-Chehalis. 

The  advertising  and  circulation  de¬ 
partments  of  the  newly-acquired  week¬ 
lies  will  be  directed  by  Arnold 
Wallstrom,  general  sales  manager  of  the 
Daily  Chronicle. 
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136  food  editors  registered 
for  6-day  meeting  in  Atianta 


By  Jean  Thwaite 

When  the  1976  Newspaper  Food 
Editors  Conference  opens  at  the  Fair¬ 
mont  Hotel  in  Atlanta,  Ga.  on  Sunday. 
October  I7.  it  will  be  coming  “right  back 
where  it  started  from.” 

In  I944,  Grace  Hartley  was  food  editor 
of  the  Atlanta  Journal.  She  discussed 
with  her  newspaper's  national  advertis¬ 
ing  representative  the  need  for  getting 
together  with  major  factors  in  the  food 
industry  to  learn  of  new  developments  in 
nutrition,  foods,  new  food  products  and 
possible  post-war  trends  in  the  care  and 
feeding  of  families.  Twenty-eight  food 
editors  attended  the  first  conference  in 
Chicago,  permanent  headquarters  for  the 
conference.  This  year,  I36  are  registered 
for  the  six  day  meeting  in  Atlanta.  A  total 
of  43  food  companies  are  participating  in 
the  conference. 

Hartley  has  retired  from  her  position 
at  the  afternoon  paper  but  remains  active 
as  the  food  editor  of  the  Atlanta  Journal 
and  Constitution  Magazine,  published 
on  Sunday.  And  the  job  of  the  nation’s 
newspaper  food  editors  has  changed 
very  little.  Nutrition,  foods,  new  prod¬ 
ucts  and  the  care  and  feeding  of  families 
continue  to  be  the  main  concerns  of 
many. 

The  change  has  been  in  the  way  the  job 
is  approached.  There  are  the  consumer 
activists,  ever  vigilant  on  the  activities  of 
the  Food  and  Drug  Administration,  the 
United  States  Department  of  Agriculture 
and  other  government  agencies  con¬ 
cerned  with  food.  There  are  the  middle- 
of-the-roaders  who  try  to  keep  their 
readers  informed  on  consumer  affairs  but 
still  emphasize  recipes.  Then  there  are 
the  “recipe  writers”  who  with  a  back¬ 
ground  in  journalism  or  home  economics 
wonder  why  they  are  expected  to  sud¬ 
denly  become  science  writers.  The  editor 
who  never  put  up  home  grown  tomatoes 
is  expected  to  know  everything  about 
home  canning — including  which  varieties 
of  tomatoes  have  a  high  enough  acid  con¬ 
tent  to  be  processed  in  a  boiling-water- 
bath,  rather  than  a  pressure  canner. 

Jimmy  Carter,  Democratic  candidate 
for  President,  was  invited  to  address  this 
year's  conference,  but  declined  because 

(Jean  Thwaite,  food  editor  of  the  At¬ 
lanta  (Ga.)  Constitution,  is  chairwoman  of 
the  1976  Newspaper  Food  Editors  Confer¬ 
ence.) 
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of  a  previously  scheduled  commitment. 

He  prepared  a  statement  to  be  read  at 
the  meeting  and  efforts  were  being  made 
to  have  his  mother,  Mrs.  Lillian  Carter, 
attend  and  present  the  remarks. 

Don  Randall.  Chicago  manager  of 
Story  and  Kelly-Smith.  Inc.  is  chairman 
of  this  year's  meeting,  assisted  by  asso¬ 
ciate  chairmen  Timothy  Mulcahy  of 
Thomson  Newspapers,  Chicago  and 
Foss  Ingalls.  Atlanta  manager  for  Lan- 
don  Associates. 

An  advisory  committee  made  up  of 
editors  from  big  and  small  papers  from 
diferent  geographical  areas  of  the  United 
States  helped  plan  this  year's  meeting. 
Its  members  include:  Carol  Brock.  New 
York  News:  Ann  Criswell,  Houston 
Chronicle:  Helen  Dollaghan.  Denver 


Jean  Thwaite 

Post;  Nancy  Finch,  Richmond  (Va.) 
Times-Dispatch:  Lillian  Marshall.  Louis¬ 
ville  (Ky.)  Courier  Journal;  Woodene 
Merriman,  McKeesport  (Pa.)  News;  Gail 
Perrin,  Boston  Globe;  Monica  Steiner. 
Sarasota  (Fla.)  Herald-Tribune;  Bemie 
O'Brien,  Hollywood  (Fla.)  Tattler;  Joann 
Will,  Chicago  Tribune. 


American  wine  writing: 
nothing  to  toast 


By  Frank  J.  Prial 

The  United  States  ranks  about  30th 
among  the  world’s  wine-drinking  na¬ 
tions.  Most  French  and  Italian  five- 
year-olds  drink  more  wine  than  the  aver¬ 
age  American  adult. 

Nevertheless,  we  have  a  couple  of 
hundred  people  who  claim  to  be  wine 
writers.  In  fact,  one  big  wine  importing 
firm  in  New  York,  Schieffelin  &  Co.,  has 
a  list  of  500  people  who  get  wine  releases 
and  who.  for  practical  purposes,  the 
company  considers  to  be  wine  writers. 

By  way  of  contrast,  the  French  have 
very  few  wine  writers.  Robert  Courtine. 
who  writes  under  the  byline  “La 
Reyniere”  in  LeMonde,  is  a  food  and 
restaurant  writer  who  happens  to  be  ex¬ 
tremely  knowledgeable  about  wine.  He 
writes  about  it  infrequently,  however. 

Pierre-Marie  Doutrelant,  on  the  same 
paper,  covers  the  French  wine  industry, 
as  does  Jack  Henry  Prevost  for  Sud 
Quest,  the  main  paper  in  Bordeaux. 
Most  other  papers  in  France  assign  busi¬ 
ness  reporters  or  general  assignment 
people  to  cover  the  wine  industry. 

The  wine  writer  as  connoisseur  is  a 
British  invention.  Historically,  it  was  the 
English  who  made  wine  drinking  into  an 
art.  Producing  no  wine  of  their  own,  they 
became  experts  in  the  wines  of  other  na¬ 


tions.  particularly  France. 

Cyril  Ray  and  Edmund  Penning-Row- 
sell  are  the  deans  of  the  small  group  of 
British  wine  writers.  Penning-Rowsell 
appears  regularly  in  the  Financial  Times 
of  London,  His  book  on  the  wines  of 
Bordeaux  is  the  definitive  work  for  the 
layman  in  either  French  or  English. 

New  to  newspapers 

There  have  been  wine  writers  in  this 
country  for  a  long  time.  The  New  York 
Public  Library  has  a  collection  of  books 
on  wine,  written  by  Americans,  going 
back  almost  a  century.  Newspaper  wine 
writing,  however,  is  fairly  recent. 

Elayne  Kleeman,  who  has  been  doing 
public  relations  for  Heublein,  another 
major  wine  and  liquor  firm,  for  many 
years,  said  recently  that  there  were  only 
four  or  five  people  in  the  united  States 
writing  about  wine  20  years  ago. 

William  Clifford  and  Robert  Misch, 
both  syndicated  columnists  today,  were 
among  the  first.  So  was  William  E.  Mas- 
see,  the  author  of  numerous  wine  books 
and,  currently,  a  once-a-week  wine  col¬ 
umnist  in  the  New  York  Daily  News. 
Henry  Rubin  in  San  Francisco  and 
Robert  Balzer  in  Los  Angeles  were 
among  the  earliest  of  the  wine  writers  on 
(Continued  on  page  20) 


Unusual  food  section 
planned  by  N.Y.  Times 


By  Carla  Marie  Rupp 

When  the  New  York  Times'  24-page 
food  section  is  unveiled  on  November 
10.  it  will  contain  a  “big  secret"  and  will 
be  something  to  rave  about,  its  editors 
predict. 

On  the  Times'  payroll  now  is  Pierre 
Franey.  55.  w  ho  was  for  20  years  chef  of 
the  New  York  Le  Pavilion,  which  before 
owner  Henri  Soule  died  and  it  went  de¬ 
funct.  was  considered  the  best  French 
restaurant  in  America. 

Franey  says  he  will  be  winding  up  his 
work  as  a  vicepresident  at  Howard 
Johnson  at  the  start  of  1977  after  17 
years'  service. 

"I'll  have  my  own  byline  in  the  Times. 
I'm  very  much  excited."  Franey  told 
EDITOR  &  PLBi  isHFR.  "Between  Craig 
(Claiborne)  and  1 — we  have  some  private 
arrangement — we  have  been  working 
and  cooking  together  for  about  17  years. 

“Craig  has  been  doing  the  writing  and 
1  give  the  recipes.  We  went  to  Europe 
and  have  been  working  very  hard  for  the 
new  food  section.  Just  last  weekend 
through  Columbus  Day.  Craig  and  I  tried 
30  recipes,  all  brand  new .  at  his  beautiful 
kitchen  in  Easthampton  (Long  Island). 
We  cook  every  weekend.  1  have  a  home 
there  too.  On  Saturday  night  we  invite 
people  to  eat  what  we're  doing." 

Eraney's  column  will  be  the 
“30-Minute  Gourmet":  its  going  to  be 
directed,  he  says,  to  people  who  work 
and  want  to  come  home  and  make  a 
quick  good  meal.  "We'll  appeal  to 
people  who  love  to  cook.  We'll  try  not  to 
use  too  much  flour  for  dieters.  There's  a 
new  kind  of  cooking  in  France  and 
Europe,  you  use  less  bases." 

Craig  Claiborne  and  Mimi  Sheraton. 
Times  food  experts,  will  be  the  top  w  int¬ 
ers  of  the  new  section.  They  will  alter¬ 
nate  a  Focxl  Talk  column.  Claiborne  will 
have  "how-to-do"  features  with  pic¬ 
tures. 

"It's  like  waiting  for  an  opening  night 
curtain.  You  don't  know  exactly  what's 
going  to  happen  next."  Claiborne  says 
from  his  food  desk.  “Pierre  and  I  have 
been  doing  an  awful  lot  of  work. 

“I'm  a  modest  man.  but  I  hope  it  will 
be  great.  It  will  have  a  few  suiprises.  In 
different  issues  we  will  show  how  to 
make  what  we  consider  the  greatest 
'dish'  in  the  world  .  .  .  The  second  is¬ 
sue.  November  17  will  be  the  big 
Thanksgiving  issue,  covering  the  whole 
bird,  carving  the  turkey,  stuffing  it  and 
everything." 

Claiborne  says  the  section  will  include 
rundowns  on  “how  to  prepare  seasonal 
things,  cauliflower,  scallops,  etc.  There'll 
be  a  dictionary  of  gastronomy,  defining 
culinary  terms." 


“The  Living  Section" — which  will  be 
the  third  part  of  a  four-part  newspaper  on 
Wednesdays  will  also  contain  material 
on  other  aspects  of  living  such  as  home 
furnishings,  health,  finance  and  life¬ 
styles.  Arthur  Ochs  Sulzberger,  pub¬ 
lisher  of  the  Times  and  chairman  and 
president  of  the  New  York  Times  Com¬ 
pany.  has  announced. 

Prepares  new  sections 

Arthur  Gelb.  an  assistant  managing 
editor  at  the  Times  and  formerly  metro¬ 
politan  editor,  went  from  planning 
“Weekend."  the  recent  Eriday  inno¬ 
vation.  to  preparing  “Living"  on  Wed¬ 
nesdays. 

“I  will  be  the  working  'Living'  editor 
until  I  train  someone  else  to  take  over 
and  1  move  on  to  the  next  section."  says 
Gelb.  who  was  editor  of  Eriday's 
“Weekend"  until  Marvin  Siegel  took 
over. 

Gelb  revealed  a  fashion  section  will 
start  after  the  first  of  the  year  either  on 
Tuesday  or  Thursday  as  a  third  section. 
He  is  discussing  ideas  for  other  sections 
with  Abe  Rosenthal,  managing  editor. 

“Other  sections  will  be  compatible 
with  'Weekend'  in  quality,  spirit  and  de¬ 
sign."  said  Gelb.  "but  each  section  will 
have  its  own  personality.  That's  really 
what  we're  trying  to  achieve. 

“The  philosophy  behind  'Living'  be¬ 
sides  food  is  to  help  people  really  enjoy 
their  lives  and  make  their  lives  more  in¬ 
teresting."  Gelb  says.  “The  resources  of 
the  Times  are  enormous."  He  adds  that 
“freelancers  will  be  used  when  needed" 
to  write  on  the  "pleasures"  of  food  and 
living. 

Each  issue  a  well-know  n  writer  will  be 
assigned  to  do  a  personal  experience  ar¬ 
ticle  on  food  and  w  hat  food  means  to  him 
or  her. 

At  a  reception  for  the  press  held  re¬ 
cently  in  the  Times  14th  floor  board 
room  to  break  news  of  the  “Living"  sec¬ 
tion.  Abe  Rosenthal  explained  his  views 
on  the  third  section  concept. 

“What  it  means  is  we  see  the  section 
in  two  ways.  Eirst.  as  a  section  standing 
by  itself,  and  second,  as  a  part  of  a  care¬ 
fully  thought-out  plan  for  the  enrichment 
and  enlargement  of  the  Times  .  .  . 

“We  rather  enjoy  it.  The  third  section 
will  have  to  do  with  things  people  live 
by — a  more  personal  form  of  journalism, 
a  reflection  of  the  mind  and  desires  and 
things  tangible  such  as  food,  furniture, 
gardens,  health,  entertainment,  children 
and  fashion.  We  have  become  more  fas¬ 
cinated  with  it  (the  concept)." 

(Continued  on  pufte  45) 


Food  editors  to  be 
feted  in  Atlanta 

This  year,  as  in  previous  years,  pro¬ 
ducers  of  everything  from  soup  (Thomas 
J.  Lipton)  to  nuts  (National  Peanut 
Council),  and  even  the  manufacturer 
of  dishes  to  serve  them  in  (Corning 
Glass  Works)  will  roll  out  the  red  car¬ 
pet  to  food  editors  attending  NASA's 
1976  Newspaper  Eood  Editors  Confer¬ 
ence  October  17-22  at  the  Fairmont 
Colony  Square  Hotel  in  Atlanta. 

Over  40  focxl  and  food-related  com¬ 
panies  and  associations  are  sponsoring 
brunches,  lunches,  cocktail  and  dessert 
breaks,  and  last  but  certainly  not  least, 
dinners,  for  the  editors. 

Six  day  event 

The  six-day  event,  scheduled  to  offi¬ 
cially  open  with  welcoming  remarks  by 
conference  chairman  Donald  T.  Randall 
Sunday  afterncx>n.  October  17.  will  in¬ 
clude  workshop  sessions,  demonstra¬ 
tions.  and  discussion  groups.  Among 
topics  to  be  discussed  will  be  “economy 
cooking  for  one  and  two."  simplified 
language  in  warranties,  and  additives. 

Fcxid  editors  will  also  be  able  to  get  a 
first-hand  feeling  for  Atlanta's  history  at 
a  “Pink  Tea."  to  be  held  October  17  at 
the  Piedmont  Driving  Club,  an  antebel¬ 
lum  private  club  that  is  the  city's  oldest, 
and  on  a  sightseeing  tour  to  the  Tullie 
Smith  House  Wednesday.  October  20. 
Brownberry  Ovens.  Inc.  is  sponsoring 
the  tea.  and  Pepperidge  Farm  Inc.  will 
host  the  luncheon  excursion  to  the  Smith 
house. 

Other  sponsors 

Other  sponsors  are:  General  Electric 
Co..  Florida  Department  of  Citrus.  Len¬ 
der's  Bagel  Bakery.  American  Meat  In¬ 
stitute.  Uncle  Ben's  Foods.  Inc..  Kel¬ 
logg  Company.  American  Home  Foods. 
R.  T.  French  Company.  G.E.  Range  Di¬ 
vision.  Pet  Inc..  Cuisinarts.  Inc..  Borden 
Foods.  Church  and  Dwight  Co..  Califor¬ 
nia  Avocado  Advisory  Board  and  Gen¬ 
eral  Foods  Corp. 

Also:  United  Fresh  Fruit  and  Vegeta¬ 
ble  Association.  North  Atlantic  Seafood 
Association.  Wilson  &  Co..  Quaker  Oats 
Co..  Armour  Foods.  Almond  Board  of 
California.  Dannon  Milk  Products. 
Lor-Ette  Industries.  Inc..  Riviana 
Eoods.  Inc..  M  &  M.  Mars,  Inc.,  Den¬ 
mark  Cheese  Association. 

In  addition:  Carnation  Co..  Diamond 
Sunsweet,  Inc..  Equi-Flow  Dehydrator 
Co..  Erozen  Southern  Vegetable  Associ¬ 
ation,  National  Duckling  Council,  Sears, 
Roebuck  and  Co.,  Sugar  Association, 
Ball  Corp.,  United  Dairy  Industry  As¬ 
sociation,  Erozen  Eoods  Eacts,  Hunt- 
Wesson  Eoods,  Kitchens  of  Sara  Lee, 
McCormick  &  Co. 
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Nutrition  library 
Opens  in  N.Y.C. 

The  Nutrition/Health  Information 
Center,  a  resource  center  designed  speci¬ 
fically  for  reporters,  health  educators 
and  physicians,  opened  its  offices  in 
New  York  City  last  month  under  a  grant 
from  Mazola.  Best  Foods  Division.  CPC 
International  Inc. 

The  Center,  which  is  not  open  to  the 
public,  will  provide,  at  no  charge,  basic 
information  on  sound  nutritional  prac¬ 
tice.  Current  facts  on  obesity,  car¬ 
diovascular  diseases,  cancer,  diabetes, 
liver  and  gall  bladder  function,  with  spe¬ 
cial  emphasis  on  the  relationships  of 
lipids  to  each  area,  are  available  as  well. 

Information  from  the  center’s  re¬ 
sources,  which  include  professional  pa¬ 
pers.  reprints  of  lay  and  medical  journal 
articles,  periodicals,  medical  texts,  popu¬ 
lar  diet  treatises,  health-related  cook¬ 
books,  and  nutritional  education  films, 
can  be  obtained  either  by  appointment, 
by  telephone,  or  in  writing. 

And.  according  to  N/HIC  director 
David  K.  Silver,  when  facts  are  not  im¬ 
mediately  available,  the  center  will  put 
the  questioner  in  touch  with  the  appro¬ 
priate  authorities  through  its  advisory 
board  of  nutritional  experts.  Board 
members  are  Dr.  Sami  Hashim.  director 
of  the  division  of  metabolism  and  endo¬ 
crinology  at  St.  Luke’s  Hospital  Center, 


NATIONALLY  SYNDICATED 
WINE  COLUMN  CAN  BE 
YOURS  WITHOUT  CHARGE 


IF  YOU  QUALIFY 

In  response  to  the  growing  nationwide 
interest  in  wine,  the  popular  weekly  col¬ 
umn  “Wine  on  the  Table”  is  again  on  offer 
to  daily  and  weekly  papers  in  communities 
where  it  does  not  yet  appear. 

Now  in  its  eighth  year,  the  column  is 
written  by  William  Clifford,  author  of 
numerous  magazine  articles  on  wine  and 
other  subjects,  as  well  as  four  books. 

“Wine  on  the  Table”  is  a  short  practical 
feature,  only  300  to  400  words  in  length, 
intended  for  the  women’s,  life-style,  or  en¬ 
tertainment  pages. 

There  is  no  charge  for  the  column  be¬ 
cause  it  is  supported  by  indust r>’ — both 
wine  producers  and  importers.  The  opin¬ 
ions  are  those  of  Mr.  Clifford,  unedited  by 
the  trade. 

Editors  who  wish  to  examine  samples  of 
“Wine  on  the  Table”  please  write  or  call: 

WILLIAM  CLIFFORD 

“W’ine  on  the  Table” 


-Morris,  Connecticut  06763 
Phone  (203)  567-5336 


N.Y.C. ;  Dr.  Jerome  L.  Knittle,  director 
of  the  division  of  nutrition  and 
metabolism,  Mt.  Sinai  School  of 
Medicine,  N.Y.C.;  Dr.  Elizabeth 
Munves,  professor  of  medicine,  division 
of  dietetic  medicine,  Martland  Hospital, 
Newark,  N.J.;  and  Dr.  Dorothy  M. 
Rathmann,  director  of  nutrition.  Best 
Foods  Research  Center,  Union,  N.J. 

In  addition  to  providing  source  mate¬ 
rials,  the  N/HlC  will  actively  dissemi¬ 
nate  information  by  sending  abstracts  of 
recent  reports  to  writers,  doctors,  and 
scientists.  It  will  also  compile  back¬ 
ground  summaries  on  current  issues. 
And  plans  are  being  made  for  it  to  co¬ 
sponsor  conferences  on  topics  of  impor¬ 
tance  in  nutritional  health;  the  first,  on 


nutrition  in  medical  education,  is 
scheduled  for  late  spring,  1977,  Silver 
said. 

Manning,  Selvage  &  Lee,  the  public 
relations  firm  in  whose  offices  N/HlC  is 
located,  originally  approached  Mazola 
with  the  center’s  concept.  “We  thought 
the  area  needed  boosting,”  Silver  said  in 
a  recent  interview.  “There  are  lots  of 
fads,  lots  of  arguments,  like  the  ones 
over  cholesterol  or  diverticulitis.  We  felt 
there  was  a  need  for  a  central  source  of 
information  to  go  out  to  the  public.” 

N/HlC  is  located  at  666  Fifth  Avenue, 
New  York,  New  York  10019;  (212)  586- 
1876.  Donna  Pearlmutter.  N/HIC 
nutritionist-librarian,  assists  Silver. 


UPl-AP  revised  stylebook 
to  keep  social  titles 


The  report  this  week  that  the  As¬ 
sociated  Press  and  United  Press  Inter¬ 
national  will  continue  to  use  social  titles 
for  women  in  their  news  stories  drew 
negative  reaction  from  two  women’s  or¬ 
ganizations. 

Christy  Bulkeley.  immediate  past  pres¬ 
ident  of  Women  in  Communications. 
Inc.,  and  Jean  Wiley  Huyler,  president 
of  National  Federation  of  Press  Women, 
both  attending  meetings  in  Milwaukee, 
sent  a  message  jointly  to  AP  and  UPI 
asking  the  wire  services  to  join  other 
news  organizations  in  eliminating  social 
titles. 

A  revised  AP-UPI  style  book,  which 
should  be  in  print  by  the  end  of  the  year, 
calls  for  the  use  of  Mrs.  or  Miss  (or  Ms., 
if  preferred)  on  second  reference.  The 
revised  style  draft,  however,  calls  for  no 
courtesy  title  before  a  woman’s  name  in 
sports  stories.  In  news  stories,  the  use  of 
Mrs.  before  a  woman’s  name  on  first  re¬ 
ference  will  be  used  only  if  her  given 
name  is  not  known  or  if  she  prefers  to  be 
known  by  her  husband’s  name.  In  gen¬ 
eral,  Mr.  will  not  be  used.  An  AP-UPl 
committee  has  worked  on  the  style  book 
revision  for  almost  two  years. 

The  message  from  Bulkeley  and 
Huyler  was  sent  to  Keith  Fuller.  AP 


Now  you  can  be  creative 


(j^ative 
touch 


Nationally 
advertised 
Creative  Touch 
instant  food  flavors 
provide  new  sales 
opportunities  For 
cooking  or 
seasoning,  true 
Bacon.  Mushroom 
or  Green  Pepper 
flavors 
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president,  and  H.  L.  Stevenson.  UPI 
editor-in-chief.  It  said: 

“We  appreciate  the  joint  style  book 
committee’s  recognition  that  sports  pro¬ 
fessionals  and  newsmakers  who  happen 
to  be  women  are  entitled  to  equal  treat¬ 
ment  with  men,  in  this  case,  coverage 
and  reporting  without  regard  for  social 
titles. 

“We  find  the  committee’s  reasoning 
curious,  however,  in  calling  for  equal 
treatment  of  men  and  women  in  all 
stories,  then  retaining  use  of  so-called 
courtesy  styles  for  non-sports  news¬ 
makers  who  happen  to  be  women. 

“If  the  sex  or  marital  status  of  a  car 
driver  in  a  wreck,  a  politician  or  any 
other  newsmaker  is  important,  those 
facts  should  be  stated  specifically.  If 
courtesy  and  respect  are  important,  they 
are  important  for  all  people,  not  just 
women. 

“Once  again,  we  urge  the  Associated 
Press  and  United  Press  International  to 
join  the  Washington  Post,  the  Gannett 
News  Service,  the  Knight  News  Wire, 
Copley  News  Service  and  countless 
other  print  and  broadcast  news  organiza¬ 
tions  that  have  eliminated  the  superflu¬ 
ous  and  time-wasting  practice  of  seeking 
and  indirectly  reporting  irrelevant 
information.” 

The  basic  work  on  the  new  stylebook 
is  complete. 

Copies  of  the  draft  will  be  sent  to  style 
specialists  at  a  number  of  member  news¬ 
papers  for  review.  By  mid-November 
comments  are  expected. 

Publication  is  expected  by  the  end  of 
the  year. 

The  book  will  be  arranged  in  alphabet¬ 
ical  order,  rather  than  in  chapters  for¬ 
mat.  There  will  be  an  alphabetical  entry 
under  the  word  “capitalization,”  for 
example,  but  additional  guidance  on 
whether  to  capitalize  specific  terms  fre¬ 
quently  in  the  news  will  also  be  provided 
under  separate  alphabetical  entries. 
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Contest  winning  carriers  experience  the  European  Adventure  of  a 
lifetime  through  America’s  largest  youth  incentive  program. 


IT’S  THE  RESULTS  THAT  COUNT 

“Aided  by  our  participation  in  the  annual  Young  Columbus  Contest 
in  ’73,  ’74  and  ’75,  we  succeeded  in  securing  30,000, 35,000  and  40,000 
new  subscribers,  respectively.  We  consider  this  promotion  one  of 
our  most  productive  carrier  incentive  contests  of  the  year.’’ 

—Robert  Cullinan,  Circulation  Director,  Detroit  Free  Press 


Young  Columbus  XXI— Spain  and  Portugal,  April  7-19,  1977 


It  Wouldn*t  Be  Sunday  without  a  PARADE 


Wine  writers 

{Continued  from  page  15) 


the  West  Coast  where,  today,  even  the 
smallest  papers  regularly  devoted  space 
to  wine. 

The  Wine  Writers  Circle  in  New  York 
restricts  its  membership  to  people  who 
write  regularly  on  the  subject  for  major 
publications  and  who  are  not  involved 
commercially  in  the  wine  business. 
There  are  about  25  members,  only  a 
handful  of  whom  appear  in  newspapers. 

The  rest  are  magazine  writers  and 
editors,  many  of  whom  also  write  about 
food  f^om  time  to  time.  This  is  a  matter 
of  necessity.  There  simply  are  not 
enough  outlets  for  free-lance  writers  who 
would  like  to  devote  themselves  exclu¬ 
sively  to  wine  and,  at  the  same  time,  eat 
regularly. 

Few  full-timers 


Wines,  and  who  contributes  regularly  to 
several  magazines,  are  rare  indeed. 

Not  even  the  newspaper  wine  writers 
do  it  full-time.  This  writer  is  a  general 
assignment  reporter  on  the  metropolitan 
staff  of  the  New  York  Times.  Doing  the 
Times’  weekly  wine  column  is  a  separate 
activity. 

Robert  Balzer  gives  wine  courses  and 
publishes  his  own  newsletter  in  addition 
to  contributing  regularly  to  the  Los 
Angeles  Times.  Neither  he  nor  Nathan 
Chroman,  a  Beverly  Hills  lawyer  who 
also  writes  for  the  Los  Angeles  Times, 
are  members  of  the  paper's  staff.  Bill 
Massee's  column  in  the  Daily  News  here 
in  New  York  is  also  a  free-lance  venture. 

Most  wine  writing  is  done  by  food 
writers.  This  is  certainly  the  most  con¬ 
venient  way  to  do  it  because  many  food 
writers  are  also  the  food  editors.  They 
make  up  their  own  pages  and  would  have 
to  handle  the  wine  stories  anyway. 

Criticism  rare 


Writers  such  as  Alexis  Bespaloff,  who 
has  produced  several  successful  books  in 
recent  years  including  The  First  Book  of 
Wine  and  his  own  Guide  to  Inexpensive 


Some  food  writers,  such  as  Ruth  Ellen 
Church  of  the  Chicago  Tribune,  are  ex¬ 
tremely  knowledgeable  about  wine.  Ms. 
Church  has  spent  a  lifetime  learning 


WE  WERE  PLEASED  TO  SERVE . . . 

the  sellers:  Breed  family  and  Heinz  Vaterlaus 
the  buyer:  Robert  S.  Howard  ...  in  the  sale  of 
the  FREEPORT  (III.)  JOURNAL-STANDARD 


Howard  Publications 
acquires  III.  daily 

Howard  Publications  Inc., 
Oceanside.  Calif.,  acquired  owner¬ 
ship  of  the  Freepttrt  (III.)  Journal- 
Standard  on  October  I . 

Robert  S.  Howard,  president  of 
the  group,  said  the  newspaper  was 
acquired  from  the  principal  own¬ 
ers.  Donald  L.  Breed,  board  chair¬ 
man.  co-publisher  and  editor; 
Breed’s  son-in-law.  Heinz  Vater¬ 
laus,  president  and  co-publisher; 
and  D.  L.  Breed,  son  of  the  chair¬ 


man,  who  is  a  business  writer  for 
the  Providence  (R.I.)  Journal- 
Bulletin. 

Howard  will  pay  cash  for  the 
19.000  circulation  daily,  but  nei¬ 
ther  party  would  disclose  the  price. 
Vernon  Paine  was  the  broker  in  the 
transaction. 

The  acquisition  raised  the  num¬ 
ber  of  the  daily  newspapers  owned 
by  Howard  to  14.  The  papers  are 
located  in  8  states. 

Howard  said  Vaterlaus  has  agreed 
to  remain  as  publisher  of  the  paper 
temporarily. 


(EAP,  Octobar  2. 1976) 


THE  PAINE  ORGANIZATION— NEWSPAPER  BROKERS 


VERNON  V.  PAINE 

305  Taylor  Drive 
Claremont,  Ca.  91711 
(714)  624-8735 


ABBOn  E.  PAINE 

9432  Hazel  Circle 
Villa  Park  (Orange),  Ca.  92667 
(714)  998-1091  or  637-2837 


about  wines  and  it  shows  in  her  writing. 
Many  food  writers,  unfortunately,  cover 
wine  the  way  they  do  food — from  hand¬ 
outs,  and  other  material  supplied  by  the 
wine  industry.  It  is  very  rare  to  find 
something  negative  about  wine  in  most 
newspapers. 

It  is  not  hard  to  write  about  wine — 
there  is  plenty  of  material  available — but 
it  is  extremely  difficult  to  write  knowl¬ 
edgeably  about  it.  Outside  of  Massee, 
Misch,  Clifford  and  a  handful  of  others, 
there  are  really  no  true  wine  experts  writ¬ 
ing  about  the  subject  regularly  in  news¬ 
papers. 

By  knowledgeable,  1  do  not  mean  a 
wide  familiarity  with  wine  business  and 
wine  jargon.  1  mean  being  able  to  pick  up 
a  glass  and  tell  whether  the  wine  in  it  is 
good  or  bad  and  why. 

To  a  great  extent,  the  wine  industry 
controls  what  is  written  about  wine  and 
has  had  a  strong  influence  on  creating  the 
reverential  approach  to  wine  most  writ¬ 
ers  take. 

When  the  big  wine  scandal  broke  in 
Bordeaux  a  few  years  ago.  most  wine 
writers  quickly  took  up  the  industry 
stance  that  it  was  a  minor  affair,  of  little 
consequence  to  Americans.  The  French 
press,  on  the  other  hand,  reported  the 
story  at  great  length,  the  way  it  should 
have  been  done. 

Junkets  arranged 

But  it  is  the  wine  industry  that  supplies 
the  wine  samples,  trots  out  the  elegant 
European  chateau  proprietors  for  inter¬ 
views  and  arranges  the  opulent  junkets 
to  the  wine  country.  A  number  of  people 
have  admitted  quite  frankly  that  they 
would  like  to  join  the  Wine  Writers  Cir¬ 
cle  in  New  York  just  to  get  on  the  tasting 
and  mailing  lists  of  the  wine  industry. 

Recently,  a  prominent  wine  importing 
firm  held  a  press  luncheon  in  New  York 
to  introduce  a  new  line  of  Burgundy 
wines.  One  of  the  finest  restaurants  was 
taken  over  and  the  importers  flew  in 
some  of  the  executives  of  the  French 
firm  to  show  off  their  wines. 

The  wine  writers  were  delighted  be¬ 
cause  the  Frenchmen  brought  along 
some  of  their  rarest  bottles,  magnificent 
wines  from  the  1930s  and  1940s.  The 
lunch  was  a  resounding  success.  At  the 
same  time,  the  new  line  of  wines,  the 
wines  that  the  consumer  will  find  on  the 
shelves  in  a  few  months,  were  quite 
routine  shipper’s  wines.  That  means 
wines  purchased  from  various  estates 
and  blended  and  bottled  in  the  shipper’s 
cellars. 

It  would  be  interesting  to  see  how 
many  of  the  articles  written  about  these 
wines,  if  in  fact  any  are  written,  are  criti¬ 
cal  of  them. 


(Frank  J.  Prial  is  a  staff  reporter  and 
wine  columnist  for  the  New  York  Times. 
His  wine  column  is  distributed  by  the 
New  York  Times  News  Service  to  over 
50  papers  every  week.) 
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Here’s  a  profile-based  on  the  latest  Target  Group  Index*  figures— of  Rolling  Stone 
magazine’s  readership: 

•  18  to  34  years  of  age  —  88.4% 

•  Median  age  —  23.4 

•  Sex  -  63.5%  male;  36.5%  female 

•  Marital  status  —  64.4%  single;  28.1%  married 

•  Education  —  46.7%  attended/graduated  college 

•  Median  income  —  $13,007 


These  same  readers  can  be  brought  to  your  newspaper  three  times  a  week  in 


from  Kii^  Features 


Prepared  especially  for  King  by  the  staff  of  Rolling  Stone,  the  feature  package  provides 

•  A  record  review  column  for  release  each  Tuesday 

•  A  column  of  gossip  about  the  world  of  music  for 
publication  each  Thursday 

•  A  week-end  profile  column 

•  Use  of  the  Rolling  Stone  logo  —  with  its  unique 
promotional  value 

Rolling  Stone  is  already  building  vital  young  readership  for  175  newspapers,  including: 

Chicago  TRIBUNE  •  Seattle  POST-INTELLIGENCER  •  Detroit  FREE  PRESS  • 
New  York  POST  •  Boston  HERALD  AMERICAN  •  Atlanta  CONSTITUTION  • 
New  Orleans  TIMES-PICAYUNE  •  Baltimore  EVENING  SUN  •  Albany  TIMES 
UNION  •  Dallas  TIMES  HERALD  •  Indianapolis  NEWS  •  San  Antonio  LIGHT  • 
Omaha  WORLD  HERALD  •  Richmond  NEWS  LEADER  •  Philadelphia  NEWS  • 
Buffalo  COURIER-EXPRESS  •  Fort  Wayne  NEWS  SENTINEL  •  Houston  POST  • 
Louisville  COURIER  JOURNAL  •  Long  Island  PRESS  •  Newark  STAR  LEDGER  • 
Phoenix  GAZETTE  •  Toronto  STAR  •  Ottawa  JOURNAL  •  Hamilton  SPECTATOR 


♦TGI  Spring  1976 


To  learn  if  your  newspaper  can  acquire  the  unique  demographics 
of  ROLLING  STONE,  phone  Lewis  A.  Little,  National  Sales  Director 


'^235  East  45th  Street,  New  York,  N.Y.  10017  Area  Code  212  682-5600 


Inland  Daily  Press  Association 


Inland’s  aim 
to  gain  more 
young  readers 

By  Gerald  B.  Healey 

Of  ull  the  questions  facing  newspaper 
publishers  trxlay  and  probably  the  one 
with  the  most  elusive  answer  is  "why 
aren’t  young  people  more  enthusiastic 
readers?" 

Work  on  this  important  factor  of  the 
newspaper  business  has  been  underway 
in  other  newspaper  organizations  for 
sometime  and  Davis  U.  Merwin. 
president-elect  of  the  Inland  Daily  Press 
Association  intends  that  solving  the  rid¬ 
dle  will  be  one  of  Inland's  various  goals 
during  his  1976-77  term. 

“It  seems  to  me."  he  told  Editor  & 
PUBLISHER,  "that  all  of  the  effort  put  out 
thus  far  has  an  impact  potentially  far 
greater  than  just  circulation  figures. 

"Bigger  and  better  financed  organiza¬ 
tions  than  Inland  already  are  working 
hard  on  the  answers  and  next  year  Inland 
will  redouble  its  own  efforts  not  only  to 
isolate  some  of  these  answ  ers  but  also  to 
contribute  to  a  solution  to  the  problem." 

Inland's  Education  Committee  chaired 
by  John  Gardner  of  the  Carhondale 
Southern  Illinoisan  and  the  News- 
Editorial  Committee  under  the  leader¬ 
ship  of  John  Torinus  of  the  Appleton 
(Wis.)  Post-Crescent  will  have  young 
readership  as  a  primary  area  of  concen¬ 
tration. 

Joint  effort  possible 

Merwin  said  that  the  possibility  of 
Northwestern  University  and  Inland 
making  a  joint  effort  on  readership  prob¬ 
lems  is  being  explored. 

“If  we  become  a  nation  of  nonread¬ 
ers."  Merwin  continued,  "newspapers 
stand  to  lose  because  only  through  the 
printed  word  can  data  be  absorbed 
quickly  enough  to  supply  our  informa¬ 
tional  needs. 

"I'd  guess,  for  example,  that  the  aver¬ 
age  newscaster  speaks  at  something  less 
than  half  the  speed  w  ith  which  it  could  be 
absorbed  through  a  print  medium — and  a 
reader  has  the  option  of  selecting  these 
parts  of  the  text  which  are  of  interest  to 
him  or  which  serve  his  specific  needs. 

Merwin  drew  attention  to  recent  re¬ 
marks  of  l.eo  Bogart,  executive  vice- 
president  of  the  Newspaper  Advertising 
Bureau,  that  newspaper  circulation 
might  grow  by  259f  in  the  next  decade. 

"I  hope  he's  right."  said  Merwin. 
“and  I  think  he  will  be  if  we  manage  to 
make  our  product  indispensable  to  our 
readers.  But  there  is  a  clear  need  for 
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Senator,  mayor 
on  fall  program 

Inland  Daily  Press  Association  is  giv¬ 
ing  equal  time — this  being  a  presidential 
year — to  Democrats  and  Republicans 
alike. 

Monday's  luncheon  will  be  addressed 
by  Chicago's  mayor  Richard  J.  Daley 
and  on  Tuesday  Senator  Barry  Gold- 
water  of  Arizona  will  be  the  speaker. 

Highlights  of  the  working  program  will 
be  contest  awards  to  top  winners  in 
Local  Government  News  and  a  News¬ 
paper  Circulation  Sales  Training  Pro¬ 
gram  by  Inland's  Circulation  Committee. 

Monday  afternoon  3  panelists  will  dis¬ 
cuss  Innovations  in  Newspaper  Produc¬ 
tion  and  the  Education  Committee  will 
handle  Readership  Problems. 

A  Newspaper  Advertising  Bureau  pre¬ 
sentation  is  scheduled  for  Tuesday  morn¬ 
ing. 

A  panel  of  politics  writers  will  talk 
with  Mary  Louise  Smith,  chairman  of  the 
Republican  National  Committee  and 
other  political  figures  during  a  I'/i-hour 
session  on  Monday  morning. 


nurturing  the  reading  habit  in  our  young 
people.  We  hear  it  said  that  students  are 
being  graduated  from  our  schools  with¬ 
out  the  ability  to  either  read  or  write  at 
acceptable  levels  of  proficiency.” 

A  newly  appointed  Committee  on 
Committees  headed  by  Bernie  Wright  of 
L.indsay-Schaub  Newspapers  has  been 
active  in  attempting  to  tighten  committee 
structure.  Merwin  said. 

Easy  flow  of  information 

It  is  hoped  the  result  of  these  efforts 
will  be  an  even  more  effective  group  of 
committees  and  an  easier  flow  of 
information  between  them  and  the  board 
of  directors. 

Also,  a  major  move  is  under  way  to 
revive  the  Inland  Cost  Study  so  that  it 
will  better  reflect  today's  production 
methods.  Merwin  said  a  tremendous 
amount  of  work  already  has  been  in¬ 
vested  in  this  effort,  but  he  suspects  that 
some  financing  problems  will  have  to  be 
solved  before  the  task  is  completed. 

(Gardner's  Education  Committee 
plans  to  discuss  the  newspaper  and  to¬ 
morrow's  readers  on  the  Inland  program 
Monday.) 

Merwin  feels  that  if  Inland  could  be 
part  of  the  solution  to  the  young  reader 
dilemma  it  would  be  a  major  contribu¬ 
tion.  in  his  estimation,  to  both  the  press 
and  the  people. 

In  further  attempts  to  get  a  clearer  pic¬ 
ture  of  what  is  the  value  to  Inland  news¬ 


papers.  the  coming  year  will  include 
another  seminar  for  group  newspapers 
and  a  summer  session  tailored  for  adver¬ 
tising  personnel.  Merwin  hoped  these 
seminars  will  be  better  attended  and  pro¬ 
vide  greater  service  in  the  next  12 
months. 

Clinics  of  value 
to  Inland  members 

Clinics  conducted  by  the  Inland  Daily 
Press  Association  have  proved  valuable 
to  members  during  the  year,  according  to 
retiring  president  Ralph  S.  Roth. 

One  clinic  examined  the  broadening  of 
Inland's  Wage  and  Salary  Survey,  in¬ 
cluding  the  possible  regionalization  of 
the  survey.  The  regionalization  matter 
will  be  under  board  consideration  during 
the  Oct.  17-19  meeting. 

A  cost  clinic  trained  managers  in  the 
use  of  the  continuing  Cost  and  Revenue 
Study,  providing  management  guidelines 
for  a  substantial  number  of  newspaper 
managers  throughout  the  country. 

Instituted  was  a  new  computer  pro¬ 
gram  which  will  assist  in  the  analysis  of 
cost  study  results. 

Planning  was  also  completed  for  a 
shopper  session  which  will  be  held  fol¬ 
lowing  the  fall  meeting. 

Family  ownership 
meeting  planned 

A  special  program  for  family  owned 
newspapers  at  the  close  of  the  regular 
Inland  sessions  on  October  19  has  been 
revived. 

Such  a  seminar  was  presented  at  the 
annual  meeting  2  years  ago.  and  several 
Inlanders  have  requested  another  more 
detailed  replay. 

Discussion  at  the  first  session  centered 
around  estate  planning  and  families  own¬ 
ing  stock  in  closely-held  newspaper 
companies. 

The  Tuesday  afternoon  seminar  will  be 
continued  on  Wednesday  morning.  Oc¬ 
tober  20. 

Inland  management 
info  is  widespread 

Referring  to  the  indication  of  Inland 
Daily  Press  Association's  strength,  pres¬ 
ident  Ralph  S.  Roth  said  that  other  re¬ 
gional  newspaper  associations  have  par¬ 
ticipated  in  many  of  Inland’s  manage¬ 
ment  information  activities. 

Meetings  and  clinics  thus  have  been 
making  these  services  available  on  a 
nationwide  basis. 
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If  you  edit  or  publish 
a  small  to  medium  size  newspaper 
the  N.E.W.S.*  can  simplify  your  life. 

(*The  New  Newspaper  Editing  and  Wire  System) 


Because  your  job  is  complex  You  can  input  and  output  both  To  further  simplify  your  life,  each 
enough,  we  have  designed  the  TTS  and  ASCII  from  the  disk,  the  basic  N.E.W.S.  installation  has  re- 

N.E.W.S.  for  maximum  simplicity.  newswire,  from  paper  tape  or  an  liable  back-up  built  in  .  .  .  without  the 

First,  our  system  requires  no  com-  OCR.  You  can  store  up  to  eight  hours  necessity  of  redundent  and  expensive 

puter  and  there  is  no  software  pack-  of  wire  service  news  or  four  pages  of  back-up  components.  In  short,  our 

age  to  buy.  The  N.E.W.S.  combines  classified  ad  copy.  You  can  edit  and  system  is  designed  to  help  you  get 

intelligent  VDT’s  with  intelligent  file  output  back  to  storage,  directly  to  a  out  the  news  as  quickly,  efficiently 

storage  and  basic  modularity.  It’s  phototypesetter,  or  as  punched  paper  and  as  inexpensively  as  possible, 
that  simple.  Yet  you  get  all  the  ca-  tape.  To  expand  the  system  all  you  That’s  what  the  N.E.W.S.  is  all  about, 

pacity,  speed  and  flexibility  you  need.  need  do  is  plug  in  the  components  re-  It’s  simple  .  .  .  and  it  works.  Let  us 

quired  to  handle  the  job.  help  you  get  out  the  news. 

Let  us  help  you  get  out  the  news. 


6-page  brochure 
provides  more  facts 
about  the  N.E.W.S. 


NEC,  7948  Wornall  Rd.,  Kansas  City,  Mo.  64114 

Yes,  I’m  interested  in  the  N.E.W.S.,  send 

your  brochure.  No  obligation  on  my  part,  of  course. 

NAME  _ 

TITLE _ 

NEWSPAPER  _ 


HEWS6 


ii  SYSTEM 


NiH^d 


ZIP 


NEWSPAPER  ELECTRONICS  CORPORATION 
7948  Wornall  Rd., 

Kansas  City,  Missouri  64114 


PHONE 


New  president  heads  paper  139  years  old 


Davis  U.  Merwin,  president-elect  of 
the  Inland  Daily  Press  Association  is  the 
fifth  generation  of  his  family  to  publish 
the  Bloomington  tlW.)  Daily  Pantograph. 

The  Pantagraph  continues  to  be  owned 
entirely  by  the  direct  descendants  of  its 
early  proprietor,  Jesse  W.  Fell.  He 
founded  the  city's  first  newspaper,  the 
Bloomington  Observer  &  McLean 
County  Advocate  on  January  I4,  1837  ( lO 
years  before  the  appearance  of  the 
Chicago  Tribune.) 

The  Pantagraph  has  been  an  active  In¬ 
land  member  since  the  association's 
founding  nearly  92  years  ago.  In  1947  its 
general  manager.  Joe  Bunting  was  presi¬ 
dent  of  Inland  and  in  l%0  Dave's  uncle. 
Loring  C.  Merwin.  was  president. 

Davis  (Dave)  Merwin.  a  native  of 
Chicago,  during  college  was  editor  of  the 
Harvard  Crimson,  then  after  serving  in 
the  Korean  war  he  joined  his  uncle 
(Loring  Merwin)  then  publisher  of  the 
Pantagraph. 

He  worked  in  the  mechanical  depart¬ 
ment.  as  an  ad  salesman  and  reporter, 
personnel  manager  and  finally  joined  the 
business  end  of  the  operation.  He  was 
business  manager,  general  manager  and 
at  the  end  of  I968  became  publisher.  In 
1969  he  was  elected  president  of  Ever¬ 
green  Communications  Corp..  which  op¬ 
erates  the  Pantagraph  and  several  elec¬ 
tronic  properties. 

In  March  of  1968  one  of  Merwin's 
quarterhorses  reared  and  fell  over  back¬ 
wards  on  top  of  him.  He  feels  that  linger¬ 
ing  physical  damage  from  this  mishap 
contributed  in  a  near-fatal  water  skiing 

Gannett  Co.  boosts 
stock  dividend 

Gannett  Co.,  Inc.  has  increased  its 
common  stock  dividend  from  18  to  25 
cents  a  share  for  the  quarter,  bringing  the 
annual  payout  from  72  cents  to  SI. 

Gannett  directors  meeting  in  Rochest¬ 
er,  N.Y.  declared  the  higher  dividend 
payable  October  I  to  shareholders  of  re¬ 
cord  September  I6. 

“This  39  per  cent  increase — which 
brings  dividend  increases  to  300  percent 
in  39  months — continues  our  policy  of 
sharing  a  higher  percentage  of  earnings 
with  shareholders,”  Paul  Miller,  chair¬ 
man  of  the  board,  and  Allen  H. 
Neuharth,  president  and  chief  executive, 
said  in  a  joint  statement. 

The  Gannett  group  consists  of  54  daily 
newspapers  in  1 8  states  and  Guam. 

• 

Synor  to  Ala.  agency 

Paul  Synor,  formerly  vicepresident 
and  creative  director  for  Leo  Burnett, 
has  joined  Luckie  &  Forney  in  Birm¬ 
ingham,  Ala.  in  a  new  business/creative 
capacity. 


Davis  U.  Merwin 


accident  later  that  year.  Merwin's  neck 
was  broken  and  he  spent  1 1  weeks,  many 
of  them  paralyzed  from  the  neck  down, 
in  the  hospital. 

He's  back  on  horses  again  but  water 
skiing  is  out,  because,  he  says,  he's  even 
clumsier  than  he  was  before.  He  likes  to 
play  tennis,  hunt  birds,  fishes  and 
canoes.  He  has  been  active  in  civic  mat¬ 
ters  in  Central  Illinois. 

He  serves  as  a  director  of  the  Troy  (O.) 
News,  board  chairman  of  the  Newton 
(N.J.)  Herald,  and  vicepresident  of 
American  Newspapers  Corp. 

HUNTER — When  he  is  not  tied  up 
with  newspaper  chores,  Davis  Mer¬ 
win,  president-elect  of  IDPA,  takes 
time  out  to  hunt  birds.  This  photo  was 
taken  a  few  years  ago  in  Spain  where 
he  went  to  shoot  partridges. 


President  of  Inland 
no  absentee  officer 

Ralph  Roth,  undoubtedly  the  only 
president  of  the  Inland  Daily  Press  As¬ 
sociation  to  serve  his  term  while  residing 
in  Miami.  Fla.,  said  he  hoped  Inland's 
reputation  as  a  “working"  organization 
was  enhanced  this  year. 

The  vicepresident/production  of 
Knight-Ridder  Newspapers,  Inc.  and  a 
former  publisher,  believes  the  9 1 -year- 
old  association  grows  and  prospers  be¬ 
cause  of  the  benefits  which  it  brings  to 
membership. 

Leadership  can  help  by  adding  refine¬ 
ments  to  the  underlying  soundness  of  the 
organization,  Roth  said. 

Fortunately,  Roth's  job  involves  con¬ 
siderable  travel  throughout  the  K-R 
group,  so  he  says  he  was  able  to  sand¬ 
wich  in  a  lot  of  Inland's  business  during 
his  presidency. 


Price  increase 

Jack  Patterson,  circulation  director  of 
the  Washington  Post,  announced  a  lO 
cent  increase  in  the  price  of  the  Sunday 
home  delivery  and  newsstand  and  street 
sale  copies  of  the  newspaper.  Effective 
October  3.  the  cost  of  the  Sunday  paper 
will  be  raised  from  50  to  60  cents  in  the 
Washington  metropolitan  area.  Daily  and 
Sunday  home  delivery  rates  and  single 
copy  purchases  beyond  the  metropolitan 
area  will  not  be  affected. 

• 

Newsman  takes  PR  job 

John  Adam  Moreau  has  been  named 
manager  of  press  relations  for  Mc¬ 
Cormick  &  Company,  Inc.,  John  W.  Eel- 
ton,  Director  of  Corporate  Communica¬ 
tions,  announced.  Prior  to  joining  the 
Baltimore-based  international  season¬ 
ings  firm,  Moreau  served  as  an  editor  on 
the  metropolitan  desk  of  the  Washington 
Star. 
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Our  district  news  reps 

wwmis  want  to  know 

you  better 

Call  anytime 


Vince  Moravec.  Buffalo.  716  856-2400 


Bill  Gignac,  Bums  Harbor.  219  787  3423  Bruce  Lake.  New  York.  212  688-5522 


Fritz  Whitman,  Baltimore.  301-685-5700 


Building  good  relations  with  the 
press  isn’t  a  one-way  street.  That 
means  keeping  our  lines  of  commu 
nication  open.  And  answering  your 
inquiries  as  promptly  as  possible. 


What  can  we  do  for  you  today? 

We  have  a  competent  staff  of  news 
people.  And  lots  of  data  and  statistics 
to  help  you  make  your  stories  factual 
and  interesting. 


Len  Williams.  Washington,  202  .393-4720 


Bethlehem 


We  want  to  know  you  better. 


\  Mike  Heagy,  San  Francisco.  415-981-2121 
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hotter  news  with  33%  fewer  dollars. 


A  fast-breaking  story  used  to  take  a  good  hour  getting  from  a 
bureau  office  to  the  composing  room  of  the  Watertown  DailyTimes. 

“There’s  been  a  vast  improvement,”  reports  John  B.  Johnson,  Jr., 
Managing  Editor  of  the  upstate  NY  newspaper.  “Now,  less  than 
20  minutes  after  the  last  word’s  been  typed  by  a  bureau 
correspondent,  we  can  be  in  print.  What’s  more,  we’re  getting  copy 
with  90%  fewer  errors.” 

The  solution  to  this  age-old  newspaper  problem  is 
Dataspeed  40" terminals  in  each  of  theTimes’  eight  bureau  offices. 
Correspondents  use  them  to  write  their  stories,  correct  typos, 
edit. The  units  then  transmit  each  story  in  less  than  a  minute. 

The  new  system  eliminates  further  re-keying  and  proof-reading, 
with  greatly  reduced  transmission  costs.  “It  cut  our  costs  33%,” 
says  Johnson.  “The  Dataspeed  40  unit  is  very,  very  cost  efficient.” 

Bell  System  specialists  have  the  skills  and  equipment  to  solve 
a  variety  of  problems  for  newspapers  like  yours.  From  the  design 
and  installation  of  a  communications  system  to  its  maintenance  and 
repair,  we  take  total  responsibility. 

Ask  your  local  Bell  Account 
Representative  for  the  details.Then 
watch  us  really  scramble  for  you. 


Bell  System 


Jack  Rosenthal,  associate  editor  of 
the  New  York  Times  and  editor  of  the 
Times  Magazine — to  become  assistant 
editor  of  the  editorial  page  early  next 
year.  Rosenthal  will  serve  as  deputy  to 
Max  Frankel.  who  succeeds  John  B. 
Oakes  as  editorial  page  editor  January  I . 
Oakes  becomes  a  senior  editor  and  Fred 
Hechinger,  his  present  deputy,  will  re¬ 
main  on  the  editorial  board. 

*  ♦  ♦ 

Gordon  McFarlane,  vicepresident  of 
advertising  at  St.  Catharines 
Standard — elected  president  of  the 
Newspaper  Advertising  Executives  As¬ 
sociation  of  Eastern  Canada. 

♦  *  ♦ 

Robert  J.  Miller — to  the  Chicago 
sales  staff  of  Newhouse  Newspapers  Oc¬ 
tober  18,  moving  from  Branham, 
Chicago. 

*  *  * 

Promotions  in  the  advertising  depart¬ 
ment  of  the  Statesman  Journal  News¬ 
papers.  Salem.  Oregon  arc:  Gail  E. 
Street — to  creative  services  manager; 
James  J.  Rodewald — retail  advertising 
manager,  and  Ken  Morris — national  and 
major  accounts  sales  manager. 

Expansion  of  the  sports  and  photo 
staffs  of  the  Statesmen  Journal  News¬ 
papers  includes  these  appointments: 
Bill  Schaefer — to  sports  staff  from 
Statesman  copy  editor.  Connie 
Whitaker — from  city  editor  and  feature 
writer.  Lebanon  (Ore.)  E.xpress  to  the 
sports  staff. 

Named  to  the  photography  staff: 
Robert  Degiulio,  former  photographer 
and  layout  editor  of  the  Myrtle  Point 
(Ore.)  Herald. 

David  Weintraub.  former  part-time 
photographer  for  the  Oregon  Journal, 
Portland. 

Named  reporters  are:  David  E.  Reyes. 
formerly  with  the  San  Dieguito  (Calif.) 
Citizen,  and  Henrietta  Beals — from 
editorial  assistant  to  Capital  Journal  re¬ 
porter.  Assigned  to  the  newsrooms  on 
fulltime  basis  is  artist  Jac  Crawford. 
Also  announced — Wilma  Bonsanti.  from 
reporter  to  assistant  city  editor  of  the 
Statesman. 


J.  Allan  Meath,  vicepresident  of  Ot- 
taway  Newspapers,  Inc.,  operations, 
has  been  elected  to  a  one-year  term 
on  the  board  of  directors  under  a  plan 
to  have  designated  executives  serve 
terms  as  rotating  representatives  of 
Ottaway  publishers.  Meath,  one-time 
publisher  of  the  Danbury  (Conn.) 
News-Times,  replaces  F.  Philip  Blake, 
another  vicepresident  for  newspaper 
operations  who  was  the  first  elected 
under  the  plan. 

Gary  Clark — appointed  chief  of  the 
Honolulu  bureau  of  the  Associated 
Press.  Clark  has  been  news  editor  at 
Minneapolis  and  succeeds  Michael  M. 
Short  in  Honolulu.  Short  moves  to  chief 
of  bureau  at  Denver  for  Colorado  and 
Wyoming. 

Clark  was  a  reporter  for  the  Keene 
(N.H.)  Evening  Sentinel  and  sports 
editor  of  the  Bismarck  (N.D.)  Tribune 
before  joining  AP  at  Fargo.  N.D..  in 
l%9. 

♦  *  * 

William  C.  Tremblay,  assistant  man¬ 
aging  editor  of  the  Detroit  News — named 
to  the  newly  created  position  of  associate 
editor-administration.  Tremblay  will 
supervise  all  budget  preparation  and 
operating  expenditures  within  the  edito¬ 
rial  department  and  be  the  principal  de¬ 
partment  representative  in  employe  rela¬ 
tions  and  personnel  matters. 


Newspeople 

L.ast  August  when  thousands  of  dele¬ 
gates  arrived  in  Kansas  City  for  the  Re¬ 
publican  National  Convention,  Mike  Mil¬ 
ler  was  ready. 

He  is  the  assistant  city  editor  at  the 
Kansas  City  Times,  and  the  paper  had 
given  him  the  job  of  cixirdinating  the 
coverage  for  this  major  news  event. 

“It  was  Kansas  City's  first  major  politi¬ 
cal  convention  in  quite  a  while.”  noted 
Mike.  “As  a  result  we  knew  that  we  had  to 
do  a  lot  of  homework  in  order  to  be  pre¬ 
pared.” 

So  Mike  traveled  to  Miami,  the  scene  of 
the  1972  republican  convention  to  meet 
with  the  assistant  managing  editor  at  the 
.Miami  Herald, 

“We  knew  that  their  experience  would 
aid  us  in  planning  our  coverage  of  the 
convention.”  he  related.  Mike  spent  part 
of  his  three  days  in  Miami  reading  clip¬ 
pings  from  the  Herald’s  coverage  of  the 
1972  Republican  convention. 

“We  wanted  to  learn  whatever  would 
enable  us  to  do  a  better  job.”  said  Mike. 
“Plus  we  wanted  to  know  anything  that 
would  help  us  maximize  our  coverage, 
given  the  staff  and  resources  that  we  had 
at  hand.” 

While  some  reporters  who  went  to  Kan¬ 
sas  City  to  awer  the  convention  were  en¬ 
joying  the  much  acclaimed  bar-b-que  at 
Arthur  Bryant's  Restaurant,  a  near  in¬ 
stitution  in  that  town.  Mike  was  busy  set¬ 
ting  up  press  axims.  overseeing  the  instal¬ 
lation  of  computer  equipment  for  the 
transmission  of  copy,  and  hiring  guards  to 
protect  his  press  area. 


Frank  R.  McKain,  former  promotion 
manager  and  display  advertising  director 
of  the  Norfolk  (Va.)  Virginian-Pilot  and 
Ledger-Star — named  Printing  Officer, 
McClellan  Air  Force  Base,  Sacramento. 
CA. 

*  *  ♦ 

James  K.  Farrell — promoted  to  spe¬ 
cial  projects  manager  of  the  Akron  Be¬ 
acon  Journal  in  the  newspaper's  key 
manager's  program.  This  executive  de¬ 
velopment  program  permits  advanced 
experience  in  all  advertising  divisions. 
Replacing  Farrell  as  national  advertising 
manager  is  Edward  J.  Lynch,  who  has 
been  assistant  manager  since  1969. 

*  4; 

l.owELL  Hatton,  who  recently  pur¬ 
chased  an  interest  in  the  Mangum 
(Okla.)  Star-News  with  Hartman  News¬ 
papers,  Inc..  Beaumont.  Tex.,  has  been 
named  editor  and  publisher.  He  has  been 
advertising  manager  17  years. 

*  tf: 

Micki  Van  Deventer,  women's  editor 
of  the  Stillwater  (Okla.)  New.s-Press — 
named  to  advisory  committee  of  news¬ 
paper  of  United  Presbyterian  Church, 
succeeding  James  R.  Beli  atti.  publisher 
of  the  News-Press, 
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Three  staff  promotions  have  been  an¬ 
nounced  by  the  Pensacola  (Fla.)  News- 
Journal:  Bill  Gordon,  former  govern¬ 
mental  writer  and  editorial  associate — to 
city  editor;  Tom  Kerr,  assistant  city 
editor — to  news  editor  of  the  morning 
and  Sunday  editions;  Richard  Spring- 
field,  Journal  deskman — to  assistant  city 
editor. 

Gordon  replaced  Hector  Morales, 
who  moved  to  Wichita,  Kan.,  and  Kerr 
moves  to  the  position  held  by  Kent 
CocKsoN,  now  night  assistant  managing 
editor. 


in  the  news 


“In  order  to  make  communications  be¬ 
tween  the  convention  hall,  and  our  city 
room  run  even  better,”  Mike  told  us, 
“We  hired  couriers  to  run  messages  back 
and  forth.” 

The  management  at  the  Times  felt  that 
that  regional  circulation  would  rise  during 
the  three  day  convention,  and  was  deter¬ 
mined  to  offer  its  readers  the  most  sophis¬ 
ticated  reporting  available. 

In  addition,  the  business  community  in 
Kansas  City  has  been  trying  to  promote 
their  town  as  a  convention  center,  and  this 
gave  Mike  and  his  staff  added  impetus  to 
do  a  first  rate  job  in  reporting  the  news 
during  that  three  day  convention  period. 

“Not  only  did  we  want  to  show  the  rest 
of  the  media  the  kind  of  good  work  that 
we’re  capable  of  doing,”  said  Mike,  “but 
we  also  wanted  to  help  business  in  town 
attract  people  who  would  want  to  re¬ 
turn.” 

It  is  Mike’s  opinion  that  the  exposure 
that  the  convention  gave  to  Kansas  City 
was  positive,  and  currently  he  is  not  able 
to  say  what  the  convention  coverage  cost 
the  paper,  but  expects  the  final  figures  to 
be  calculated  in  a  few  months. 

Mike  began  preparing  for  the  August 
convention  on  (October  1,  1975,  and  with 
the  exception  of  a  few  additional  news¬ 
paper  interns,  had  no  extra  staffers  to 
help  him. 

What  did  he  do  when  it  was  all  over? 

“I  drank  for  three  hours,  took  three 
days  off,  and  got  to  meet  my  wife  again.” 

By  Michael  Bux 


Charles  Appleton — named  Help  Desk 
editor  of  the  Nashville  Banner  and  Phyl¬ 
lis  White,  assistant  editor.  Help  Desk  is 
the  newspaper’s  consumer  protection 
column.  Appleton  has  been  with  the 
Banner  for  more  than  a  year  and  was 
deputy  press  secretary  to  former  Ten¬ 
nessee  Governor  Winfield  Dunn.  Miss 
White  has  been  with  the  Banner  for  four 
years. 

*  *  * 

Stanley  J.  Bartell,  St.  Louis  Post- 
Dispatch  advertising  makeup  staff — 
named  advertising  services  manager. 


"After  a  hard  day's  work  in  the  Pro¬ 
vidence  Bulletin  newsroom"  is  the  cap¬ 
tion  suggested  by  Journal-Bulletin 
staff  photographer  Robert  Emerson  for 
his  graphic  study  of  Bulletin  copy 
people  Steven  A.  AAcGarry  and  Tom 
Conaty.  Actually,  McGarry  fractured 
his  shoulder  in  a  softball  game  and 
Conaty's  leg  is  in  a  cast  as  the  result  of 
an  operation. 


Kent  Ruth,  Sunday  Oklahoman,  Ok¬ 
lahoma  City,  travel  writer — named  to 
Oklahoma  Hall  of  Fame. 


Donald  Wiggins — appointed  sales 
manager  of  the  Ventura  County  (Calif.) 
Harbor  News,  Oxnard. 


Don  Barnes,  Wewoka  (Okla.)  Daily 
Times  advertising  staff  member — named 
business  manager  and  advertising  direc¬ 
tor. 


Larry  Briscoe,  editor  and  publisher  of 
the  Mangum  (Okla.)  Star-News  since 
1973 — to  the  staff  of  the  McKinney 
Don  Stout — named  assistant  city  editor  (Tex.)  Courier-Gazette. 
of  the  Ventura  (Calif.)  Star-Free  Press. 

He  has  been  editor  of  the  People  depart¬ 
ment,  and  succeeding  him  in  that  post  is 
Rita  Moran,  who  has  been  with  the  news¬ 
paper  for  more  than  10  years. 


RANDOM 

HOUSE, 

you  flatterer  you. 


John  R.  Hooper — appointed  general 
manager  of  the  Central  Maine  Morning 
Sentinel,  Waterville.  He  has  been  with 
the  paper  since  July,  1975,  as  assistant 
general  manager  with  assignment  of  lead¬ 
ing  conversion  to  new  technology.  He 
had  been  director  of  publications  for 
Crescent  Newspapers,  Inc.,  in  the 
Chicago  suburbs. 

The  promotion  is  preparatory  to 
retirement  of  vicepresident  and  general 
manager  Howard  N.  Gray,  who  will  con¬ 
tinue  as  a  part-time  management  consul¬ 
tant  after  January  1 . 


You  put  our  TVP  ®  trademark 
in  your  new  Collegiate  Dictionary. 
We’re  proud  to  be  in  such 
distinguished  company. 

Only  a  decade  ago,  we  in¬ 
troduced  the  idea  of  extending 
meats  with  structured  soy  protein. 
Now  TVP*  is  almost  synony¬ 
mous  with  textured  vegetable  pro¬ 
tein. 

Almost  too  synonymous.  We’d 
like  to  remind  everyone  that  while 
there  are  many  textured  vegetable 
proteins,  there  is  only  one  TVP  • 
brand.  Please  don’t  use  our 
trademark  as  a  generic  term  or  an 
abbreviation. 


Richard  G.  Capen,  Jr.,  senior  vice- 
president-operations  of  the  Copley  News¬ 
papers  and  a  former  Assistant  Secretary 
of  Defense,  will  lead  a  San  Diego  (Calif.) 
Chamber  of  Commerce  mission  to  China 
November  7. 


Display  advertising  department 
changes  announced  at  the  Courier- 
Journal  and  Louisville  Times  are:  Robert 
Herzfeld,  from  major  accounts  sales 
manager  to  retail  area  manager;  Robert 
ScHoo — from  downtown  zone  manager 
to  roto  sales  manager;  Robert  Goetz — 
from  sales  manager  to  major  accounts 
manager,  and  Ken  Mays — from  division 
manager  to  national  manager. 

Classified  advertising  promotions: 
Tom  Mattingly,  Norman  Snow,  and 
Clarence  Miller — to  zone  managers: 
Cathy  Melton — to  manager  of  transient 
sales,  and  Larry  Stewart — to  account 
executive. 
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Endorsements 

(Continued  from  pane  12) 

position  taken  on  election  issues,  the  pro 
and  con  arguments  about  the  candidate 
and  any  other  information  to  help  the 
voter  to  arrive  at  his  or  her  own 
endorsement  decision.  To  fail  to  provide 
this  summary  information  is  to  suggest, 
in  effect,  that  the  contest  is  without  merit 
and  the  voter  might  as  well  stay  at  home. 

4 —  Consider  carefully  whether  repor¬ 
ters  covering  the  political  campaign 
should  sit  in  on  endorsement  decisions  as 
observers,  as  sources  of  information,  as 
participants  in  the  decision  and  then 
make  certain  the  reader  is  left  with  no 
uncertainty  abi>ut  the  objectivity  of  the 
news  coverage. 

5 —  Election  editorials,  whether 
endorsements  or  simply  summations  of 
pros  and  cons,  should  reflect  the  page's 
best  thinking  and  writing.  They  should 
not  be  arrogant  or  entirely  predictable  or 
dull.  The  best  ones  will  be  fair  and  frank, 
maybe  even  funny,  if  the  circumstances 
permit. 

6 —  Finally,  editorial  boards  are  not 
party  chairman  and  there  is  no  disgrace 
in  backing  a  worthy  loser.  Nor  is  there 
any  glory  in  always  being  with  the  losers. 
Make  certain  that  the  editorial  page  re¬ 
flects  the  circumstances  in  the  commun¬ 
ity,  understands  the  concerns  of  the 
readers  and  then  takes  a  responsible  and 
readable  stand.") 

Knight-Ridder.  represented  by  the 
Lexington  (Ky.)  Herald  and  Charlotte 
Observer,  maintains  the  same  endorse¬ 
ment  policy  as  Gannett;  said  CIcghorn, 
“Knight  Ridder  has  a  lot  of  say  over  who 
runs  the  papers  but  not  who  we  en¬ 
dorse." 

Horance  G.  Davis,  editorial  consultant 
for  the  Gainesville  (Fla.)  Sun,  said  his 
paper,  as  do  all  other  New  York  Times 
group  papers,  establishes  its  own 
endorsement  policy.  Mark  A.  Stuart,  as¬ 
sistant  editor  of  the  Bergen  County 
(N.i.)  Reeord,  indicated  that  the  Bergen 
Evening  Record  Corp.  exerts  no  influ¬ 
ence  over  the  decisions  of  its  weeklies. 

The  Pulliam  newspapers,  said  Arizona 
Republic  editorial  page  editor  Pat  Mur¬ 
phy.  "pretty  much  share  the  same  (polit¬ 
ical)  feelings." 

But  the  representatives  of  the  two 
Pulitzer  dailies,  the  St.  Louis  Post  Dis¬ 
patch  and  the  Tucson  (Ariz.)  Star,  gave 
differing  explanations  of  their  head¬ 
quarters'  influence. 

John  J.  Zakarian,  editorial  writer  for 
the  Post  Dispatch,  said  his  paper's 
endorsement  decision  "was  a  two — way 
thing.  Pulitzer  can  say  no  but  the  edito¬ 
rial  page  staff  that  is  actively  involved 
with  considering  the  issues  makes 
recommendations  to  the  publisher  that  in 
almost  all  cases  are  accepted." 
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However,  according  to  Steve  Auslan- 
der.  acting  editorial  page  editor  of  the 
Star,  both  Pulitzer  papers  "would  (be 
expected  to)  endorse  the  same  candi¬ 
date." 

Reject  theory 

The  editorial  writers  were  also  asked 
for  their  opinion  of  Yankelovich's  theory 
on  the  ineffectuality  of  Presidential  en¬ 
dorsements.  Of  the  17  who  did  comment, 
seven  agreed  with  him.  two  disagreed, 
and  eight  said  they  were  not  sure  about 
the  total  veracity  of  his  claim,  w  hich  they 
considered  too  simplistic. 

Among  those  in  agreement  was  the 
Courant's  Towne.  Presidential  endorse¬ 
ments  are  a  “pretty  pro  forma  thing.  We 
try  to  make  them  as  persuasive  as  possi¬ 
ble."  he  said.  “My  personal  belief  is  that 
other  factors  beyond  our  control  are 
involved — prejudices,  susceptibility  to 
meaningless  charisma — rather  than  solid 
issues.  An  intellectual  decision  is  lack¬ 
ing." 

Rejecting  Yankelovich's  blanket 
claim.  Van  Nostrand  discussed  the  influ¬ 
ence  w  ithin  the  community  of  her  former 
paper  the  Vancouver  (Wash.)  Columbi¬ 
an,  a  daily  which  does  make  endorse¬ 
ments.  “I  think  it  all  depends  on  the 
newspaper.  The  Columbian's  endorse¬ 
ment  was  effective  because  of  its  credi¬ 
bility  in  the  community.  A  newspaper 
builds  up  a  record  over  a  period  of  time 
as  does  a  candidate." 

Similarly.  Gray  Grattan,  editor  of  the 
Monroe  (Mich.)  Evening  News,  said. 
"Those  who  disagree  strongly  enough 
consistently  with  a  paper  will  disagree 
with  their  endorsement,  vote  that  way. 
and  vice  versa.  A  good  many  people  will 
follow  the  endorsement  policy  if  they're 
convinced  over  a  period  of  years  that  the 
newspaper  is  thoughtful.  It's  a  legitimate 
response  of  the  reader." 

Final  say  on  the  issue  came  from  Cleg- 
horn.  “I  don't  know  if  I'd  argue  it 
(Yankelovich's  theory)  a  lot."  he  said. 
“I  know  it  makes  a  difference  locally. 
But  if  it  did  (in  Presidential  contests)  we 
would  have  had  a  Republican  president 
the  last  five  decades." 

• 

PR  women  head 
association 

Anne  Hecker.  public  relations  director 
of  the  Washington  State  Dental  Associa¬ 
tion.  was  elected  president-elect  of  the 
8.(K)()-member  Women  in  Communica¬ 
tions.  Inc.,  at  its  annual  meeting  in  Mil¬ 
waukee.  October  9. 

Hecker  succeeds  Linda  Winkler,  a  San 
Diego  communications-environmental 
consultant,  who  automatically  became 
president  for  1976-77  after  serving  one 
year  as  president-elect.  Winkler  suc¬ 
ceeds  Christy  Bulkeley.  editor  and  pub¬ 
lisher  of  the  Saratogian,  in  Saratoga 
Springs.  N.Y. 


Paper  explains 
why  candidates 
are  endorsed 

As  Presidential  election  time  nears, 
newspapers  are  explaining  to  their  readers 
why  they  endoi^se  candidates  vying  for  of¬ 
fice  on  November  2. 

For  example,  the  Chicago  Daily  News, 
in  an  editorial,  explained  how  the  candi¬ 
dates  are  judged  for  public  office — from 
the  Presidency  down  to  the  nonsalaried 
members  of  kx;al  Kiards. 

The  best  way.  concludes  the  News,  is  to 
watch  and  evaluate  carefully  what  the 
candidates  actually  do.  as  compared  with 
what  they  say. 

"Before  each  election,  this  newspaper 
(many  newspapers  do  likewise)  solicits 
from  incumbents  and  challengers  alike, 
answers  to  questions  on  impi>rtant  issues. 
Answers  are  evaluated  and  personal 
interviews  are  arranged  when  deemed 
necessary.  And  as  campaigns  develop, 
checks  are  made  to  determine  whether  the 
candidate's  are  telling  the  votcis  the  same 
things  they  have  told  us." 

These  checks  provide  the  bases  for 
editorial  executives  and  edittirial  writers 
.  .  .  make  judgments. 

“Many  pe'r>ple  participate  in  the  priK- 
ess;  thus  an  editorial  endoiNcment  is  not 
the  voice  of  any  individual,  but  of  the 
newspaper."  the  News  editorial  said. 

Why  aie  endorsements  made? 
“Newspeople — rep^M•tel^.  editors  and 
editorial  writei> — are  trained  to  obsei've 
and  analyze  the  workings  of  government. 
Our  reporting  and  commentary  are  meant 
to  seive  as  an  aid  to  our  readers  ...  to 
make  pt>litical  decisions." 

In  no  sense  is  an  endoi>«ment  an  at¬ 
tempt  to  tell  any  person  how  to  vote. 
Rather,  the  editorials  are  an  attempt  to 
add  "one  more  infornx.'d  voice"  in  the 
decision-making  process  that  confronts 
the  votei's  ..." 

The  News  said  it  ckx-’s  not  expect  all 
readeiN  to  agrc'e  with  (the  paper)  all  of  the 
time.  "If  we  can  inform  and  at  the  same 
time  add  a  peispective  that  leads  people  to 
think  more  deeply  aK)ut  issues  and  pmb- 
lems  and  decisions,  we  have  done  our 
job . ' ' 

Ad  manager  joins 
college  faculty 

William  H.  Scrivner.  advertising  man¬ 
ager  for  Madison  (Wise.)  New'spapers. 
Inc.,  for  19  years,  has  joined  the  jour¬ 
nalism  department  at  the  University  of 
Wisconsin-Oshkosh.  He  w'ill  teach 
courses  in  advertising  principles,  adver¬ 
tising  layout,  advertising  case  studies, 
and  new'spaper  production  and  manage¬ 
ment. 
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Inland’s  Cost 
Study  changes 
up  for  review 

Several  proposals  by  the  Inland  Daily 
Press  Association  Cost  Study  task  force 
designed  to  streamline  and  modify  this 
long-standing  analytical  guide  are 
scheduled  for  review  and  possible  action 
at  the  Oct.  17-19  conference. 

Important  consideration  by  the  task 
force  participants  has  been  to  update  the 
study  in  terms  of  the  many  changes  in  the 
newspaper  industry,  with  technical  alt¬ 
erations  and  marketing  strategies  as  top 
priorities. 

The  group  is  interested  in  the  pos¬ 
sibilities  of  measuring  productivity  in  the  | 
news  and  advertising  departments  now 
that  much  composition  is  being  done 
with  video  display  terminals  and  optical 
character  recognition  equipment. 

More  publishers  are  going  to  be  taking 
account  of  hours  worked  in  every  de¬ 
partment,  including  editorial,  according 
to  Inland  research  director  John  C.  Al¬ 
lan.  One  reason  is,  in  the  case  of  edito¬ 
rial,  to  relate  columns  of  news  to  prod¬ 
uctivity  figures  and  an  accounting  of  the 
hours  of  service  required  in  connection 
with  pension  plans. 

Another  area  under  investigation  is 
whether  the  study  should  be  expanded  to 
include  weeklies  or  to  help  weeklies  de¬ 
velop  their  own  study,  a  “front-end” 
equipment  survey  in  connection  with 
ANPA.  Allan  explained  that  Inland 
would  not  duplicate  the  ANPA  surveys 
in  this  connection  but  it  is  believed  coop¬ 
eration  should  be  encouraged. 

The  Inland  committee  is  interested  in 
helping  ANPA  extend  its  survey  to  cover 
the  cost  of  study  participants  who  are  not 
ANPA  members,  as  well  as  the  sharing 
of  information. 

Suggestions  have  also  been  made  to 
separate  accounting  procedures  in  the 
case  of  shoppers  and  commercial  print¬ 
ing  as  well  as  expenses  of  labor  and 
supplies.  Another  proposal  is  to  make 
numerous  changes  in  instructions  to  Cost 
Study  participants  concerning  specific  al¬ 
locations  of  costs  such  as  charging  inser¬ 
tion  of  preprints  to  distribution — actual 
delivery  of  the  preprints. 

Other  proposals;  bringing  together 
figures  for  a  particular  department  in 
one  section  of  the  study,  with  all  costs 
and  revenues  showing;  each  department 
would  thus  have  a  separate  section  in  the 
study. 

The  number  of  cost  breakdowns  in  the 
existing  study  would  be  greatly  reduced 
in  the  mechanical  section.  Deletions 
would  include  engraving  and  stereo  or 
camera  and  platemaking  (hot  metal.) 

Elimination  of  these  areas  has  been 
advised  because  they  have  less  relevance 
today  and  are  difficult  for  the  participant 
to  compile.  Substituting  for  this  informa¬ 


tion  would  be  more  relevant  material, 
another  means  of  updating  record¬ 
keeping  and  clarification. 

Some  of  the  proposed  changes  may 
come  this  year,  Allan  said,  but  the  major 
revisions  would  take  place  in  1977  and 
would  involve  the  1977  cost  studies  in 
the  Cost  Study  issue  of  1978.  This  would 
cover  the  full  year  of  1977  and  is  the  most 
workable  time  table  in  Allan’s  opinion. 

Task  force  member  Bemie  Wright  has 
suggested  that  the  Inland  study  continue 
to  maintain  separate  figures  on  compos¬ 
ing  room  and  other  mechanical  depart¬ 
ments,  with  totals  for  mechanical  on  ex¬ 
penses,  supply  costs  and  production 
hours. 

The  task  force  is  made  up  of  Wright,  of 
Lindsay-Schaub  Newspapers,  former 


chairman  of  the  Cost  Study  committee, 
Roger  Grier  of  the  Trenton  (N.J.)  Times 
present  committee  chairman;  John 
Lavine,  Chippewa  Falls  (Wis.)  Herald- 
Telegram;  John  Winsor,  Canton  (Ill.) 
Ledger;  John  Reiniger,  Newton  (N.J.) 
Herald  and  Vince  Anderson,  Valparaiso 
(Ind.)  Vidette-Messenger. 

Hunter  elected 

Ted  M.  Hunter,  district  manager  of 
NAPP  Systems,  Inc.  is  new  president  of 
the  1977  Mid-America  Newspaper  Con¬ 
ference.  A  former  newspaper  printer. 
Hunter  for  10  years  was  regional  man¬ 
ager  of  the  Sta-Hi  Corporation. 
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Budgeting  manual 
issued  by  INCFO 

A  manual  on  financial  management 
has  been  issued  by  the  Institute  of 
Newspaper  Controllers  and  Finance  Of¬ 
ficers. 

Entitled  “Profit  Planning,  Budgeting 
&  Reporting  Procedures  for  News¬ 
papers.”  it  identifies  the  major  functions 
and  tells  how  to  organize  them  and  carry 
them  out. 

The  handbook  was  prepared  by  a 
committee  of  22.  headed  by  Nicholas  G. 
Penniman  IV,  assistant  to  the  general 
manager.  Pulitzer  Publishing  Co..  St. 
Louis. 

The  “planning  matrix”  consists  of  the 
following  steps:  (I)  establishing  corpo¬ 
rate  objectives;  (2)  evaluating  present 
position;  (3)  predicting  the  future  via 
market  forecasts;  (4)  matching  available 
resources  against  forecasts;  (5)  establish¬ 
ing  goals,  and  (6)  measuring  them 
through  key  indicators. 

Three  types  of  operating  budgets — 
fixed,  flexible  and  continuous — are 
explored  in  the  manual,  including  their 
advantages  and  disadvantages.  Cash 
budgets  and  capital  budgeting  are  dealt 
with  in  detail. 

“The  budget's  main  purpose  is  to  cast 
light  on  the  causes  of  variations."  the 
handbook  states.  “This  means  more  than 
discovering  that  editorial  costs  exceeded 
budget  by  9%;  it  means  finding  out  why 
What  management  does  about  variances 
can  spell  the  difference  between  a  profit¬ 
able  year  and  a  loss  year.  Budget  reports 
are  monitoring  devices  which  direct 
management's  attention  to  unachieved 
goals.  They  also  entail  continuous  ap¬ 
praisal  of  underlying  budget  assump¬ 
tions." 

Newspapers  should  make  greater  use 
of  budgeting  for  cash  needs,  the  INCFO 
manual  points  out.  “The  goal  of  every 
commercial  enterprise  is  to  increase  its 
monetary  wealth,  so  it  can  pay  the 
maximum  return  to  its  owners.  In  pursuit 
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of  this  basic  goal,  the  newspaper  must 
plan.  Sometimes  it  must  pass  up  present 
gains  to  produce  larger  long-term  gains, 
and  it  has  to  invest  in  plant,  people  and 
intangibles.  But  no  matter  how  you  slice 
it.  the  primary  goal  of  maximizing  wealth 
by  using  cash  to  generate  more  cash  re¬ 
mains  unchanged. 

Because  of  this,  the  cash  budget  is  not 
just  a  tool  for  the  financial  manager;  it  is 
virtually  a  requisite.  The  real  measure  of 
the  health  of  a  business  is  its  cashflow: 
the  primary  causes  of  ill  health  are  (1) 
failure  to  set  up  and  monitor  a  cashflow 
budget;  (2)  gross  errors  in  preparing  the 
cash  budget;  (3)  not  being  realistic  and 
thorough  in  thinking  through  the  various 
probabilities.” 

Cashflow  also  affects  investment  in 
new  plant  and  equipment,  so  a  capital 
budget  is  needed  to  establish  priorities 
and  guarantee  that  essential  needs  will  be 
met.  Four  “musts”  in  this  area  are  pre¬ 
scribed  by  the  committee.  It  must  (1)  tie 
in  with  long-range  facilities  planning;  (2) 
link  profitability  and  cashflow  forecast¬ 
ing;  (3)  coordinate  with  the  accounting 
system,  and  (4)  compare  performance 
with  preacquisition  economic  analysis. 

“Each  project  must  be  linked  to  the 
accounting  system.”  the  manual  adds, 
“so  that  expenditures  can  be  monitored 
during  the  implementation  period,  and  to 
provide  data  for  the  post-completion 
evaluation.  Such  monitoring  is  the  re¬ 
sponsibility  of  the  chief  financial  officer, 
while  control  of  costs  belongs  to  the 
executive  in  charge  of  implementation. 
Approval  of  reestimated  costs  belongs  to 
management  levels  involved  in  the  initial 
approval.” 

Copies  have  been  mailed  to  all  INCFO 
members  and  are  available  to  non¬ 
members  at  $40  a  copy.  Headquarters  of 
the  Institute  are  at  59  East  Main  St.. 
Moorestown.  N.J.  08057. 

• 

Libel  award  won 
by  state  senator 

South  Carolina  State  Sen.  James  P. 
Stevens  has  been  awarded  $50,000  by  a 
trial  jury  which  heard  testimony  in  his 
$50  million  libel  suit  against  the  Myrtle 
Beach  (S.C.)  Sun-News  and  the  Field 
and  Herald,  published  at  Conway,  S.C. 

His  suit  named  as  defendant  Sun  Pub¬ 
lishing  Co.,  publisher  of  the  newspapers, 
and  involved  alleged  libel  by  an  article 
published  in  the  Sun  News  July  15.  1974, 
and  another  article  published  two  days 
later  in  the  Field  and  Herald. 

The  articles  dealt  with  Sandy  Island  in 
Georgetown  County.  S.C.,  and  dredging 
of  the  island.  A  U.S.  Army  Corps  of 
Engineers  official  testified  that  the  dredg¬ 
ing  was  legal. 

Stevens,  who  owns  stock  in  Sandy  Is¬ 
land  Corp.,  also  sued  the  Sun  News  over 
an  article  that  appeared  July  9,  1974,  but 
Circuit  Judge  Wade  Weatherford,  presid¬ 
ing,  ruled  the  article  was  not  libelous. 


Cobb  to  president 
of  finance  officers 

William  R.  Cobb,  director  of  finance 
and  administration,  Seattle  Post- 
Intellif’encer,  has  been  elected  president 
of  the  Institute  of  Newspaper  Controllers 
and  Finance  Officers.  He  succeeds 
Frank  E.  Russell,  business  manager.  In¬ 
dianapolis  Star  and  News,  who  was 
named  a  director.  They  were  chosen 
(October  18)  by  the  board  of  directors, 
meeting  in  conjunction  with  the  Insti¬ 
tute’s  29th  annual  meeting  in  Houston. 

In  the  election,  Melvin  L.  Finch  Jr., 
progressed  from  second  vicepresident  to 
first  vicepresident,  and  Uzal  H.  Martz 
Jr.,  assumed  the  post  he  vacated.  Finch 
is  controller-treasurer  and  assistant  sec¬ 
retary. (N.C.)  M'u'.v  &  Ohserxer 
and  Times,  and  Martz  is  publisher- 
treasurer,  Pottsville  (Pa.)  Republican. 
Ray  W.  Youngblood,  controller  and  as¬ 
sistant  treasurer.  Houston  Chronicle, 
was  elected  secretary.  The  new  treasurer 
is  J.  A.  Melville,  secretary-treasurer. 
Thomson  Newspapers.  Toronto. 

Cobb  joined  the  Post-Intelligencer  in 
1957  as  assistant  controller  and  sub¬ 
sequently  served  as  resident  controller 
and  assistant  business  manager.  Born  in 
Seattle,  he  graduated  from  the  Univer¬ 
sity  of  Washington  with  an  accounting 
major,  then  joined  a  public  accounting 
firm  in  that  city.  He  became  an  INCFO 
member  in  l%3  and  has  served  as  a  di¬ 
rector  and  as  chairman  of  the  executive 
and  steering  committees. 

At  the  Institute's  annual  business 
meeting,  three  members  were  added  to 
the  board  of  directors:  John  D.  Horton, 
treasurer.  Atlanta  Journal  and  Constitu¬ 
tion;  Emil  J.  Piet,  controller.  Santa  Bar¬ 
bara  (Calif.)  News-Press,  and  Ralph  L. 
Saunders,  business  manager  and  trea¬ 
surer.  Nashville  Tennessean.  Both  were 
officers  for  1975-76.  Piet  as  secretary  and 
Saunders  as  treasurer. 

The  Institute  is  the  international  press 
association  for  financial,  accounting  and 
business  management.  Formed  in  1947, 
it  has  900  members  in  the  United  States. 
Canada  and  abroad. 

• 

Plain  Dealer  publishes 
biggest  weekday  issue 

The  Cleveland  Plain  Dealer  on  August 
1 1  published  its  largest  nonholiday 
weekday  paper  ever — 120  pages  includ¬ 
ing  a  48  page  section  previewing  the  new 
Randall  Park  Mall. 

The  Mall  is  a  $175  million  complex 
said  to  be  the  largest  shopping  center  of 
its  kind  in  the  world. 

The  section  featured  129,600  lines  of 
retail  advertising  and  28,751  lines  of 
editorial. 
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The  sober  tru^  about 
teenage  drinking. 
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There's  plenty  of  loose  talk  about  teen-age  drink¬ 
ing  these  days.  And  aU  too  little  awareness  of 

hard  facts. 

But  one  thing  many  authorities  agree  on  is  this: 
attitudes  towards  alcohol  begin  to  form  long  before  the  legal 
age  for  drinking. 

Behavior  of  young  people  is  influenced  strongly 
by  the  adult  community,  which  is  charged  with  providing 
suitable  recreation,  employment  and  education  programs. 

But  it  is  in  the  home  where  lessons  about  drink¬ 
ing  are  learned  earliest.  Young  people  brought  up  in  the  right 
atmosphere  are  more  likely  to  make  responsible  decisions 
later  on.  More  likely  to  realize  that  drinking  too  much  too 
often  is  not  grownup— whatever  the  age. 

For  adults  who  want  to  set  the  right  example,  this 
principle  applies: 

If  you  choose  to  drink,  drink  responsibly. 


Training  of  j-students 


discussed  at 


By  Ralph  Olive 

Newspaper  editors  and  journalism 
professors  agreed  on  two  major  points  at 
a  conference  on  “The  Newsroom  and 
the  Classroom”  held  near  Racine.  Wise., 
September  26-27. 

They  said: 

The  journalism  schools  are  over¬ 
flowing  with  young  men  and  women, 
many  with  stars  in  their  eyes. 

That  both  the  schools  and  the  news¬ 
papers  need  to  improve  education  and 
training  programs. 

About  50  editors  and  professors  took 
part  in  the  two  day  conference,  held  at 
Wingspread.  the  Johnson  Foundation 
conference  center  just  outside  Racine. 

The  conference  was  sponsored  by 
schools  or  departments  of  journalism  and 
mass  communication  at  three  University 
of  Wisconsin  campuses:  Madison,  Mil¬ 
waukee  and  Eau  Claire.  The  Wisconsin 
Associated  Press  and  the  Johnson  Foun¬ 
dation  joined  in  the  sponsorship. 

Robert  Wills,  editor  of  the  Milwaukee 
Sentinel,  was  chairman  of  the  confer¬ 
ence. 

Need  for  improvement 

Without  going  into  the  details  of  how 
people  respond  to  what  they  read, 
everyone  in  the  room  agreed  that  news¬ 
papers  have  to  improve.  And  that  means 
finding  young  men  and  women  who  are 
better  educated,  more  skilled  and  gener¬ 
ally  more  professional  than  today's  re¬ 
porters  and  editors. 

James  W.  Schwartz,  head  of  the  De¬ 
partment  of  Journalism  and  Mass  Com¬ 
munication  at  Iowa  State  University, 
Ames,  pointed  to  a  basic  problem  of 
journalism  schools — too  many  students 
to  teach  adequately. 

“We  are  talking  about  close  to  70,000 
majors  enrolled  in  the  four  year  institu¬ 
tions  that  offer  journalism  degrees,”  said 
Schwartz,  one  of  the  two  keynote  speak¬ 
ers. 

“This  enrollment  stampede,” 
Schwartz  continued,  “without  compara¬ 
ble  increases  in  funding,  amounts  to  a 
continuing  threat  to  our  major  goal — that 
of  achieving  quality.” 

The  big  enrollments  mean  larger 
classes,  Schwartz  said,  which  makes 
teaching  difficult,  particularly  in  editing 
and  reporting  classes. 

John  L.  Dougherty,  managing  editor  of 
the  Rochester  (N.Y.)  Times-Union,  the 
other  keynote  speaker,  said  he  was 
aware  of  the  problems  of  journalism 
schools.  But  looking  at  the  situation  from 
the  view  of  the  editor,  Dougherty  said, 
he  would  like  the  schools  to  produce  a 
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“renaissance  man  or  woman." 

Dougherty  said  he  wanted  a  person 
“who  can  find  the  hole  in  the  city  man¬ 
ager's  budget,  who  can  quote  the  place 
names  in  Emily  Dickinson,  who  can  lay 
out  page  one  .  .  .  who  can  sense  the 
social  change  in  a  neighborhood." 

Dougherty  added  that  he  knew 
achievement  of  such  a  goal  was  impossi¬ 
ble,  then  said:  “But  you  can  try.” 

Stress  on  writing 

Robert  H.  Johnson  Jr.,  managing 
editor  of  the  Associated  Press,  New 
York,  said  journalism  schwls  should  put 
more  stress  on  the  fundamentals  of  writ¬ 
ing. 

“What  1  want  to  teach  a  new  staffer  is 
how  to  investigate  facts.”  Johnson  said. 
“I  don't  want  to  teach  him  how  to 
punctuate  a  sentence.” 

George  E.  Reedy,  dean  of  the  College 
of  Journalism  at  Marquette  University, 
said  one  of  the  problems  of  educators 
was  determining  standards  for  students 
entering  a  field  that  itself  has  varying 
standards . 

“1  don't  know  how  1,  as  an  educator, 
can  set  standards  for  preparing  for  the 
profession,  when  setting  the  standards 
for  the  profession  itself  are  so  complex,” 
Reedy  said. 

Mort  P.  Stem,  dean  of  the  School  of 
Journalism  at  the  University  of  Col¬ 
orado,  asked  the  educators  and  editors  to 
look  not  only  at  what  they  expect  from 
the  graduate,  but  to  consider  what  the 
graduate  expects  from  the  schools  and 
the  newspapers. 

“The  young  people  who  are  graduat¬ 
ing  from  our  schools  today  are  not  quite 
like  the  earlier  generations  who  accepted 
with  little  question  the  conditions  that 
existed  on  the  job,”  Stern  said. 

“They  want  and  expect  imaginative 
leadership  from  their  on  the  job  super¬ 
visors.  And  they  expect  that  leadership 
to  be  directed  toward  treating  social 
problems  in  a  way  that  serves  the  public 
interest.” 

Stern  urged  journalism  schools  to 
make  the  most  of  the  bright  students  they 
have,  and  to  present  them  with  challeng¬ 
ing  courses.  And  newspapers,  once  they 
hire  those  graduates,  should  give  them 
duties  that  offer  a  real  challenge,  and  that 
will  result  in  better  coverage,  he  said. 

Broad  education 

James  G.  Wieghart,  chief  correspon¬ 
dent  of  the  Washington  bureau  of  the 
New  York  Daily  News,  said  he  thought  a 
broad  education  was  the  most  useful 
preparation  for  a  reportei . 

Recalling  his  own  education,  Wieghart 


said  the  most  useful  courses  had  been  the 
ones  that  considered  broad  concepts, 
such  as  the  history  of  journalism.  He  ad¬ 
vised  the  professors  to  teach  students 
how  to  write  a  declarative  sentence,  but 
not  to  be  too  concerned  about  news  writ¬ 
ing.  A  good  writer  can  soon  learn  news 
style  after  he  goes  to  work,  Wieghart 
said. 

“What  they  don't  teach  at  a  journalism 
school  ...  is  how  to  conduct  an  adver¬ 
sary  interview,”  Wieghart  said. 

Learning  how  to  obtain  information 
from  a  person  who  is  talking  against  his 
own  best  interests  is  a  skill  a  reporter 
really  needs,  but  usually  learns  on  the 
job.  Wieghart  said. 

The  importance  of  hiring  minorities 
was  discussed  by  Pam  McAllister- 
Johnson,  lecturer  in  the  School  of  Jour¬ 
nalism  and  Mass  Communication  at  the 
University  of  Wisconsin — Madison. 

“Hiring  ethnic  minorities  should  be  a 
priority.”  McAllister-Johnson  said. 
“And  to  me  this  is  not  reverse  discrimi¬ 
nation.” 

After  hiring  a  black  reporter.  Mc¬ 
Allister-Johnson  said,  an  editor  should 
not  lower  standards,  or  make  exceptions 
just  because  the  reporter  is  a  minority 
group  member. 

What  he  should  do.  McAllister- 
Johnson  explained,  is  “tell  him  the 
rules,”  so  he  will  know  what  to  do. 
Many  blacks,  she  said,  did  not  automati¬ 
cally  learn  the  “White  male  club”  rules 
while  growing  up. 

Recommendations  for  mutuality 

At  the  conclusion  of  the  conference, 
the  editors  and  educators  approved  a  set 
of  recommendations  calling  for  closer 
co-operation  between  newspapers  and 
schools  of  journalism. 

They  urged,  among  other  points: 

An  attempt  to  keep  student-faculty 
ratios  to  15  to  1  in  laboratory  and  skills 
courses  in  journalism  schools. 

Encouragement  of  editor  in  residence 
programs  on  university  campuses,  and 
providing  more  part  time  employment  of 
journalism  faculty  members  on  news¬ 
papers. 

Development  of  more  staff  training 
programs. 

Expansion  of  intern  programs  for 
journalism  students. 

Encouragement  of  efforts  to  hire  and 
promote  more  women  and  minority 
group  members. 

Development  of  closer  contacts  be¬ 
tween  newspapers  and  universities. 

Encouragement  of  editors  to  visit 
campuses  to  interview  students  and 
make  them  aware  of  the  job  situation. 

Encouragement  of  students  to  take  a 
broad  look  at  job  opportunities,  includ¬ 
ing  jobs  in  departments  other  than  the 
newsroom,  such  as  circulation  and  ad¬ 
vertising. 

(Olive  is  education  reporter  for  the  Mil¬ 
waukee  (Wis.)  Journal.) 
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716,425,000 

Mew  England 
>  hFood  Sales 


HIRSELF  IN 
WSPAPERS 


New  England  newspaper  markets  are  your  best  food  sales  targets 

In  1977,  New  Englanders  will  be  buying  food  in  supermarkets  and  grocery  stores 
at  the  rate  of  $2,289  for  each  of  the  region’s  nearly  four  and  a  quarter  million 
households.  That’s  $164  above  the  projected  household  average  for  the  nation, 
and  far  above  that  of  most  other  regions.  If  New  Englanders  economize,  it’s  not  on 
food!  Besides  that,  in  New  England,  daily  newspaper  home  coverage,  too, 
exceeds  the  national  average.  Your  advertising  dollars  stretch  farther,  reach  more 
people  spending  more  money,  when  you  use  them  to  buy  space  in  New  England 

daily  newspapers. 


*1977  E&P  Market  Guide  Est. 

Advertising  gets  results  in  these  leading  New  England  newspapers 

MAINE  MASSACHUSETTS  CONNECTICUT  RHODE  ISLAND 

Bangor  Daily  News  (M)  Boston  Globe  (M&E)  Bridgeport  Post-Telegram  (M&E)  Pawtucket  Times  (E) 

Maine  Sunday  Telegram  (S)  Boston  Globe  (S)  Bridgeport  Post  (S)  Providence  Bulletin  (E) 

Portland  Press  Herald  (M)  Brockton  Enterprise  &  Times  (E)  Bristol  Press  (E)  Providence  Journal  (M&S) 

Portland  Express  (E)  Fall  River  Herald  News  (E)  Hartford  Courant  (M)  Woonsocket  Call  (E) 

Gardner  News  (E)  Hartford  Courant  (S) 

NEW  HAMPSHIRE  Lynn  Item  (E)  Meriden  Record  &  Journal  (M&E) 

Manchester  Union  Leader  (AD)  New  Bedford  Standard-Times  (E&S)  Middletown  Press  (E) 

Nashua  Telegraph  (E)  North  Adams  Transcript  (E)  New  Britain  Herald  (E) 

New  Hampshire  Sunday  News  (S)  Pittsfield  Berkshire  Eagle  (E)  New  Haven  Journal-Courier  (M) 

Springfield  Daily  News  (E)  New  Haven  Register  (E&S) 

VERMONT  Springfield  Union  (M)  New  London  Day  (E) 

Barre-Montpelier  Times-Argus  (E&S)  Springfield  Republican  (S)  Norwich  Bulletin  (M&S) 

Burlington  Free  Press  (M&S)  Waltham  News  Tribune  (D)  Torrington  Register  (E) 

Rutland  Herald  (M&S)  Worcester  Telegram  (M-S)  Waterbury  American  (E) 

St.  Albans  Messenger  (E)  Worcester  Gazette  (E)  Waterbury  Republican  (M&S) 

Vermont  Sunday  News  (S) 


Suburb  sales 
spurs  keep 
100  on  toes 

Success  stories  and  a  lot  of  hard-nosed 
advice  kept  100  salesmen  and  women  on 
their  toes  during  the  first  national  Sub¬ 
urban  Newspaper  Advertising  Confer¬ 
ence  in  Chicago  on  Sept.  22-24. 

Arnold  A.  De  Luca,  director  of  sales 
for  Copley  Newspapers  in  Wheaton. 
Elgin  and  Roselle.  111.,  who  supervises 
about  50  advertising  promotions  annual¬ 
ly.  stimulated  imaginations  by  describing 
some  of  them. 

Cautioning  his  audience  to  prepare  ad 
salespersons  with  plenty  of  brochures  to 
augment  their  sales  pitches.  De  Luca  said 
this  saves  having  some  individual  leaning 
over  the  office  counter  trying  to  figure  out 
copy  for  an  ad  w  hile  taking  up  the  sales¬ 
person's  time. 

He  insisted  that  ROP  sales  should  be 
goe>d  all  of  the  year  even  though  such 
inserts  as  business  and  industry  annuals 
and  other  yearly  features  are  projected 
upon  the  circulation  scene  in  great  num¬ 
bers. 

Special  sections'  success  depend  on 
the  attitude  of  the  ad  manager  and  his  staff 
and  one  of  the  most  important  moves  is 
detailed  advance  planning. 

De  Luca  advised  having  staffers  show 
the  prospect  the  planned  color  cover  for 
the  special  section  to  give  the  merchant 
the  feel  of  the  promotion.  Format  sheets 
showing  planned  pages  are  important. 

Serv  ice  accounts 

Following  the  sale  the  account  should 
be  serviced  not  only  with  good  in-house 
promotion  ads  but  merchants  should  be 
supplied  with  posters,  displays  and 
leader  sheets. 

With  promotions  going  on  nearly  every 
week  there  are  many  opportunities.  De 
Luca  said.  He  suggested  follow-ups  on 
Bicentennial  editions  such  as  Fourth  of 
July  coloring  book  promotions  and  con¬ 
centration  on  new  communities.  Asked 
how  there  are  historical  issue  oppor¬ 
tunities  in  new  communities.  De  Luca 
answered:  “There's  history  in  every 
area — new  or  old." 

Compensation  was  brought  up  and  De 
Luca  said  his  ad  staffers  are  paid  Sl-Mlper 
week  against  a  quota  of  S4.333  in  sales 
plus  10%  overage  if  the  account  is  paid 
within  90  days. 

He  also  said  that  sw  itching  of  accounts 
and  hiring  of  "roamers  ( 1  or  2)  on  straight 
commission  usually  is  helpful,  within 
limitations. 

“Dtm't  you  get  heat  w  hen  accounts  are 
taken  away  from  regulars."  De  Luca  was 
asked.  "Yes."  was  the  answer.  “You've 
got  to  be  graceful.  When  territories  are 
adjusted  for  any  reason  it  usually  helps." 

In  a  "swap"  session  from  the  confer- 
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Circulation  manager  wins  unemployment  pay 


The  personal  hazards  of  working  as  a 
branch  manager  for  a  newspaper  in  a 
high-crime  area  have  been  recognized  by 
the  Pennsylvania  unemployment  com¬ 
pensation  system  which  let  stand  a  re¬ 
feree's  decision  that  said  in  eft'ect.  the 
perils  of  the  ghetto  are  sufficient  reason 
for  a  branch  manager  to  quit  and  collect 
jobless  pay. 

Thus  the  State  Unemployment  Com¬ 
pensation  Board  of  Review  threw  out  an 
appeal  by  the  Philadelphia  Evenini’  Bidle- 
tin  which  objected  to  an  earlier  referee's 
decision  awarding  jobless  pay  to  Chris¬ 
topher  A.  Nestore.  who  quit  as  a  Bulletin 
branch  manager  after  he  w  as  mugged  and 
injured  while  on  duty,  in  one  instance, 
and  his  car  was  broken  into  and  all  his 
tools  and  personal  effects  were  robbed  in 
another. 

Nestore  sought  to  transfer  to  a  better 


ence  floor  one  ad  manager  said  his  paper 
derived  S25.(XX)  in  revenue  from  a  fashion 
show  promotion. 

Sandy  Hirsch.  now  a  consultant,  who 
started  a  shopper  in  Delray  Beach.  Fla., 
switched  it  to  a  suburban  newspaper  and 
later  sold  it  to  the  Miami  Herald  said  sub¬ 
urban  newspapers  “is  really  where  it's 
at." 

Replacements  advised 

He  gave  tips  on  determining  w  hether  a 
person  can  sell  and  advised  constantly 
keeping  a  replacement  going  to  replace 
those  who  don't  make  the  grade. 

“Don't  be  complacent  with  your  sales 
staff — the  dailies  are."  Hirsch  said.  He 
stressed  proper  organization  of  training 
programs  and  good  programs.  In  training, 
"let  them  get  to  know  something  about 
the  other  departments  of  the  paper,  in¬ 
cluding  the  circulation  department." 

Hirsch  said  ad  salesmen  spend  too 
much  time  w  ith  paper  work  and  their  driv¬ 
ing  time  and  clerical  duties  should  be 
minimized.  Avoiding  stagnation  in  the 
sales  staff  and  knowing  w  hat  the  competi¬ 
tion  is  doing  were  other  points. 

Switching  territories  every  couple  of 
years  was  advised  by  Hirsch.  “If  you 
don't  adjust  you'll  find  you've  got  a  part¬ 
ner  in  your  business."  "And  if  you  sell 
special  sections  and  special  promotions 
you're  going  to  take  ad  dollars  away  from 
the  dailies. 


Digital  moves  group 

Digital  Equipment  Corporation  has  re¬ 
located  its  Graphic  Arts  business  groups 
from  the  company's  Maynard.  Mass, 
headquarters  to  Hudson.  New  Hamp¬ 
shire.  effective  September  13.  1976. 
Manufacturing  and  hardware  develop¬ 
ment  engineering  will  continue  to  be 
done  at  Digital's  plants  in  Maynard. 
Westminster  and  Westfield.  Mass. 


neighborhood,  but  due  to  lack  of  senority 
this  request  was  denied.  So  he  quit  his  job 
and  filed  for  unemployment  compensa¬ 
tion.  which  is  supposed  to  be  available  for 
persons  w  ho  lose  their  jobs  because  of  no 
fault  of  their  ow  n. 

But  a  UC  referee  ruled  in  the  Nestore 
claim  that  "...  the  incidents  which 
caused  claimant  to  voluntarily  terminate 
his  employment  constitute  reason  of  a 
compelling  and  necessitous  nature." 
underthe  UClaw.forquittingajob.  “The 
referee  must  conclude  that  claimant  can¬ 
not  be  disqualified  from  receiving 
benefits  .  .  .."  the  referee  added. 

In  throwing  out  the  Bulletin's  appeal, 
the  state  appeal  board  said  the  referee  had 
ruled  properly  and  further  consideration 
of  the  case  would  serve  no  useful  pur¬ 
pose  . 


New  England  daily  newspapers 
showed  a  5.1%  overall  increase  in  news¬ 
paper  advertising  linage  for  August,  ac¬ 
cording  to  the  New  England  Newspapers 
Advertising  Bureau. 

The  108  newspapers  reporting  to  the 
Bureau  boosted  national  linage  up 
10.7%.  classified  linage  by  8.9''r  and 
local  or  retail  advertising  linage  by  3% 
for  the  month.  Preprint  advertising,  not 
included  in  those  figures,  was  up  36%  for 
the  month  and  has  increased  2(K'r  for  the 
year. 

During  the  month,  the  108  newspapers 
ran  82.3  million  lines  of  adv  ertising  com¬ 
pared  to  78.3  million  lines  during  August 
of  1975.  The  papers  also  ran  1.422  pre¬ 
prints.  compared  to  1.042  during  August 
of  last  year. 

Seventy-five  newspapers  showed 
overall  advertising  linage  gains  during 
August  and  77  report  their  linage  to  be  up 
over  last  year  through  the  first  eight 
months. 


Reed  Paper  Ltd.  announced  a  price 
increase  of  $20  per  short  ton  for  standard 
and  offset  .30-pound  newsprint  to  all  its 
North  American  customers.  The  in¬ 
crease  will  be  effective  on  shipments  be¬ 
ginning  December  1.  1976. 

The  new  price  for  30-pound  newsprint 
will  be  $291  per  short  ton  in  Canada  and 
$.305  in  the  U.S. 

The  price  increase  is  introduced  to 
partially  recover  increased  wood,  labor, 
and  distribution  costs  incurred  in  1976.  It 
is  believed  to  be  within  the  Canadian 
Government  wage  and  price  guidelines. 
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New  England  dailies 
show  5%  linage  gain 


Reed  jumps  price 
to  $305  in  U.S. 


Earthquake-resistant 
plant  built  by  weekly 

The  Gridley  (CdWi.)  Herald  moved  into 
a  new  5.000-square-foot  steel  building 
recently,  marking  the  third  move  for  the 
paper  since  its  beginnings  in  1880. 

The  new  plant  is  located  at  630 
Washington  St. 

The  new  facility  is  designed  for  expan¬ 
sion  of  the  four-unit  Goss  Community 
press.  A  special  earthquake-resistant 
concrete  foundation  was  poured  to  float 
separately  from  the  building. 

(The  press  was  thrown  out  of  align¬ 
ment  at  the  old  location  by  the  August  1 . 
1975  earthquake  that  also  damaged 
neighboring  Oroville.) 

Burleson  says  the  new  news  darkroom 
boasts  the  “best  equipment  collected 
over  the  past  30  years.”  It  also  includes  a 
new  Kenro  V-241  Mark  11  which  re¬ 
places  the  horizontal  process  camera 
Burleson  built  at  the  former  location. 

Other  features  of  the  new  plant  are  an 
air  conditioned  press  room,  a  storage 
area  that  will  accommodate  90  tons  of 
newsprint,  custom  furniture  for  the  com¬ 
position  and  makeup  areas  and  an 
80-foot  antennae  that  brings  in  FM 
music,  television  and  emergency  broad¬ 
cast  signals. 

The  Herald  has  published  semi-weekly 


since  1907.  when  W.D.  Burleson,  editor 
since  1893,  purchased  the  paper  from  the 
founding  group  of  farmers. 

He  was  followed  by  his  son,  the  late 
Charles  R.  Burleson,  who  ran  the  paper 
for  46  years.  W.D.  “Bill  Burleson,  the 
current  publisher,  started  with  the  paper 
in  1950  and  took  over  from  his  father  in 
1962. 

• 

VDT  system  ordered 
by  dailies  in  Alaska 

The  Anchorage  (Alaska)  Times  and 
the  Pioneer  Press,  a  division  of  Time. 
Inc.,  publishers  of  a  number  of  Chicago 
suburban  newspapers,  have  ordered 
electronic  copy  processing  systems  from 
Harris  Corporation's  Composition  Sys¬ 
tems  division  of  Florida. 

The  Anchorage  Times  order  will  in¬ 
clude  a  model  2550  copy  system  with  18 
Harris  1500  VDTs  for  the  newsroom,  12 
in  classified  and  two  in  the  display  adver¬ 
tising  department. 

The  Anchorage  (Alaska)  Daily  News, 
17.500  a.m.  circulation,  printed  in  the 
Times'  plant,  will  share  a  second  system, 
model  2520,  located  at  the  Times  but  on/ 
line  for  the  Daily  News  and  designed  for 
backup  to  the  Times'  2550.  The  Times 
order  will  also  include  two  Harris  model 


7400  phototypesetters  and  three  Harris 
2210  advertising  display  layout  terminals 
to  be  on/line  to  the  2550  system. 

Pioneer  Press  has  ordered  a  model 
2560  system  with  24  Harris  1600  VDTs. 
Harris  7400  phototypesetters,  and  sev¬ 
eral  Harris  2200  advertising  display  lay¬ 
out  terminals. 


New  England  papers 
show  July  linage  hike 

Overall  ROP  advertising  linage  for  105 
New  England  Newspapers  was  up  4% 
during  July,  according  to  the  New  Eng¬ 
land  Newspapers  Advertising  Bureau. 

Classified  ads  showed  the  strongest 
growth  with  a  10%  gain,  but  national  lin¬ 
age  was  down  by  5%.  Local  or  retail  ad 
linage  for  the  1()5  papers  was  up  2.5%, 
with  63  papers  showing  gains  in  retail 
and  42  showing  losses. 

The  biggest  gain  in  classified  ads  was 
shown  by  the  under  20,000  circulation 
evening  papers  which  posted  a  17%  in¬ 
crease.  This  group  also  posted  the  largest 
drop  in  national  ads,  however — a  de¬ 
crease  of  1 1%  over  July  of  last  year. 

Those  newspapers  reporting  also  ran 
9%  more  preprints  during  July  of  this 
year. 


With  Harris  ycHi’ve  got  it  made, 

bothviays. 


We’re  talking  about  our 
double-ender  press,  which 
means  you  can  run  two 
completely  independent  jobs 
at  different  speeds  on  the  same 
press  at  the  same  time. 

With  roll  stands  and  a  folder 
at  both  ends  of  a  6-unit  to  a 
10-unit  press,  your  paging 
options  are  almost  as  varied  as 
your  imagination. 

For  example,  while  you’re 
running  a  newspaper  off  of  one 


end,  you  could  be  running  a 
spot-color  commercial  piece 
off  the  other. 

Of  course,  on  heavy  paging 
days,  all  webs  can  run  into  a 
single  folder.  And  changeover 
just  takes  a  couple  of  minutes. 

At  Harris,  we  call  this  full 
flexibility.  And  it’s  available 
with  our  V-15A  and  V-25  tubular 
and  our  N-845  semi-cylindrical 
single-width  presses.  Each  is 
designed  to  meet  specific 


production  speed  and  paging 
requirements. 

For  full  details,  write  Harris 
Corporation,  Web  Press 
Division,  Mechanic  Street, 
Westerly,  Rhode  Island  02891. 
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Equipment 


Part  Three 


An  overview  of  ANPA/RI  conference 


By  Earl  W.  Wilken 

The  July  10  and  August  14  issues  of 
EDITOR  &  PL BLisHER  Carried  Parts  I  and  II 
respectively  of  “An  overview  of  the 
ANPA/Rl  conference."  These  were 
commentaries  on  the  information  trans¬ 
ferred  to  conference  attendees  during  the 
formal  morning  sessions  and  in  the 
exhibit  hall  by  a  number  of  companies. 

Part  111.  the  final  installment,  will  dis¬ 
cuss  the  electronic  copy  processing  sys¬ 
tems  (ECPS)  and  sub-systems  exhibited 
at  the  Las  Vegas  conference.  Comment 
will  also  encompass  vendor  develop¬ 
ments  that  have  taken  place  since  the  48th 
annual  ANPA/Rl  June  meeting. 

Surveying  the  scene  at  this  point  in 
time,  some  120  days  past  the  conference, 
the  projected  “shake-out"  of  systems 
suppliers  has  not  taken  place.  However, 
the  Harris  Corporation's  acquisition  of 
Computype.  Inc.,  of  Ann  Arbor.  Mich., 
will  bring  a  new  dimension  to  the  indus¬ 
try. 

With  Computype's  system  design  and 
present  market  penetration  in  the  low 
page  and  low  circulation  end  of  the  new  s- 
paper  spectrum,  the  industry  w  ill  witness 
greater  competition  in  this  area. 

Deeper  commitment 

The  acquisition,  together  with  recently 
announced  systems  sales,  will  also  cause 
Harris  to  have  a  deeper  commitment  to 
the  newspaper  industry  and  accellerate 
their  channelling  of  dollars  to  speed-up 
software  advancements  and  introduce 
new  products  to  complete  the  drive  to¬ 
ward  a  "Total  Systems  Approach."  Fu¬ 
ture  products,  such  as  page  layout  sys¬ 
tems  with  or  without  graphics  and  possi¬ 
bly  laser  plate  making  systems,  could  es¬ 
tablish  Harris  as  the  first  total  systems 
turn  key  supplier. 

On  the  non-positive  side  of  this  de¬ 
veloping  picture  is  the  realization  that  the 
industry  may  be  faced  with  a  limited 
number  of  major  systems  suppliers  and  a 
handful  of  vendors  who  will  have  a 
minimum  share  of  the  market. 

Conversion  by  newspapers  to  elec¬ 
tronic  copy  processing  systems  is  accel¬ 
erating  and  by  the  end  of  1977  or 
mid-1978  most  newspapers  will  either  be 
on-stream  with  electronic  copy  proces¬ 
sing  systems  or  have  made  a  commitment 
for  such  systems. 

A  few  years  past  1978.  probably  1980  or 
1981.  newspapers  and  suppliers  will  be 
analyzing  the  economics  of  the  replace¬ 


ment  market.  New  copy  processing  sys¬ 
tems  and  new  components  for  terminal 
control  and  storage  will  be  available  at 
that  time.  Evolutionary  advances  in 
semi-conductor  products  will  be  in  grea¬ 
ter  use  by  systems  designers. 

On-going  drive 

By  1980  newspaper  executives  will 
have  a  better  fix  on  the  requirements  for 
fulfilling  the  informational  needs  of  read¬ 
ers  and  systems  and  components  for  pro¬ 
cessing  information  will  not  only  be  more 
sophisticated  but  also  more  reliable. 

A  recanting  of  some  of  the  recent  ven¬ 
dor  announcements  reflects  the  on-going 
drive  by  newspapers  toward  production 
economies  and  the  hoped  for  improve¬ 
ment  in  handling  of  news  and  advertising 
copy.  The  industry  is  positioning  itself  for 
the  coming  battle  over  who  will  dominate 
the  information  supply  lines  to  the  na¬ 
tion's  citizenry. 

Some  recent  sales  of  systems  and  sub¬ 
systems  are  as  follow  s;  the  Boston  Globe 
has  ordered  two  Camex-135  Composition 
and  Makeup  layout  systems;  the  Anclior- 
(ifte  (Alaska)  Times  has  ordered  a  Harris 
2550  copy  system  and  a  2210  advertising 
display  layout  sub-system;  the  Oakland 
(Calif.)  Tribune  has  signed  for  a  45  VDT 
copy  system  from  Systems  Integrators  of 
Sacramento.  CdWf  ..Pioneer  Press,  a  divi¬ 
sion  of  Time.  Inc.,  suburban  publishers  in 
the  Chicago  area,  has  ordered  a  Harris 
2560  system  along  with  a  2200  ad  layout 
sub-system;  the  Minneapolis  (Minn.) 
Star  and  Minneapolis  Tribune  signed  a 
contract  for  two  Atex  9{KK)  dual  editorial 
systems  and  four  Atex  9(K)0  reporter  input 
systems  with  nine  CPU's  and  132  VDTs; 
the  Oklahoma  City  (Okla.)  Oklahoman 
and  Times  signed  a  contract  with  Au¬ 
tologic  for  a  composition  and  editorial 
front-end  system;  the  Winnipeg;  (Canada) 
Free  Press,  has  ordered  a  Composition 
Systems  Inc.,  system  CSI  11/70  to  be 
based  around  PDP  1 1/70  computers;  the 
Philadelphia  (Pa.)  Inquirer  and  Daily 
News  will  install  this  year  a  System  De¬ 
velopment  Corp.  (SDC)  front-end  system 
(Text  II)  with  140  VDTs;  the  Bethlehem 
( Pii.)Globe-Times  converted  recently  to  a 
20VDT  newsroom  system  from  Digital 
Equipment  Corp.  (DEC  Typeset-ll);  a 
number  of  newspapers  Holyoke  (Mass.) 
Transeript-Teleftram,  Concord  (N.H.) 
Monitor  &  New  Hampshire  Patriot, 
Janesville  (Wise.)  Gazette,  Scottsbluff 
iUeb.)  Star-Herald,  North  Platte  (Neb.) 
Telefzraph,  Dunkirk  (N.Y.)  Observer, 


Stamford  (Conn.)  Advocate  have  up¬ 
graded  to  the  Hendrix  6400  system;  the 
Santa  Rosa  (Calif.)  Press-Democrat  has 
ordered  two  Logigraphic  systems  from 
Logicon-Intercomp;  it  is  reported  that 
one  of  the  major  Honolulu  papers  has  or¬ 
dered  a  T-4000  system  from  Tal-Star 
Computer  Systems;  the  Chester  tPa.)  De¬ 
laware  County  Times,  the  Huntsville 
(Ala.)  M’M'.v,  the  Lorain  [Ohio)  Journal, 
the  Miami  (Okla.)  News-Record,  the 
Barstow  (Calif.)  Desert  Dispatch,  the 
Whittier  (Calif.)  News  have  all  ordered 
copy  systems  from  One  Systems  Inc. 

There  are  numerous  other  orders  for 
systems  and  sub-systems  that  have  been 
placed  by  newspapers  and  the  previous 
listing  attests  to  the  extent  and  pace  of  the 
acceptance  of  this  electronic  copy  handl¬ 
ing  approach. 

Second  generation  system 

Other  industry  developments  are  tak¬ 
ing  place  such  as  the  marketing  agree¬ 
ment  between  the  Information  Products 
Division  (IPD)  of  Rockwell  International 
and  Raytheon  for  the  Raycomp-lOO  ad¬ 
vertising  layout  system.  There  are  now 
over  80  Raycomp- 100  systems  in  the  field 
with  the  Atlanta  (Ga.)  Constitution,  the 
Pittsburgh  (Pa.)  Press,  the  Toronto 
(Canada)  and  the  Washington  Post, 
some  of  the  latest  new  spapers  to  order  the 
system. 

There  is  also  considerable  supplier  in¬ 
terest  in  the  bidding  for  the  Chicago 
Tribune's  second  generation  front-end 
news  system.  (See  E&P  Aug.  14.  1976). 
This  configuration  will  include  199  VDTs 
in  the  newsroom  and  137  VDTs  in  the 
classified  department.  From  these 
specifications  will  come  some  of  the 
requirements  for  systems  that  will  be 
available  in  1978  or  1980. 

On  the  exhibit  floor  at  Las  Vegas  were 
many  of  the  systems  that  are  now  being 
ordered  and  shipped.  Software  capability 
is  still  the  primary  factor  that  newspaper 
executives  must  evaluate  before  selecting 
a  system  and  many  software  refinements 
were  shown  at  the  June  conference. 

Industry  executives  in  some  news¬ 
paper  groups  are  indicating  that  member 
papers  should  consider  the  purchase  of 
systems  from  the  same  supplier  for  a 
number  of  reasons.  This  approach  for 
system  selection  has  many  advantages 
but  the  practice,  if  carried  out  to  any  great 
degree,  would  make  the  industry  depen¬ 
dent  upon  just  a  few  vendors. 

The  industry  may  witness  instead  of  a 
"shake-out."  the  steep  decline  of  sys¬ 
tems  suppliers  as  a  result  of  extensive 
orders  from  several  groups  or  chains. 

In  the  selection  equation  is  the  “vendor 
economic  viability"  factor  that  news¬ 
paper  executives  cannot  ignore  when 
planning  for  the  future.  Along  with  ven¬ 
dor  economic  viability  is  the  equally  im¬ 
portant  factor  of  “vendor  commitment" 
to  the  industry.  Both  of  these  factors  will 
be  given  greater  recognition  at  the  June 
1977  Anaheim  ANPA/RI  conference. 
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Syndicates 


By  Lenora  Williamson 


Brian  J.  Flynn 

Appointment  of  James  B.  Cooney  as 
executive  editor  of  the  Register  and 
Tribune  Syndicate  and  Brian  J.  Flynn  as 
business  manager  has  been  announced 
by  Dennis  R.  Allen,  president. 

Cooney,  editor  of  the  Christian  Sci¬ 
ence  Monitor  News  Service,  distributed 
worldwide  by  the  syndicate,  will  be  in 
charge  of  the  editorial  and  promotion  de¬ 
partments  in  his  new  post  and  will  con¬ 
tinue  as  news  service  editor. 

Flynn  has  been  assistant  business 
manager  for  two  years  and  succeeds 
Frank  A.  Clark,  syndicate  business  man- 

Reporter  to  raise 
IRE  group  funds 

The  board  of  the  Investigative  Re¬ 
porters  and  Editors  Association  at  a  re¬ 
cent  meeting  named  Flarley  Bierce,  re¬ 
porter  for  the  Indianapolis  Star  as  tem¬ 
porary  executive  secretary  for  the  pur¬ 
pose  of  pursuing  fund  raising  activities 
for  the  association  on  a  fulltime  basis. 

Bierce,  treasurer  of  IRE,  will  take 
leave  of  absence  from  the  Star  for  the 
period  necessary  to  complete  his  IRE  as¬ 
signment. 

Jack  White  of  the  Providence  (R.l.) 
Journal  of  the  IRE  board  was  appointed 
to  handle  details  of  a  speakers'  bureau, 
which  will  make  speakers  available  to 
journalism  schools  for  seminars  on  in¬ 
vestigative  reporting. 

White  has  received  responses  from 
several  schools  and  he  and  Bierce  will 
set  up  a  schedule  of  speaker  members’ 
appearances.  It  was  pointed  out  that  fees 
paid  for  seminars  will  go  into  the  associa¬ 
tion  fund. 
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James  B.  Cooney 

ager  for  10  years  prior  to  retirement . 

Cooney  joined  the  syndicate  in  1972 
after  24  years  on  the  staff  of  the  Des 
Moines  Tribune,  the  last  seven  as  city 
editor.  Flis  wife,  Patricia,  is  a  staff  writer 
for  The  Des  Moines  Sunday  Register. 

Flynn  also  joined  the  syndicate  in  1972 
after  a  year  as  manager  of  customer  and 
library  services  for  R.  R.  Bowker  and 
University  Microfilms,  affiliates  in  the 
Xerox  Corporation  in  Ann  Arbor,  Michi¬ 
gan.  He  had  been  manager  of  customer 
services  in  the  Look  magazine  subscrip¬ 
tion  division  from  1%8  until  1971. 

The  University  of  Florida  asked  board 
consideration  for  setting  a  regional 
center  at  the  university. 

Concerning  the  Arizona  Project  (see 
E&P,  Sept.  25),  Bob  Greene  of  Newsday 
notified  the  board  that  he  expects  the 
project  to  consume  about  15  weeks.  The 
time  element  is  flexible,  Greene  pointed 
out.  If  necessary  time  could  be  extended. 

Greene  reported  to  the  board  that  the 
Phoenix  office  of  the  Arizona  Project 
task  force  has  a  staff  of  2  stenographers, 
3  undergraduates  (parttime)  from  the 
University  of  Arizona  and  2  university 
journalism  professors,  also  parttime. 

Wins  Segar  award 

Bill  Gallo,  sports  cartoonist  for  the 
New  York  News,  will  receive  the  Elzie 
Segar  Award,  named  in  honor  of  the 
creator  of  Popeye,  for  his  “Artistic  Con¬ 
tributions  to  the  Art  of  Cartooning.”  The 
annual  award  to  a  member  of  the  Na¬ 
tional  Cartoonists  Society,  is  a  replica  of 
Segar’ s  drawing  board,  and  is  accom¬ 
panied  by  a  $500  check. 
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Cost  breakdowns  on  newspaper  comics 
detailed  for  cartoonists,  editors 


By  Lenora  Williamson 

One  editor,  agreeing  to  join  a  discus¬ 
sion  on  economics  of  the  comics  for  the 
Fall  meeting  of  the  Newspaper  Comics 
Council,  fulfilled  his  commitment  to  the 
penny. 

Luke  Feck,  editor  of  the  Cincinnati 
Enquirer,  brought  along  the  first  study 
his  newspaper  has  attempted  at  measur¬ 
ing  cost  against  value  of  the  comics. 

The  Enquirer  cost  over  one  year  for 
daily  and  Sunday  comics  is  a  total  of 
$546,845.04.  The  breakdown  is 
$270,897.64  for  the  daily  comics  and 
$275,947.40  for  Sunday. 

After  Feck  detailed  the  total  cost  in 
specific  breakdowns,  a  number  of  car¬ 
toonists  and  editors  expressed  apprecia¬ 
tion  that  this  was  the  first  time  they  had 
heard  such  figures  released  by  a  news¬ 
paper. 

Feck,  recently  promoted  from  execu¬ 
tive  editor  of  the  Cincinnati  Enquirer  to 
editor,  told  the  council  session  at  the 
Museum  of  Cartoon  Art  in  Greenwich, 
Connecticut,  October  7  that  “one  of  the 
things  you  are  up  against  is  the  comptrol¬ 
ler  with  tight  purse  strings.” 

Fie  said  that  his  newspaper  buys  rights 
to  18  strips  and  five  panels  daily  for 
$614.46  a  week,  and  spends  $740.11  on 
Sunday  rights,  for  a  total  of  $70,437.64 
for  one  year.  Enquirer  figures  on  news¬ 
print  (basic  “gold”.  Feck  interjected) 
break  down  to  $2424.  a  week  with  $42.00 
for  ink.  or  $128,232  for  one  year. 

Labor  for  such  chores  as  paste-up, 
handling,  press  room,  mail  room,  was 
given  as  $1380.  a  week;  and  negatives, 
plates,  etc..  $71,717.60  a  year.  Editorial 
supervision  was  listed  at  $468  a  year. 
The  payment  to  Greater  Buffalo  Press 
for  the  Sunday  comics  last  year  was 
$275,947.40.  The  Enquirer,  Eeck  noted, 
reclaims  negatives  for  a  savings  of  about 
$6,000  a  year. 

Eollowjng  a  recent  poll  of  readers,  the 
Enquirer  decided  to  go  up  in  size  on  the 
daily  comics  page  by  killing  one  and 
moving  one.  Tops  in  the  poll  with  the 
daily  readers  were  “Hi  and  Lois”  in  the 
strips  and  “Dennis  the  Menace”  in  the 
panels.  He  gave  no  further  breakdown 
on  the  ratings. 

Eeck  said  that  five  percent  of  the  news 
hole  goes  to  daily  comics,  three  percent 
to  Sunday,  and  added  that  the  paper 
loses  less  money  on  comics  than  it  did 
several  years  ago. 

But,,  he  said,  another  problem  is  in¬ 
creasing  difficulty  in  making  judgments 
on  choice  of  comics.  The  Enquirer  re¬ 
mains  commited  to  its  present  total  of 
comic  offerings. 
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Launching  figures 

John  Osenenko.  manager  of  the  New 
York  Times  Special  Features  Syndicate, 
got  into  the  dollars  syndrome  too  when 
he  said  that  years  ago  a  syndicate  felt 
that  it  cost  about  $25,000  to  launch  a  new' 
comic  and  took  about  two  years  to  estab¬ 
lish  a  comic.  Now,  he  said,  it  has  to  be 
done  for  much  less.  “Comics  are  not 
chizeled  in  granite  as  in  old  times  .  .  . 
you  have  no  idea  of  the  fickleness  of 
readers  today.” 

Of  his  one  comic  in  the  NYTSF,  “Don 
Q”,  Osenenko  said  the  company  in¬ 
vested  $15,000  and  hinted  that  among  its 
problems  are  being  “a  bit  too  sophisti¬ 
cated”  and  the  question  of  where  it 
fits — editorial  page  or  comics  page. 
Which  gets  to  another  question,  he  inter¬ 
jected,  “What  is  a  comic  today;  what  is 
an  editorial  cartoon?” 

Osenenko  declared  that  the  medium 
needs  to  be  analyzed,  explored,  and  that 
one  weakness  is  newspapers  being  so 
pressed  to  attract  young  readers  that 
they  are  taking  the  route  of  experimental 
shopping  and  dropping.  “Comics  have  to 
be  given  a  chance  to  develop;  we're  in 
too  much  of  a  hurry  today.” 

Osenenko  dropped  one  mini¬ 
bombshell  when  he  said  in  passing  that 
the  New  York  Times  is  “looking  seri¬ 
ously  at  comics  today  in  a  small  way.” 

Milton  Caniff  of  “Steve  Canyon” 
fame,  in  from  Palm  Springs,  California, 
estimated  about  $1000  a  week  production 
costs  to  get  a  comic  strip  in  the  mail.  He 
included  $500  a  week  for  a  “good  assis¬ 
tant”,  lettering  at  $70  or  $80,  a  studio 
assistant  at  $100,  mailing  original  and 
copies,  and  other  incidentals.  Caniff  has 
a  separate  studio  at  $300  a  month. 

Mort  Walker,  “Beetle  Bailey”  and 
“Hi  and  Lois”,  said  that  as  he  took  on 
more  work,  he  paid  his  assistants  a  per¬ 
centage,  and  Caniff  thought  this  a  better 
system.  Caniff  said  what  bothers  him  is 
that  syndicate  people  have  the  idea  car¬ 
toonists  have  got  a  stable  of  people 
locked  in  the  back  room  doing  all  the 
work. 

John  W.  Koessler,  president  of  the 
Greater  Buffalo  Press,  Inc.,  said  the 
printer  has  not  escaped  the  ravages  of 
inflation  and  is  in  a  bind  because  of  dis¬ 
proportionate  increases  in  the  cost  of 
two  products — newsprint  and  ink. 

To  increase  efficiency,  GBP  worked 
through  greater  speed,  reduction  of  plant 
personnel  and  pre-press  methods,  Koes- 
sler  said.  The  cost  of  a  comic  section  to  a 
newspaper  is  20  a  copy,  and  six  years 
ago  it  was  1 0  a  copy,  he  added.  With  size 


and  number  of  pages  reduced,  Koessler 
thinks  the  comic  section  is  at  an  “ir¬ 
reducible  minimuni.” 

He  cited  a  trend  to  fold  inserts  into  the 
comics  and  suggested  this  be  pursued. 

Museum  to  move 

Jack  Tippit,  creator  of  “Amy”  and 
curator  of  the  Museum  of  Cartoon  Art, 
announced  that  the  museum  is  in  good 
shape  financially  with  assets  of  $  1  million 
and  35. (XX)  pieces  of  original  art  valued  at 
$700,000.  Its  two-year  lease  on  the  old 
Greenwich  mansion  expires  at  the  end  of 
December,  and  museum  officials  are 
looking  for  a  new  location.  Membership 
is  at  !'00  currently. 

W.  Daniel  Poole,  features  editor  of  the 
Washington  Star,  took  over  the  council 
as  the  new  chairman,  succeeding  car¬ 
toonist  Alfred  Andriola,  “Kerry  Drake.” 

Mark  Arnold,  vicepresident  of 
Westchester- Rockland  Newspapers, 
New  York,  detailed  the  part  comics 
played  in  introducing  the  new  Sunday 
newspaper  in  September  (E  «&  P,  Sept. 
4). 


Richard  Sherry,  president  and  editor 
of  Field  Newspaper  Syndicate,  has 
been  named  chief  executive  officer. 
Sherry  joined  the  syndicate,  a  division 
of  Field  Enterprises,  Inc.,  as  promotion 
manager  and  associate  editor  in 
1965,  after  a  15-year  newspaper 
career.  Five  years  later  he  was  ap¬ 
pointed  editor  and  in  1972  took  on 
added  responsibilities  of  executive 
vicepresident  until  June  of  1975  when 
he  was  elected  president. 

EDITOR  &  PUBLISHER  for  October  16, 1976 


Shopper  publisher 
delivers  magazines 

For  the  past  few  weeks  subscribers  to 
Time,  Newsweek  and  U.S.  News  & 
World  Report  who  live  in  5  zip  code 
areas  on  Long  Island,  N.Y.  have  been 
receiving  their  magazines  one  day  earlier 
than  usual,  not  in  their  mail  boxes  but  in 
doorknob  hung  plastic  bags. 

Starting  later  in  October,  Ladies 
Home  Journal,  McCall's  and  Better 
Homes  &  Gardens  will  join  in  the  exper¬ 
iment. 

Stan  Henry,  president  of  Alternate 
Distribution  System  of  America,  Inc., 
Farmingdale,  N.Y.,  whose  company  was 
selected  by  an  ad  hoc  committee  of  the 
Magazine  Publishers  Association,  said 
that  the  publications  involved  had  turned 
to  the  use  of  addressed  hand  delivery  in 
an  effort  to  assure  on  time  delivery  and 
to  keep  costs  down  for  both  advertisers 
and  subscribers. 

Adult  carriers,  mainly  housewives, 
who  live  in  the  area  distribute  the  publi¬ 
cations.  Each  is  responsible  for  about 
250  subscribers. 

The  carriers  will  also  be  called  upon  to 
perform  a  number  of  related  services  for 
advertisers.  They  will  conduct  in  person 
interviews  with  the  heads  of  households 
to  whom  magazines  are  delivered  to  ob¬ 
tain  market  data  including  national  brand 
preferences.  They  will  deliver  samples  of 
products  to  computer  selected  house¬ 
holds  which  the  surveys  have  indicated 
are  prime  prospects  for  specific  products 
based  on  related  product  usage. 

Other  savings  envisaged  by  the  pub¬ 
lishers  include  the  use  of  addressed  hand 
delivery  of  subscription  promotion  mate¬ 
rial  for  both  new  subscriptions  and  re¬ 
newals. 

Alternate  Distribution  System  of 
America,  Inc.,  is  a  subsidiary  of  the  Red 
Bag  Doorknob  Delivery  Company,  Inc., 
also  headed  by  Henry,  which  publishes 
and  distributes  non-paid  shopping  news¬ 
papers  and  circulars  to  over  600,000 
homes  each  week  on  Long  Island  and  in 
Connecticut. 

The  test  delivery  of  Time  magazine  by 
using  newspaper  carriers  for  the  Louis¬ 
ville  Times  has  turned  a  small  profit  for 
the  newspaper  and  saved  postal  costs  for 
the  magazine. 

Donald  B.  Towles,  vicepresident  and 
director  of  circulation  for  the  Times  and 
Courier-Journal,  has  suggested  the  con¬ 
cept  may  be  a  breakthrough  for 
magazines  wishing  to  beat  rising  postal 
expenses.  He  said  that  when  the  test  de¬ 
livery  began,  it  cost  Time  about  V/i 
cents  to  mail  a  copy  to  Louisville,  but 
that  later  rose  to  cents.  By  1980  the 
magazine  officials  fear  the  cost  may  in¬ 
crease  to  as  much  as  16  cents  or  18  cents 
a  copy. 

He  said  the  newspaper  has  discovered 
it  can  be  done,  and  in  the  first  six  months 


slightly  more  than  $1,000  was  made  in 
profit.  Although  Towles  considers  that 
“only  peanuts,”  he  notes,  “There 
should  be  a  future  in  this.” 

Testing  of  Time  magazine  delivery  in 
Louisville  will  continue  for  a  few  more 
months,  and  delivery  of  Newsweek  is 
also  planned.  Both  publications  will  be 
delivered  in  the  single  Zip  Code  area  of 
the  metropolitan  market  which  has  been 
used  for  Time’s  test.  The  delivery  of 
Time  for  the  past  several  months  has  in¬ 
volved  five  large  motor  routes  and  58 
walking  carriers. 

Towles  said  the  motor  route  carriers 
like  the  idea  of  the  magazine  delivery, 
and  several  have  asked  about  the  addi- 
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tion  of  more  magazines.  The  motor  route 
carriers  account  for  about  40  per  cent  of 
Time’s  distribution  in  the  test  area;  each 
delivers  from  60  to  250  magazines.  The 
walking  carriers  each  deliver  from  a 
dozen  to  40  magazines. 

The  carrier  gets  Vi  cents  a  copy.  The 
walking  carrier  does  not  feel  he  is  com¬ 
pensated  enough  for  his  work,  Towles 
said,  but  most  carriers  say  the  delivery  is 
not  that  troublesome  and  they  will  con¬ 
tinue  with  the  program.  Only  one  carrier 
dropped  out  of  the  Time  test  delivery. 

Towles  believes  the  delivery  should  be 
done  only  in  those  Zip  Code  areas  where 
there  is  sufficient  penetration  to  justify 
the  effort. 
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has  a  press 

that  will  fit 
your 

pressroom... 

If  you’re  cramped  for  pressroom 
floor  space,  considerthe  Daily  King. 
The  Daily  King  is  truly  a  "stackable" 
press.  Roll  stands  and  perfecting 
units  can  be  placed  in  line  or 
stacked.  .  .  or  a  combination  of  both 
...  to  fit  your  exact  space. 

The  Daily  King  also  features  many 
up-to-date  features  that  make  it  a 
highly  versatile  and  economical 
press  to  operate. 

There's  a  lot  more  to  the  King  Press 
story  that  means  profits  and  savings 
to  you.  Contact  us  now  for  full 
information. 
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Ad  costs 

{Continued  from  pone  9} 

stretch  their  budget  over  a  long  enough 
time  span." 

Working  in  favor  of  Sunday  supple¬ 
ments  in  the  minds  of  advertisers,  ac¬ 
cording  to  Pierce,  is  not  only  immediacy 
and  the  large  number  of  readers  that  can 
be  reached,  but  also  the  fact  that  the 
environment  of  supplements  is  "a  bit 
away  from  the  crowd." 

"That  special  environment  when  it  is 
right,  along  with  color,  they  (the  adver¬ 
tisers)  surmise,  increases  the  impression 
and  the  opportunity  to  convince  and  sell 
against  the  competition."  said  Pierce. 
"Such  advertisers  who  do  or  can  use 
your  Sunday  magazines  are  upset  when 
they  use  them  and  find  that  either  the 
color  or  the  image  fidelity  or  the  whole 
special  environment  varies  beyond  cer¬ 
tain  limits  set  in  their  minds. 

The  advertising  session,  the  first  held 
during  the  two  day  program,  commanded 
the  most  attention  from  newspaper 
executives.  The  remainder  of  the  ses¬ 
sions  consisted  of  printers  and  suppliers 
predicting  a  rosy  technological  and 
grow  th  rate  picture  for  the  gravure  print¬ 
ing  process. 

Newspaper  executives  were  told  qual¬ 
ity  paper  will  continue  to  be  available, 
ink  and  production  costs  will  remain  re¬ 
latively  stable  and  that  printers  will  be 
able  to  do  almost  anything  to  present  a 
better  quality  finished  product — as  long 
as  the  newapapers  are  willing  to  pay  for 
it. 

William  Milanese.  Jr. .senior  vicepres¬ 
ident  of  .Mco  Gravure  Corporation,  said 
it  will  be  both  expensive  and  a  lengthy 
process  to  convert  present  press  equip¬ 


ment  from  the  1044"  by  12‘/4''  format  to 
the  SVf  by  11"  format.  Milanese  said  it 
will  cost  some  Sl.l  million  per  press  to 
make  the  conversion  plus  some  "hidden 
costs."  He  said  some  of  this  cost  will 
have  to  be  paid  by  the  newspapers. 

William  Stapleton,  vicepresident  of 
Providence  Gravure.  Inc.,  said  such  a 
move  would  result  in  a  349?  reduction  of 
paper  consumption — a  savings  of 
$88.()(K)  for  printing  and  SIO.(KM)  for  ink 
per  year  for  a  32-page.  250,(KK)  weekly 
circulation  Sunday  newspaper  magazine 
supplement.  He  wondered,  however,  if 
because  of  decreased  size  of  the  page 
advertisers  would  seek  rate  decreases 
from  the  newspapers. 

In  a  plug  for  the  gravure  process.  Pro¬ 
fessor  Michael  Bruno  of  the  University 
of  Missouri-Columbia,  said  while  letter- 
press  currently  makes  up  469?  of  all 
printing  used  in  printing,  publishing  and 
packaging,  by  1985  its  usage  will  decline 
to  259?  with  lithography  rising  to  359? 
and  gravure  to  309?. 

In  the  I980's,  he  said,  lithography  will 
be  the  ideal  printing  process  for  news¬ 
papers  with  a  circulation  under  KXl.OOO. 
Between  UK). (MX)  and  2.*'0.(KK)  there  will 
be  serious  competition  between  lithog¬ 
raphy  and  gravure  and  over  250.(XK)  cir¬ 
culation  it  will  be  totally  gravure. 

The  seminar  on  rotogravure  was  a  first 
time  event  for  the  Metropolitan  Sunday 
Newspaper  group.  "There  have  been  so 
many  things  changing  in  the  rotogravure 
area — newsprint  and  ink  costs  have  shot 
up.  newsprint  shortages,  new  technolog¬ 
ical  developments  and  there  is  talk  in 
changing  the  size  of  the  Sunday 
magazine  supplements — that  we  felt  it 
was  about  time  we  stopped  talking  to 
ourselves  and  got  together  with  the 
printers,  suppliers  and  plant  equipment 
people."  said  Richard  Johnson,  chair¬ 
man  of  the  Metro  Group  and  president  of 
the  Houston  Chronicle. 

Johnson  said  the  group  will  gather  re¬ 
sponses  from  its  members  before  deter¬ 
mining  whether  to  hold  a  similar  seminar 
again  next  year. 

• 

John  Cowles  donates 
$2  million  to  school 

One  of  the  largest  single  gifts  to  be 
presented  to  the  University  of  Minnesota 
in  its  history  was  accepted  October  8. 

A  $2.(XX).(XX)  gift  from  John  Cowles, 
retired  chairman  of  the  Minneapolis  Star 
and  Tribune  Company,  is  to  be  used  to 
strengthen  the  university's  role  in  jour¬ 
nalism  and  journalism  education. 

Cowles  said  he  hoped  "the  University 
will  be  able  to  exert  outstanding  infiu- 
ence  in  elevating  the  standards  of  jour¬ 
nalism  in  Minnesota  and  the  nation." 

Specific  details  for  use  of  the  endow¬ 
ment  income  will  be  determined  by  uni¬ 
versity  president  C.  Peter  Magrath  in 
consultation  with  John  Cowles.  Jr. 
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Gimlin  to  handle 
newsprint  sales 

C.  H.  Rosier,  president  of  Abitibi 
Paper  Company  Ltd.,  announced  the  ap¬ 
pointment  of  Robert  C.  Gimlin  as  chair¬ 
man  and  chief  executive  officer  of 
Abitibi-Price  Sales  Corporation. 

Rosier  said.  "This  step  is  being  taken 
to  enhance  relations  between  the  com¬ 
pany's  management  and  newsprint  cus¬ 
tomers."  He  stressed  the  importance  of 
having  one  of  the  company's  most  senior 
executives  in  New  York  because  of  the 
prominent  position  Abitibi-Price  has  in 
the  newsprint  marketplace. 

Abitibi-Price  Sales  Corp.  is  jointly 
ow  ned  by  Abitibi  and  the  Price  Company. 

Gimlin  has  been  a  director  of  Abitibi 
since  1971  and  has  served  in  numerous 
executive  capacities  in  the  company. 

T.  R.  Kenny  is  retiring  as  chairman  of 
Abitibi-Price  Sales  Corp.  but  will  remain 
with  the  company  in  a  consulting  capac¬ 
ity. 

• 

Harte-Hanks  weekly 
adds  Sunday  edition 

The  San  Franc  isco  Pronress,  semi¬ 
weekly.  has  added  a  Sunday  edition  with 
a  television  magazine  and  color  comics. 
Publisher  M.  Marvin  Johnson  said  that 
by  November  3  the  tv  magazine  and  the 
comic  section  will  be  delivered  to  paid 
subscribers  only. 

The  Progress,  a  Harte-Hanks  news¬ 
paper.  publishes  6  zoned  editions  cover¬ 
ing  San  Francisco  and  three  suburbs, 
Daly  City.  South  San  Francisco  and  San 
Bruno.  The  Progress  currently  publishes 
on  Wednesday  and  Friday. 

Johnson  also  announced  that  Jack 
Rosenbaum,  columnist  for  the  San  Fran¬ 
cisco  Examiner  for  more  than  25  years, 
will  join  the  Progress,  writing  3  columns 
a  week. 

• 

Howard  Grimes  buys 
4  Ohio  weekly  papers 

Robert  L.  Mast,  publisher  of  four 
Perry  County,  Ohio,  newspapers,  an¬ 
nounces  the  sale  of  his  papers  to  Howard 
W.  Grimes. 

The  newspapers  are  the  Perry  County 
Tribune,  the  Crook.wille-Roseville  Mes- 
senner.  the  Buckeye  Lake-Thornville 
News  and  the  Perry  County  Examiner. 

Grimes  publishes  the  Vandernrift 
News-Citizen,  a  daily.  Apollo  News- 
Record  and  Saltshurn  Press,  all  in  West¬ 
ern  Pennsylvania,  and  the  Times  in  Canal 
Winchester.  Ohio. 

Mast  will  assist  as  an  advertising  and 
commercial  printing  salesman,  although 
he  plans  to  take  life  a  little  easier.  His 
son  Ray  Mast  will  continue  as  general 
manager. 
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Equipment  seized 
in  back  pay  dispute 

Jacques  Forget,  former  financial  col¬ 
umnist  for  Le  Devoir  in  Montreal,  has 
backed  a  long-standing  claim  for  $986  in 
back  pay  by  obtaining  a  court  seizure  of 
typewriters  and  calculating  machines  be¬ 
longing  to  the  paper. 

Forget’s  claim  arose  after  a  prolonged 
lockout  in  1975  when  Le  Devoir  jour¬ 
nalists  signed  a  contract  in  December 
awarding  them  salary  increases  retro¬ 
active  to  January,  1975. 

Forget  began  working  at  the  newspaper 
in  January,  1975,  and  left  the  following 
August. 

He  argued  in  court  that  the  contract, 
which  raised  the  salary  for  his  job  to  $221 
from  $  1 92  weekly ,  gave  him  the  right  to  an 
extra  $986  for  the  period  he  worked  at  Le 
Devoir. 

He  began  his  court  battle  after 
management  refused  to  grant  union  de¬ 
mands  that  he  be  awarded  the  supple¬ 
ment.  A  union  spokesman  said  there  were 
five  or  six  other  journalists  in  a  similar 
position. 

The  machines,  which  remain  at  Le  De¬ 
voir's  downtown  offices,  will  be  sold  at  a 
public  auction  unless  the  newspaper  pays 
Forget  or  is  successful  in  opposing  the 
seizure. 

A  spokesman  for  the  Imprimerie 
Populaire,  which  publishes  Le  Devoir, 
said  legal  counsel  was  being  consulted  but 
that  no  immediate  action  was  planned. 

Canadian  papers 
convert  to  cold  type 

The  Soim  John  (New  Brunswick) 
Telegraph-Journal  and  Times-Glohe 
have  converted  100*^  to  cold  type 
composition.  The  paper  converted  to 
plastic  plates  last  week  and  had  been 
operating  with  both  hot  metal  and  cold 
type  during  the  final  conversion  phase. 

• 

BBDO  assigned 

Batten,  Barton,  Durstine  &  Osborn, 
Inc.,  announced  that  it  has  been  ap¬ 
pointed  by  Miller-Morton  Company,  a 
subsidiary  of  A.  H.  Robins  Co.,  Inc.,  in 
Richmond,  Va.,  to  handle  the  advertising 
for  Chapstick,  Lip  Quenchers,  Face 
Quenchers  and  unspecified  new  prod¬ 
ucts. 

• 

Three  papers  for  Ford 

The  Jackson  (Miss.)  Daily  News  has 
endorsed  Gerald  Ford  for  President.  The 
Monroe  World  and  News  Star  have  also 
endorsed  Ford.  The  Monroe  papers  are 
wholly  owned  by  the  Shreveport  Times, 
which  endorsed  Ford  on  October  3. 
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Yacht  race  photo 
wins  color  award 

Veteran  San  Diego  Union-Tribune 
photographer  Joe  Flynn  took  the  photo 
which  won  first  prize  in  editorial  color 
for  spot  news/sports,  over  250,000  circu¬ 
lation  category  in  the  1975-76  Editor  & 
Publisher  color  awards  competition.  It 
appeared  in  the  January  16,  1976  San 
Diego  Evening  Tribune  with  the  caption 
title  “Practice  Run.” 

The  photo  of  a  busy  racing  crew 
aboard  a  sailboat  heeled  over  and  going 
to  windward  with  Point  Loma  in  the 
background  was  made  as  Flynn  moved  in 
close  from  a  photo  boat  to  fill  the  frame 
with  his  135  mm  lens.  High-speed  day¬ 
light  Ektachrome  film  was  used  in  the 
photo  set  up  so  that  the  boat  would  be 
going  away  from  the  light  for  maximum 
color  impact. 

Flynn  joined  the  newspaper  in  1953 
and  soon  became  a  staff  photographer. 
He  has  won  numerous  wire  service  con¬ 
tests,  including  the  Copley  Ring  of  Truth 
award. 

Union  Tribune  production  staffers 
made  a  4-color  separation  from  the 
35mm  transparency  on  a  German  man¬ 
ufactured  Hell  DC-300  enlarging- 
reducing  color  scanner.  The  separation 
was  then  printed  on  a  Metro  offset  press. 

“It  is  well  to  remember  that  freedom 
through  the  press  is  the  thing  that  comes 
first.  Most  of  us  probably  feel  we 
couldn't  be  free  without  newspapers, 
and  that  is  the  real  reason  we  want 
newspapers  to  be  free.” 

— Edward  R.  Murrow 


Capital  Cities  to  buy 
medical  magazines 

Capital  Cities  Communications,  Inc. 
and  Jack  O.  Scher  announced  that  a  ten¬ 
tative  agreement  has  been  reached  under 
which  Capital  Cities,  in  an  all-cash  trans¬ 
action,  will  acquire  a  group  of  medical 
publications  owned  by  corporations  in 
which  Scher  is  the  principal  shareholder, 
as  well  as  other  related  assets  owned  by 
Jack  O.  Scher  Enterprises,  Inc.  and 
Mercury  Press,  Inc. 

F*ublications  included  in  the  proposed 
transaction,  which  is  subject  to  approval 
by  the  boards  of  directors  of  Capital 
Cities  and  of  the  Scher  corporations,  are 
Family  Practice  News,  Internal 
Medicine  News,  OBIGYN  News,  Pediat¬ 
ric  News,  Skin  &  Allergy  News  and  Clin¬ 
ical  Psychiatric  News. 

Capital  Cities  said  the  medical  publica¬ 
tions  which  were  principally  founded  by 
Mr.  Scher  and  are  currently  head¬ 
quartered  in  New  York  City  and  Rock¬ 
ville,  Maryland,  will  become  part  of  its 
Fairchild  Publications  Division. 

In  1975  revenues  of  the  properties  to 
be  acquired  amounted  to  approximately 
$7,000,000.  Capital  Cities  reported  con¬ 
solidated  net  revenues  of  $174,886,000 
and  net  income  of  $25,402,000  for  the 
year  1975  and  $102,427,000  and 
$17,571,000,  respectively,  for  the  six 
months  ended  June  30,  1976. 

America's  first  newspaper  appeared  in 
1690.  It  was  called  “Publick  Occurr¬ 
ences.”  It  lasted  only  one  day,  after 
which  it  was  seized  by  Massachusetts 
colonial  authorities. 
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Advertising _ . 

Coen  updates  his  ad  projections 


Advertisers  will  spend  in  the  area  of 
$32.9  billion  to  promote  their  goods  and 
services  this  year,  an  increase  of  \b.lVc 
over  last  year,  according  to  the  updated 
figures  of  Robert  Coen,  vicepresident  of 
McCann-Erickson.  Inc. 

Expenditures  for  national  print  adver¬ 
tising.  which  showed  the  lowest  rate  in¬ 
creases  among  all  the  media  this  year, 
are  expected  to  show  an  18*^  increase 
over  1975  to  $3.26  billion. 

Looking  beyond  this  year.  Coen  pre¬ 
dicts  overall  1977  ad  expenditures  to 
jump  between  8^  to  I39f .  reaching  $35.5 
to  $37.3  billion.  National  print  advertis¬ 
ing  is  expected  to  show  a  I09f  to  14% 
increase  in  ad  expenditures  next  year. 
Coen  said. 

Meeting  with  financial  analysts  and  the 
press  for  the  third  time  this  year.  Coen 
said  current  figures  indicate  ad  expendi¬ 
tures  will  exceed  his  June  predictions  for 
1976  of  $32.4  billion  or  a  14.6%  increase 
over  1975. 

Continued  strong  use  of  competitive 
advertising  over  a  longer  than  antici¬ 
pated  time  span,  primarily  accounted  for 
the  need  to  revise  figures  upward. 
“Many  existing,  long  established  prod¬ 
ucts  have  begun  to  feel  threatened  by 


new  prcxlucts  on  the  market  and  have 
responded  (by  advertising)  to  a  greater 
degree  than  usual."  Coen  said.  Ad  ex¬ 
penditures.  he  said,  are  running  some  5% 
higher  than  economic  growth  (the  Gross 
National  Product.) 

Also  contributing  to  the  Jump  in  ex¬ 
penditures  has  been  sizable  rate  in¬ 
creases.  especially  in  broadcast.  As  air 
time  grew  scarce  and  demand  continued, 
rates  went  up.  said  Coen. 

Magazine  rates  are  up  only  6%  over 
1975  and  cost  per  thousand  is  up  5%. 
Newspaper  rates  are  up  9%  over  last 
year  and  cost  per  thousand  is  up  8%. 

These  are  in  sharp  contrast  to  network 
and  spot  tv  where  rates  are  up  l.^%  and 
20%  respectively.  Network  radio  rates 
are  up  12%.  according  to  Coen's  figures, 
while  spot  radio  and  outdoor  rates  are  up 
8%. 

National  broadcast  expenditures  are 
expected  to  rise  2.3%  this  year  to  $5.47 
billion  (spot  and  network  tv  expenditures 
are  expected  to  rise  between  20%  and 
30%  while  spot  and  network  radio  will 
jump  10%  to  20%)  but  much  of  this  in¬ 
crease  is  due  to  rate  hikes. 

National  broadcast  expenditures  for 
1977  are  expected  by  Coen  to  increase  on 


par  with  those  of  national  print.  National 
broadcast  expenditures  are  expected  to 
rise  8%  to  16%  in  1977  compared  to  a 
10%  to  14%  hike  in  spending  for  national 
print. 

Total  national  advertising  expendi¬ 
tures  for  1976  are  expected  to  rise  17%  to 
$18  billion  (adjusted  upward  from  Coen's 
June  prediction  of  $17.5  billion)  and  for 
1977  should  rise  between  8%  and  14%. 

Local  advertising  expenditures  are 
now  expected  to  jump  16%  over  last  year 
to  $14.94  million  and  to  increase  another 
8%  to  12%  in  1977. 

Advertising  expenditures  for  durable 
goods  such  as  sporting  goods,  jewelry 
and  cameras,  household  appliances  and 
sound  equipment  are  up  .30%.  and  auto, 
travel  and  hotel  ad  expenditures  are  up 
23%  over  last  year.  Package  goods  ad  ex¬ 
penditures  are  up  27%. 

Coen  said  this  year  has  been  "more 
outstanding  than  anticipated"  because 
the  advertising  growth  rate  is  exceeding 
the  economic  growth  rate  by  more  than 
five  points.  Usually,  in  a  Presidential 
election  year,  ad  expenditures  are  ex¬ 
pected  to  outpace  the  GNP  by  only  about 
1%. 

Eor  the  past  10  years,  ad  growth  has 
been  sluggish  while  the  GNP  continued 
to  rise,  said  Coen.  This  year  could  be  an 
indication  that  ad  expenditures  may  once 
again  begin  to  rise  at  a  rate  closer  corre¬ 
lated  to  the  economic  growth  rate,  such 
was  the  case  in  the  I94()'s  and  I950's. 


Ad  scene 


By  Dan  Lionel 


Savings  banks  invest  in  newspaper  ads 


"In  1977  mutual  savings  banks  will 
spend  $93.9  million  on  advertising  of 
which  $37.56  million  will  go  into  news¬ 
papers."  according  to  Peter  P.  Post,  ac¬ 
count  executive  at  the  nation's  largest 
financial  advertising  agency.  Doremus  & 
Co.  The  figure  represents  a  5%  hike  over 
the  1976  expenditure  and  is  based  on  a 
just  completed  survey  by  the  National 
Association  of  Mutual  Savings  Banks. 

While  newspapers  with  40%  of  the 
budget,  top  the  media  list.  Post  warned 
that  tv  "is  looming  larger  on  the  horizon 
as  bank  mergers,  which  have  been  oc¬ 
curring  at  an  accelerating  clip,  broaden 
the  general  trading  area  of  the  banks  and 
thus  justify  the  broader  reach  of  tv."  In 
1977.  tv  will  account  for  only  5%  of  the 
expenditure  as  against  16%  for  radio  and 
8%  for  premiums  and  novelties.  But  Post 
points  out  that  the  .*'%  tv  figure  is  some¬ 
what  misleading  as  it  represents  an 
aggregate  percentage  while  in  fact,  as 
much  as  lA  of  the  expenditure  of  the 
larger  banks  is  already  in  tv.  The  larger 
banks  will  put  7%  more  dollars  into  tv 
than  in  radio. 

The  overall,  long  range  outlook  for 


both  savings  bank  and  commercial  bank 
advertising.  Post  indicated,  is  bullish. 
“As  savings  banks  and  commercial 
banks  achieve  more  equality  in  the  ser¬ 
vices  they  offer,  as  in  the  case  of  check¬ 
ing.  the  more  competitive  they  will  get 
and  the  more  advertising  they  will  gener¬ 
ate." 

"Bank  advertising."  he  said,  "has 
doubled  in  the  last  10  years  but  in  the  last 
5  years  the  growth  in  expenditures  has 
slowed  to  a  5%  or  6%  annual  growth 
rate — just  about  keeping  up  with  rate  in¬ 
creases." 

With  the  advent  of  electronic  bank¬ 
ing.  already  on  line  in  some  areas, 
the  agency  man  said  that  banks  will  have 
to  advertise  where  the  devices  are  avail¬ 
able.  They  are  going  into  food  stores, 
department  stores  and  other  outlets.  The 
authorization  for  statewide  branch  bank¬ 
ing  as  in  New  York  and  unit  banking  in  a 
number  of  other  states  also  spells  not 
only  additional  bank  advertising  but 
“.  .  .  for  the  first  time,  the  smaller  city 
banks  have  regular  ad  budgets,  higher 
quality  ads  and  are  becoming  more  con¬ 
sistent  advertisers." 


Ad  director  writes 
booklet  on  ad  basics 

A  manual  for  the  merchant  on  adver¬ 
tising  basics,  designed  to  be  purchased 
by  newspapers  and  given  to  their  cus¬ 
tomers,  has  been  published  by  Larry 
Notman.  advertising  director  of  the 
Hutchinson  (Minn.)  Leader,  who  earlier 
this  year  wrote  and  published  a  success¬ 
ful  training  booklet  for  beginning  adver¬ 
tising  salesmen. 

The  booklet  is  “Results  for  Retailers." 
Sub-titled  "The  road  to  effective  adver¬ 
tising."  it  was  published  as  a  16-page 
tabloid  on  45  pounds  white  offset  paper. 

The  basic  message  is  that  the  merchant 
should  have  a  planned  sales  program  that 
includes  goal-oriented  advertising  and  an 
advertising  budget. 

Sample  copies  are  available  at  $1  (for 
postage  and  handling,  refundable  on  first 
order)  from  Notman.  Box  62,  Hutchin¬ 
son.  Minn.  55350. 

Branham  appointed 

The  Sioux  Falls  (S.D.)  Ar^us-Leader 
has  appointed  Branham  Newspaper 
Sales  as  national  representative.  The 
paper  has  been  without  a  representative 
for  the  past  5  years. 

EDITOR  &  PUBLISHER  for  October  16,  1976 


44 


Times  food  section 

(Continued  from  pa^e  16) 


The  Times  has  indicated  it  is  going  all 
out  on  its  “Living"  section,  the  second 
of  five  which  will  go  into  the  third- 
section  lineup.  Gelb  said.  “What  we 
have  done  here  is  try  to  assemble  the 
best  people  we  can  find.  We  want  ours 
(the  sections)  to  be  the  best,  the  most 
original." 

Bob  Ciano.  who  headed  the  graphics 
department  at  Esquire  Mufiuzine,  was 
hired  recently  by  Times  art  director 
Louis  Silverstein  to  help  him  with  the 
design  of  “Living.”  Silverstein  has  been 
working  closely  with  Gelb.  first  with 
"Weekend";  now  on  “Living." 

Frank  Prial  will  have  a  regular  Wine 
Talk  column.  A  column  by  Charlotte 
Curtis,  associate  editor,  tentatively  called 
“New  Yorkers  and  Others”  will  chronicle 
the  rich  and  the  famous.  John  Leonard, 
who  has  been  the  Times  book  review 
editor,  is  set  to  debut  his  tongue-in- 
cheek  personal  “Family  Life”  column. 

Tom  Buckley,  who  Gelb  calls  “one  of 
our  best  stylists."  is  set  to  compile  his 
“Metropolitan  Diary"  column,  which 
will  be  vignettes  and  sidebars  done  in  “a 
little  different  and  offbeat  sort  of  way"  of 
interesting  news  in  the  metropolitan 
area. 

Richard  Flaste.  who  now  does  stones 
about  parents  and  children  for  the  life¬ 
style  section  of  the  daily  paper,  will  have 
a  column  “Child's  World."  about  chil¬ 
dren  as  consumers,  including  their 
games,  toys,  records  and  foods. 

Enid  Nemy  will  compile  “Dis¬ 
coveries."  which  will  be  short  news 
items  told  to  readers  for  the  first  time 
about  such  things  as  new  kitchen  de¬ 
signs.  gadgets  and  products  to  make 
people's  lives  easier.  “Discoveries"  will 
run  down  the  front  page  of  “Living." 

“Personal  Finance"  will  be  written  by 
Richard  Phalon.  Home  furnishings  will 
be  covered  by  Norma  Skurka.  Rita  Reif 
and  Lisa  Hammel.  with  one  item  such  as 
chairs  or  lamps  featured  each  week.  Re¬ 
ports  from  abroad  about  home  living  will 
be  written  by  such  foreign  correspon¬ 
dents  as  Bob  Semple  in  London.  Flora 
Lewis  in  Paris  and  Al  Shuster  in  Rome. 

Gelb  said  a  new  column  that  has  been 
"talked  about  for  a  long  time" — 
“Personal  Health"  by  science  writer 
Jane  Brody — will  be  included.  Brody  will 
delve  into  all  sorts  of  psychological  and 
physical  health  situations,  with  news  on 
vitamins,  jogging  and  sex. 


Named  senior  editor 

Kevin  Starr,  a  weekly  columnist  in  the 
San  Franeisco-Examiner  has  been  named 
senior  editor  of  New  West  magazine. 
EDITOR  &  PUBLISHER  for  October  16. 1976 


Subscribers  may  dial 
N.Y.  Times  data  bank 

Subscribers  to  the  New  York  Times 
Information  Bank  will  be  able  to  dial  the 
computerized  information  retrieval  ser¬ 
vice  toll  free  from  46  cities  in  the  United 
States  and  Canada,  beginning  this 
month. 

The  Telenet  computer  network  will  be 
used  for  the  new  communications  ar¬ 
rangement.  according  to  Carl  Keil.  pres¬ 
ident  of  the  Information  Bank. 

The  Information  Bank's  data  base 
consists  of  over  one  million  abstracts  of 
articles  published  in  the  New  York  Times 
and  65  other  Journals. 

Through  Telenet,  researchers  will  be 
able  to  “talk  to”  the  Information  Bank 
computer  using  a  wide  variety  of  data 
terminals  which  print  out  information  at 
10  to  30  characters  per  second. 


Votes  for  union 

Employees  at  the  Barre-Montpelier 
(Vt.)  Time s-Ar fills  voted  34-20  to  be  rep¬ 
resented  by  the  United  Electrical.  Radio 
&  Machine  Workers  of  America.  The 
union  said  it  would  begin  contract  talks 
quickly,  if  the  vote  were  favorable. 


Two  wire  se/v/ces 

(Continued  from  page  10) 


terested  in  people”  and  a  resolution  was 
adopted  calling  for  a  code  of  practices  for 
journalists  of  the  world. 

In  1975.  Marks  pointed  out.  experts 
convened  in  Paris  to  draw  up  the  desired 
declaration  of  principles,  a  declaration 
that  would  embody  government  control 
of  news. 

“This  was  something  in  which  the 
Soviet  was  very  much  interested,” 
Marks  said. 

He  then  told  how  the  declaration  had 
been  approved  in  India,  where  it  was 
pointed  out  that  a  newspaper  violating 
the  code  would  have  its  supply  of  paper 
cut  or  its  electric  current  turned  off. 

The  next  meeting  on  the  subject  was 
held  in  Costa  Rica,  where  arbitrary  con¬ 
trol  and  censorship  were  opposed. 

“Some  declaration  will  be  adopted  in 
Nairobi,"  Marks  said.  “Will  it  be  like 
Costa  Rica  or  will  it  be  like  India?” 

Marks  made  two  recommendations: 

1 .  To  make  sure  there  are  strong  dele¬ 
gations  in  Nairobi  who  believe  as  we  do 
so  that  we  don't  have  to  stand  alone. 

2.  To  be  sure  to  have  some  kind  of 
alternative  declaration  ready,  the  kind 
that  is  already  being  worked  up  by  such 
organizations  as  the  American  Society  of 
Newspaper  Editors,  the  American 
Newspaper  Publishers  Association  and 


Sigma  Delta  Chi. 

“Education  is  needed  for  foreign  jour¬ 
nalists.”  Marks  said.  "They  only  under¬ 
stand  the  totalitarian  concept.  We  must 
bring  their  press  leaders  to  this  country, 
let  them  go  out  with  our  reporters  on 
assignments,  see  how  we  handle  news.  A 
little  of  our  thinking  may  rub  off  on  them. 
Then,  in  turn,  we  should  go  to  their 
countries  and  learn  their  practices.” 

Marks  then  called  for  assembling  $10 
million  for  a  proper  exchange  of  people 
and  information.  “Without  it.  1  fear  the 
worst,”  he  said. 

Demeaning  women  in  news 

The  first  session  of  the  convention 
consisted  of  a  panel  of  three  women,  two 
of  whom  criticized  the  news  media  gen¬ 
erally  for  failing  to  give  serious,  sus¬ 
tained  and  equal  coverage  of  women's 
activities. 

In  the  discussion,  Eileen  Shanahan  of 
the  New  York  Times  singled  out  a  story 
about  Mary  Rose  Oakar,  Democratic 
candidate  for  Congress  from  Cleveland, 
as  one  of  the  most  startling  examples  of 
demeaning  coverage  of  women.  Shana¬ 
han  displayed  a  June  14  story  in  the 
Cleveland  Plain  Dealer  which  carried  the 
headline:  “Mary  Rose  To  Be  a  Poet  in 
Congress.”  The  head  was  bordered  on 
both  sides  with  roses. 

The  headline.  Shanahan  said,  was  triv¬ 
ial  but  the  final  line  of  the  article  was 
worse.  It  read:  "Mary  Rose,  how  is  your 
love  life?” 

Other  media  practic&s  criticized  by 
Shanahan  included  depicting  women  in 
terms  of  their  relation  with  men;  a 
woman  being  identified  in  connection 
with  her  husband’s  business:  always  giv¬ 
ing  a  husband’s  occupation,  but  never  a 
wife’s;  asking  women  candidates  differ¬ 
ent  questions  from  those  asked  of  men 
(the  reporter  praised  the  woman  who, 
when  asked  for  her  favorite  recipe,  re¬ 
plied  “buttered  toast”);  giving  ages  and 
physical  descriptions  of  women. 

Audrey  Colom,  director  of  women’s 
activities  for  the  Corporation  for  Public 
Broadcasting,  especially  criticized 
newspapers  for  not  covering  women’s 
activities  and,  when  the  fact  was  pro¬ 
tested,  having  an  editor  say  the  event 
was  not  important  or  there  was  too  much 
other  news. 

A  somewhat  different  view  was  pre¬ 
sented  by  Midge  Decter,  author  and 
journalist  now  working  for  Basic  Books. 
Decter  criticized  the  effort  of  some 
women  to  change  the  language — “chair¬ 
person,”  for  example. 

“Self  hatred  is  behind  the  attitude  of 
some  women,”  she  said. 

Decter  said  that  demand  for  special 
allowances  for  women  is  not  going  to 
help  women.  She  said  that  what  is 
needed  is  a  sense  of  humor  and  pro¬ 
portion  and  a  respect  for  others. 

The  UPI  editors  meeting  in  1977  will 
be  held  in  Toronto. 


45 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


AUTOMOBILES 


COMIC  STRIPS 


AUTO  COLUMN.  Weekly.  General  inter-  i  HARDPAN— A  weekly  comic  strip  pre- 
est.  Free  sample.  Janicki.  37825  Santa  '  senting  all  the  Farm  News  that's  wit  to 
Barbara.  Mt.  Clemens.  Mich.  48043.  i  print.  J.  Griswold.  914  2nd  Ave.,  Seattle. 

Wash.  98104. 


BOOK  REVIEWS 

ALIVE  AND  WELL! 

"BOOKVIEWS".  America's  most  unique, 
weekly  column  is  starting  its  fourth  year 
m  1977.  To  celebrate,  you  can  get  a  fan¬ 
tastic  deal  tor  your  newspaper,  enter¬ 
tainment  section  or  Sunday  magazine,  if 
you  sign  up  before  January  1977.  But 
you  must  act  today!  Write  for  our  free 
descriptive  brochure.  Interlude  Prod¬ 
uctions.  Box  40.  Maplewood.  N.J. 
07040.  Or  call  (201 )  763-6392.  Act  Now! 


BROADWAY  COLUMN 

RAY  WILSON  interviews  the  "Who's 
Who  "  for  his  column  and  radio  shows — 
for  25  years.  Written  from  New  York.  Las 
Vegas.  Hollywood,  etc.  Published 
Coast-to-Coast.  Las  Vegas  PANORAMA 
Publisher  Ralph  Petillo  says:  "The  most 
Interesting-Informative  Entertaining 
Broadway  column  in  a  decade."  550 
words  weekly.  Samples:  NEW  YORK  TO¬ 
DAY.  IN(;..  78-11  Kew  Forest  Lane. 
Forest  Hills.  N.Y.  11375.  (212)  544- 
1254.  (212)  PL  7-0077. 


_ CAREERS _ 

HOW  TO  BE  MORE  SUCCESSFUL!" 
Popular  column  by  Dr.  Whitt  Schultz, 
noted  career  counselor,  writer,  lecturer, 
successful  businessman  Great  reader 
response!  FREE  SAMPLES.  HOWCO. 
Box  100-J.  Kenilworth,  III.  60043. 


CHILDREN'S  FEATURES 


NOW  IN  200  NBWSPAPERS 

I^inT 

Created  by  Betty  Debnara  ^ 

Parents'  tavonte  feature  tor  children. 
Builds  readers  today  and  for  tomorrow. 
Call  or  wnte  today  for 
testimonials  t  details: 

MSC  FEATURES 
750  Third  Ave ,  NfC  10017 
21?-867-m2 


GENERAL  INTEREST 

"LET’S  GO  METRIC”  with  Grace  Gran- 
berg,  200  words,  3  times  a  week,  $5.  il¬ 
lustrated.  Box  1856,  Editor  &  Publisher. 


HOBBIES  &  GAMES 

"ADVENTURES  IN  FUN  "—The  FUN  fill¬ 
ed  weekly  feature  that  appeals  to  the 
young  and  young  in  heart.  Complete 
tabloid-size  page,  camera-ready.  Educa¬ 
tional  and  informative  with  detailed  in¬ 
structions  and  illustrations.  Captures 
young  readers— and  holds  them!  P. 
Flayer  Assocs.  Box  431,  Ridgefield.  N.J 
07657. 


_ MEDICAL _ 

MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics — now  available  directly  from  Doc¬ 
tor  Polk.  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


"MORE  FOR  YOUR  MONEY" 
i  Send  now  for  samples  and  low  rates  on 
I  this  weekly  feature.  1.5  million  readers 
can't  be  wrong.  Help  YOUR  readers 
'  stretch  their  money.  Mike  LeFan.  1M2 
S.  13,  Temple,  Texas  76501. 

I  PUZZLES 


CRISS-CROSS  PUZZLES— Entertain 
ment  that  perks  up  any  page  and  read¬ 
ers  can  solve!  Fast,  fun  and  yet  chal¬ 
lenging.  1  column  X  5'  weekly,  answers. 
Camera-ready.  Free  samples.  Arelem 
Productions.  1219  S.  6th  St.,  Fargo. 
N.D.  58102.  Write  now! 


STAMPS 


"THE  STAMP  SCENE"  makes  the  world 
of  stamps  come  alive  for  your  readers 
(and  your  ad  manager!).  Samples  and  in¬ 
formation  from  Box  131.  Rego  Park,  N.Y 
11374. 


FEATURE  WRITERS  ARE  LETTER  WRITERS! 

Here's  a  sample  of  the  mail  received  recently  from  FEA¬ 
TURES  AVAILABLE  advertisers; 

Thanks  so  much — Great  response — Much  more  than  expected 
or  hoped  for.  We'll  surely  run  the  ad  for  low  cost  TV  listings 
auin — as  soon  as  we  can  absorb  all  the  new  business  our  ad 
placement  brought  us! 

Carole  Frew,  TV  NEWS,  Whitehall,  Pa.  18052 

And  there's  more — from  a  business  feature  writer  who  received  1 5  responses 
in  less  than  two  weeks!  A  comic  strip  creator  who  sold  his  strip  to  newspap¬ 
ers  as  far  away  as  South  Africa!  And  a  book  reviewer  who  not  only  add^ 
dozens  of  newspapers  to  his  syndication  list  through  his  E&P  Classified,  but 
sold  several  cable  TV  stations  as  well! 

FEATURE  YOUR  FEATURE  IN  FEATURES  AVAILABLE— 

We'll  give  you  something  to  write  about! 

E&P  CLASSIFIEDS  (212)  752-7053 


ANNOUNCEMENTS  ’ 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES  i 

NEWSPAPER  BROKERS 

CAPABLE  PERSON  to  help  me  publish 
my  3  weekly  newspapers  and  shoppers. 
Business  is  good.  Small  investment.  Box 
1859.  Editor  &  Publisher. 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490.  Gadsden,  Ala.  35902 

Ph.  (205)  546-3356 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX.  partner- 

MEL  HODELL.  Newspaper  Broker,  P.O. 

Box  2277,  Montclair.  Calif.  91763.  (714) 

626-6440. 

purposes.  Sensible  fees.  Brochure.  Marion 

R.  Krehbiel,  Box  88.  Norton.  Kans.  67654. 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers  " 

SALES,  SERVICE.  MANAGEMENT 

5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

NcWorArtH  aHUntno 

NEWSPAPERS  FOR  SALE 

Newspaper  Service,  Inc. 

Newspaper  Sales.  Appraisals. 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

CONTROLLING  STOCK  INTEREST  of  work¬ 
ing  partner  in  capital  city  legal  newspaper. 

$5000  will  handle,  or  trade  for  working  in¬ 
terest  in  Zone  8  or  9  weekly.  (517)  482- 
5660  after  5  PM. 

MARION  R.  KREHBIEL.  "Norton  Office." 
P.O.  Box  88.  Norton.  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO.  "Kansas  City  Of¬ 
fice."  P.O.  Box  7133.  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280:  Res. 
(913)  381-6815. 

HIGHLY  PROFITABLE  Zone  5  free  circula¬ 
tion  newspaper  with  small  commercial 
shop.  Grossing  $144M.  Recreational  area. 

Great  potential  for  aggressive  younger  man 
and  wife.  $41,500  down.  Good  lease  with 
option  to  buy  building.  Box  1766.  Editor  & 

Publisher. 

CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 

Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
WASHINGTON.  D.C.  20045 
(202)  NAtional  8-1133 

IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 

Sid  Smith.  President 

Box  189.  Mount  Pleasant.  Mich.  48858 

ZONE  3  county  seat  legal  weekly.  $70,000 
gross  last  year.  Ideal  man  wife  team  opera¬ 
tion.  29%  down,  terms.  Box  1777,  Editor  & 

Publisher. 

OWNER  with  other  interests  wishes  to 
move  fine  free-distribution  community 
weekly  before  winter.  Operation  is  in 
affluent  suburban  area  of  billion-dollar- 
plus  market:  million-population  metro 
area.  Priced  below  gross  of  $75M,  ideal  for 
working  owner  publisher.  For  information 
write  or  call  W.  W.  Spurgeon  Jr..  550  Mer¬ 
chants  National  Building.  Muncie.  Ind. 

47305.  (317)  289-9966. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder.  Broker 

136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

#2  MILITARY  NEWSPAPER  looking  for 
partner  with  strong  ad  sales  experience 
and  a  small  investment.  Send  resume  to 

Box  1803.  Editor  &  Publisher. 

PROFESSIONAL  MERGER  AND 
ACQUISITION  SERVICES 
for  the  newspaper  industry. 
GRAPHIC  MANAGEMENT  ASSOCIATES 

ZONE  2  WEEKLY  CHAIN.  9  papers.  ABC 

50,000.  gross  $1.8  million,  top  demo¬ 
graphics,  principals  only.  Box  1792.  Editor 
&  Publisher. 

11  Mam  Street 

Southboro,  Mass.  01772 
(617)  481-8562 

PROSPEROUS  NORTH  CALIFORNIA 
weekly:  rich  agricultural  area;  university- 
oriented;  fast-growth  community;  finan- 

ALAN  G.  LEWIS 

Media  Broker 

On  file — over  300  active  qualified  buyers 
for  your  daily,  top  weekly  or  shopper.  Ridge 
Road.  Hardwick,  Mass.  01037.  Phone 
(413)  477-6009. 

Editor  &  Publisher. 

MIDWEST  SHOPPER  in  county  sea!  serv¬ 
ing  15  towns.  $225, (XX)  annual  gross  with 
$300,000  potential.  Good  equipment.  Also 
share  in  central  plant.  Box  1841,  Editor  & 

Publisher. 

COASTAL  weekly,  highly  competitive  sub- 

BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  files  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week- 

tional  locale,  both  beauty  and  climate. 

$25,000  down.  SNYDER  NEWSPAPER 

BROKERS,  P.O.  Box  308,  Lindsay,  Calif. 

93247,  please  write. 

ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road,  Suite  417 
Dallas.  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 

NEWSPAPERS  WANTED 

LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.O. 

Dr.  12428,  Panama  City,  Fla. 

FATHER  AND  SON  team,  50  years  com¬ 
bined  experience  management,  top  edito¬ 
rial,  aggressive  advertising  and  circulation. 

newspaper  operation  grossing  over 
$250M.  The  best  financial  and  profes¬ 
sional  references.  Box  1796,  Editor  4 

Publisher. 

1  HAVE  up  to  $75,0(X)  available  for  down 
payment  on  an  exclusive  non-daily  news¬ 
paper.  Excellent  financial,  journalistic 
background.  Replies  held  completely  con¬ 
fidential,  but  please  describe  your  situa¬ 
tion  in  full.  Box  1404,  Editor  4  Publisher. 

BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
nighest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Bob  3364,  Clearwater 
Beach.  Florida  33515.  No  obligations,  of 
J  course. 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Payable  with  order) 

4-weeks  —  $1,35  per  line,  per  Issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1  65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


ANNOUNCEMENTS 

EQUIPMENT  &  SUPPLIES 

NEWSPAPERS  WANTED 

NEWSPRINT 

Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Classifiad  Contract  Rotas  Avoilabla  On  Raquast 
WEEKLY  CLOSING  TIME 
Tuasday,  4:00  PM  Naw  York  Tima 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N  Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


Classification 


WELL  FINANCED  GROUP  PUBLISHER 
WISHES  TO  BUY  DAILY  NEWSPAPERS  IN 
THE  10,000-20,000  CIRCULATION 
RANGE.  WE  CAN  WORK  OUT  A  PUR¬ 
CHASE  DEAL  THAT  WILL  BE  BEST  FOR 
THE  SELLER.  RESPOND  TO  BOX  1753, 
EDITOR  &  PUBLISHER. 


EXPERIENCED  EDITOR/PUBLISHER  with 
Capitol  seeks  part  ownership,  active  man¬ 
agement  role,  small  daily  or  purchase  of 
weekly.  Send  replies  m  full  to  L.  G. 
Hountha,  3701  S.W.  7th  St.,  Ocala,  Fla. 
32670  or  call  (904)  629-8031. 


$2000  A  MONTH  for  15  to  20  years;  plus 
cash  to  buy  that  mountain  home  or  Carib¬ 
bean  villa  and  a  new  boat.  In  return  you  sell 
me  all  your  troubles  (small  daily,  large 
weekly  or  group)  grossing  $250M  minimum 
(your  lazy  editor,  drunken  pressman,  un¬ 
happy  staff,  newsprint  increases  and  irate 
customers).  No  suburbans.  Hurry,  before  I 
regain  my  sanity.  Bert  Carlyle,  (913)  233- 
6777,  or  414  Jefferson,  Topeka,  Kans. 
66607. 


PRINT  SHOPS  FOR  SALE 


THRIVING  MIDWEST  county  seat  job  shop 
for  sale.  $50(X3  down  payment.  Send  full 
financial,  other  details  about  yourself. 
Box  1875,  Editor  &  Publisher. 


REPORTERS’  NEEDS 


PRESS  DECAL — “PRESS”  printed  black 
on  white  self-adhesive  plastic,  2V'2x8V2"  for 
inside  windshield,  facing  out.  For  repor¬ 
ters,  photographers,  press  personnel. 
$1.50  each,  6  for  $7.50,  12  for  $12,  all 
postpaid.  Satisfaction  guaranteed.  Check 
or  money  order  to  W.  R.  Greenough  Co.,  16 
Churchill  Rd.,  Wethersfield,  Conn.  06109. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available:  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  OORP. 
606  W.  Arbor  Vitae  St.,  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


AN  OPPORTUNITY  to  purchase  and  save 
by  considering  our  electronic  optical 
character  reader  equipment  for  your  plant. 
We  are  selling  our  Hendrix  OCR  I  with  Facit 
Punch  and  two  IBM  Selectric  II  OCR 
typewriters  for  $7000.  All  equipment  is 
like  new  and  if  all  are  purchased  as  a  pack¬ 
age  we  will  allow  a  15%  discount.  The  Facit 
Punch  and  typewriters  will  not  be  sold 
without  the  Scanner,  the  Scanner  alone  is 
$5000.  The  equipment  is  available  for  im¬ 
mediate  delivery  and  $1500  will  hold  until 
shipped.  All  equipment  FOB  North  Platte, 
Nebraska.  For  further  Information  contact 
Dick  Chaney  or  Don  Wing,  telephone  (308) 
532-60(X)  or  write  North  Platte  Telegraph, 
P.O.  Box  370,  North  Platte,  Neb.  69101. 


HENDRIX  OCR  I  less  than  2  years  old.  Op¬ 
erational  the  day  it  was  taken  out  of  pro¬ 
duction.  We've  changed  method  of  key¬ 
stroke  capture.  Still  many  years  of  service 
left  in  this  unit  which  cost  about  $18,(XX) 
new  with  punch.  Can  ship  today.  $7500 
with  punch  or  $6(X)0  without  punch.  If  you 
need  an  OCR  that’ll  do  the  job  .  .  .  this  is 
the  one.  Contact  Marc  W.  Anthony,  Pub¬ 
lisher,  Star-Herald,  Scottsbiuff,  Neb. 
(308)  632-6116. 


PASTEUP  SUPPUES 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54- 14th  Street 
Wheeling,  W.  Va.  26(X)3 
Ph;  (304)  233-5211 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S. A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  55(X),  Akron,  Ohio  44313 


SOLD  OUR  PRESS.  80  BARRELS  OF  WEB 
OFFSET  BLACK  INK.  15«  PER  LB.  (316) 
264-4336. 


PHOTOTYPESETTING 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


-Weeks 


—  Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  &  PUBLISHER  •  850  Third  Ave.  •  New  York,  N.Y.  10022 


MAILROOM 


STEPPER  PMIV  (Paperman)  main  and  3 
insert  feed  station  collator  (#1926)  with 
FT  DBL  and  triple  fold  attachment.  Excel¬ 
lent  condition.  Chet  Achord,  (713)  467- 
0200. 


SURPLUS  AND  OPERATIONAL:  16  foot 
and  10  foot  roller  (2  inch)  conveyors;  5  foot 
roller  (IH  inch)  conveyor;  80°  belt  turn; 
90°  roller  turn.  All  equipment  with  220  volt 
motors  ready  to  ship.  Real  deal  on  entire 
package — $2000.  (jontact  Marc  W.  An¬ 
thony,  Publisher,  Star-Herald,  Scottsbiuff, 
Neb.  (308)  632-6116. 


1  72pph  SHERIDAN  insert  machine. 

Excellent  condition. 

1  MAGNACRAFT  addressing  machine. 
Phone;  (617)  929-2560. 


STA-HI  257  Counter  Stacker. 

Excellent  Condition. 

Box  1807,  Editor  &  Publisher. 

TOP  WRAP  MACHINES,  automatically 
places  kraft  wrap  on  bundle,  handles  15" 
wide  X  22"  diameter  rolls.  R.  J.  Dawn,  The 
Washington  Post,  Washington,  D.C. 
20071.  (202)  223-7111. 

SHERIDAN  24P  and  48P  and  Muller  227 
inserters.  Excellent  condition.  Box  1817, 
Editor  &  Publisher. 


NEWSPAPER  BAGS 

PRICES  SLASHED/INCREASE  YOUR 
PROFITS— All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard,  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


COMPUGRAPHIC— JUSTOWRITERS 
2961  HS— 4500.  Compuwriter  1—4500. 
Keyboards — 1200.  FHN  Business  Prod¬ 
ucts,  Church  Rd.,  Mt.  Laurel,  N.J.  (609) 
23S7614. 


LINOFILM— Photo-unit  and  keyboard  with 
type  grids— in  operation— can  be  seen— 
price  negotiable.  C.  Huber,  (301)  327- 
5600,  1819  E.  Preston  St.,  Baltimore,  Md. 
21213. 


4  PHOTON  713-100’s  complete  with 
drums.  Two  machines  with  Expanded 
memory.  All  in  good  shape — setting  type 
up  until  2  months  ago.  Prefer  selling  all  to 
one  buyer,  and  will  include  all  spare  parts 
and  manuals.  BEST  OFFER  IN  30 
DAYS— MAKE  OFFER  IN  WRITING.  For 
additional  information  call  the  Production 
Department,  Patriot-News  Co.,  812  Market 
St.,  P.O.  Box  2265,  Harrisburg,  Pa.  17105. 
Ph;  (717)  255-8279  or  255-8439. 


AUTOLOGIC  APS-4,  latest  ECOs,  available 
now.  (603)  893-4361.  StanCom,  P.O.  Box 
98,  Windham,  N.H.  03087. 

ASSUME  LEASE  of  $4400 
ON  COMPUWRITER  II. 

Contact  Chet  Achord,  (713)  467-02(X). 

LINASEC  II— 2-face  mixing  module;  2 
input  readers;  4  width  plugs,  2  width  plug 
kits;  spare  parts  kit.  Call  Martin  Schroder 
(312)  741-2400. 

JUSTOWRITER— complete  set,  input  and 
reproducer  $14(X)  for  the  pair.  Advisor 
Newspapers,  (609)  646-5843  or  P.O.  Box 
804,  Cologne,  N.J.  08213. 

MK  II  MICRODATA,  8x16  high  speed 
pacesetter.  (603)  893-4361.  Immediate 
delivery.  StanCom,  P.O.  Box  98,  Windham, 
N.H.  03087. 
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EQUIPMENT  &  SUPPLIES 

PLATEMAKING 


EQUIPMENT  8.  SUPPLIES 

WANTED  TO  BUY 


HELP  WANTED 

ACADEMIC 


HELP  WANTED 

ACADEMIC 


TASOPE  SATELLITE  processor,  model  SP 
NAPP  automatic  plate  processor 
BEACH  automatic  punch  and  t)rake,  model 
4560 

BEACH  manual  punch  shear 

Any  or  all.  Make  offer.  Wall  Street  Journal, 

(216)  241-5183,  ext.  246. 


PRESSES 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Metro  4  units,  1970 
Goss  Suburban  2  units,  folder 
Goss  Suburban  add-on  units 
Goss  Urbanite  folder 

Goss  Universal  6  units,  1  folder,  22V«  cutoff 
Cottrell  V-15  units  and  presses 
Colorking  unit  for  add-on 
Fairchild  Newsking  4  units  (2  stacked), 
Colorking  folder 

Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V2" 
cutoff 

Royal  Zenith  Zephyr,  4  units,  1974 
Wood  Colorflex,  4  units,  1970 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL  PUBLISHING 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago.  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 

GOSS  COMNUNITY,  3  units,  22%x36,  SC 
folder,  quarter,  half,  double  parallel  with 
cross  perforating,  40HP  motor  and  control¬ 
ler,  new  1970.  Box  1339,  Editor  & 
Publisher. 

GREGG  FLYING  IMPRINTER  for  Urbanite 
or  W5  Cottrell.  IPEC  Inc.,  401  N.  Leavitt. 
Chicago.  III.  60612. 

4-UNIT  WEBEN[X)RFER.  currently  in  pro¬ 
duction  of  weekly  shopper  and  2-color  food 
circulars,  $11,000  "as  is  where  is.”  R^ 
Radford,  Chattanooga,  Tenn.  (615)  877- 
1054. 

ATFMANN  L-135,  25x35  sheet  size.  Can 
be  seen  in  operation.  Price  negotiable.  C. 
Huber,  (301)  327-5600,  1819  E.  Preston 
St.,  Baltimore.  Md.  21213. 

URBANITE  FOLDER,  handle  25"  web  or 
companion  dink  12Vz"that  will  quarter  fold 
same  at  35.000pph.  $70,000.  Box  1783, 
Editor  &  Publisher. 

WEBENDORFER  OFFSET  WEB,  2  units,  2 
rollstands,  folder.  22%>"  cutoff,  36". 
$15,000  or  make  offer.  Box  1791,  Editor  & 
Publisher. 

ROTOGRAVURE  PRESSES,  EQUIPMENT 
FOR  SALE.  BIG  SAVINGS.  Write  for 

?hotos.  I  buy,  sell,  swap.  Contact;  CUR- 
IS.  816  National  Press  Bldg., 
Washington,  D  C.  20045.  (202)  628-5696. 

ONE  PRESS  UNIT,  Goss,  Mark  II.  RTP  (DI¬ 
GITAL),  22%i"  cutoff.  For  information  call 
Arnold  McDonald,  Production  Director 
Virgmian-Pilot  &  Ledger-Star,  Norfolk,  Va. 
23501.  (804)  446-2395. _ 

5  UNIT  NEWSKING 
WITH  COLORKING  FOLDER. 
BELL-CAMP  INC.,  (201)  796-8442. 


WANTED  TO  BUY 


8-PAGE  OFFSET  PRESS 
And  Folder 
In  Good  Condition  for 
Small  Western  Weekly. 

Box  1821.  Editor  &  Publisher. 

GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  1710.  EDITOR  &  PUBLISHER 

GOSS  COMMUNITY  OIL  BATH  machine 
with  SC  folder.  Box  1712,  Editor  & 
Publisher. 

LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 

CHANGING  OVER  from  letterpress  to 
offset.  Want  Goss  Community,  Suburban 
or  Urbanite.  Can  use  Hoe  Colorflex  in  place 
of  Urbanite.  Box  1551,  Editor&  Publisher. 

WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  to  8  UNITS. 

BOX  1548,  EDITOR  &  PUBLISHER. 


WILL  PAY  $500  for  12"xl8"  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway,  196 
14th  St.  N.W.,  Atlanta.  Ga.  30318.  (404) 
873-3257. 

STA-HI  251  or  257  Counter  Stacker  and 
Sheridan  24P  or  48P  inserter.  Box  1809, 
Editor  &  Publisher. 

532  PHOTON,  running  condition.  State 
price  and  availability.  Lind,  Toledo  Blade. 
(419)  259-6090. 

GOSS  3:2  FOLDER  and  MARK  II  HEAD¬ 
LINER.  Will  pay  top  price.  Box  1820. 
Editor  &  Fbblisher. 

OLD  WOODEN  BOX  CAMERA  that  took  roll 
film  and  used  a  string  to  cock  shutter.  Box 
16122.  Indianapolis.  Ind.  46216. 


INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 


NEW! 

At  last!  Fresh,  original  art  for  circulation 
promotion.  Complete  campaigns  with  in¬ 
paper  ads.  rack  cards,  etc.  All  coordinated 
graphically  for  best  impact  and  all  ready- 
to-use.  There’s  nothing  like  it!  Ask  for 
details  and  our  no-risk  money-back  guar¬ 
antee.  CIRCULATION  PROMOTION  ART, 
P.O.  Box  6526,  Mobile,  Ala.  36606. 


MARKET 

RESEARCH  CONSULTANTS 

INCREASE  ADVERTISING  LINAGE  with 
proven  market  research  technique  that 
provides  findings  that  sell  advertising. 
Write  or  phone  for  samples  and  refer¬ 
ences.  Guide-Post  Research  Inc.,  301 
Fifth  Avenue  Bldg.,  Pittsburgh.  Pa.  15222: 
(412)  281-6332. 


PRESS  ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 


_ RESEARCH _ 

COMPLETE  BACKGROUND  all  personali- 
ties-subjects  instantly.  Vast  morgue  clips, 
magazines,  books.  $15  a  queiy  upward. 
Dudley  Freeman,  (212)  685-92C)0. 


_ STRINGERS _ 

.WASHINGTON  STRINGERS.  Accepting 
new  clients  January  1.  News,  features, 
trade  association  reports.  The  Surrogates. 
Box  648,  Arlington,  Va.  22216. 

Help 

Wanted... 

_ ACADEMIC _ 

JOURNALISM  position  available  for  Fall 
Semester,  1977,  in  rapidly  expanding,  pro¬ 
fessional  department  that  stresses  news 
editorial  sequence.  Rank:  assistant  pro¬ 
fessor.  Salary:  competitive.  Teaching  em¬ 
phasis  must  be  on  skills  courses,  though 
specialty  in  substantive  area  and  know¬ 
ledge  of  production  are  expected.  Re¬ 
quirements:  Both  the  PhD  and  profes¬ 
sional  experience.  Department,  which  has 
good  relations  with  professionals,  is  in 
state's  capital  and  mass  media  center.  En¬ 
tire  university,  which  has  urban  mission,  is 
growing.  Write  Dr.  Leonard  A.  Granato, 
Chairperson.  Department  of  Journalism, 
University  of  Arkansas  at  Little  Rock.  Little 
Rock.  Arunsas  72204.  UALR  is  an  Affir¬ 
mative  Action  Employer. 


CHAIRPERSON,  Advertising  and  Public 
Relations,  School  of  Communication,  Uni¬ 
versity  of  Alabama.  The  successful  appli¬ 
cant  will  be  charged  with  administration  of 
the  fastest  growing  department  in  the  Uni¬ 
versity  and  will  teach  on  a  limited  basis 
in  his  or  her  area  of  specialty.  Majors 
offered  in  both  advertising  and  public 
relations  within  a  school  which  also 
houses  programs  in  journalism  and  broad¬ 
cast/film  communications.  An  earned  Doc¬ 
torate  is  required  along  with  substantial 
professional  experience  in  advertising 
and'or  public  relations.  Prior  administra¬ 
tive  experience  is  preferred.  Salary  and 
academic  rank  dependent  upon  qualifica¬ 
tions.  Interested  persons  should  apply  by 
November  15  to  William  H.  Melson,  Dean, 
School  of  Communication,  University  of 
Alabama.  University,  Ala.  35486.  An  Af¬ 
firmative  Action/Equal  Opportunity  Em¬ 
ployer. 


DIRECTOR.  SCHOOL  OF  JOURNALISM. 
Southern  Illinois  University  at  Carbondale. 
To  administer  a  professional  school  with  a 
faculty  of  18  and  an  enrollment  of  425 
undergraduate  majors  and  65  graduate 
students.  School  offers  programs  leading 
to  BS.  MA,  MS,  and  PhD  degrees.  Under¬ 
graduate  news-editorial  and  advertising 
sequences  are  ACEJ  accredited.  Fiscal  re¬ 
sponsibility  includes  a  five-day  campus 
newspaper  administered  by  a  faculty  man¬ 
aging  editor  and  business  manager. 
Applicants  for  director  position  must  have 
an  earned  PhD  with  a  record  of  teaching 
and  scholarship  to  qualify  as  an  associate 
professor  or  professor  at  SlU-C.  Adminis¬ 
trative  and  media  experience  is  preferred. 
Salary  open;  12-month  appointment. 
Deadline  for  applications,  January  15, 
1977.  Send  letter  and  curriculum  vitae  tO: 
Harry  W.  Stonecipher.  Chairman,  Director 
Search  Ckymmittee,  School  of  Journalism, 
Southern  Illinois  (Jniversity,  Carbondale, 
III.  62901.  Southern  Illinois  University  is 
an  Affirmative  Action,  Equal  Opportunity 
Employer 


ADMINISTRATIVE 


DEPARTMENT  OF  JOURNALISM, 
University  of  Texas,  Austin,  invites 
applications  for  Chairman  position.  PhD 
preferred.  Applicant  should  have  exper¬ 
ience  in  administration,  professional 
Journalism,  and  teaching  at  college  or 
university  level:  and  show  evidence  of 
research  ability.  Will  administer  the 
department,  teach  and  maintain  good 
relations  with  academic  and  professional 
communities.  BJ,  MA.  PhD  programs. 
Sequences  in  broadcast  news,  maga¬ 
zines,  news  and  public  affairs,  photo¬ 
journalism,  and  public  relations.  Salary 
and  academic  rank  depend  on  quali¬ 
fications.  Send  letter  of  application 
and  professional  resume  by  November 
15,  1976,  to  Journalism  Search  Commit¬ 
tee,  University  of  Texas,  P.O.  Box  7818, 
Austin.  Texas  78712.  An  Equal  Oppor- 
tunity'Affirmative  Action  Employer. 


ADMINISTRATIVE 


GENERAL  MANAGER— Newspaper  web 
offset  printing  plant.  Zone  2.  Sales,  ad¬ 
ministrative  and  supervisory  skills  re¬ 
quired.  Send  resume  with  references  and 
desired  salary  to  Box  1740,  Editor  & 
Publisher. 


ASSOCIATION 

MANAGER 

Applications  are  being  accepted  for  man¬ 
ager  of  the  Mississippi  Press  Association. 
Address  application,  along  with  resume 
and  qualifications,  references  and  salary 
required,  to:  Malcolm  S.  Dale,  Vice  Presi¬ 
dent,  Box  549,  Monticello,  Miss.  39654. 


BUSINESS  MANAGER'CONTROLLER— 
Major  Area  2  city,  rough  location — weekly 
group  with  growing  pains  from  rapid  ex¬ 
pansion — equity  investment  possible.  Box 
1816.  Editor  &  Publisher. 


GENERAL  MANAGER 

Excellent  Growth  Opportunity  in  the  Midwest 

Weekly  shoppers'  newspaper,  is  subsidiary  of  one  of 
the  nation's  most  progressive  retailers,  needs  a  per¬ 
son  to  run  the  show.  You  will  be  responsible  for  all 
aspects  of  this  business  .  .  .  general  management, 
editorial  supervision,  advertising,  etc. 

Excellent  salary,  incentive,  compensation  and  com¬ 
pany  paid  benefits  package. 

Please  send  your  resume  to: 

Box  1845,  Editor  &  Publisher 

An  Equal  Opportunity  Employer 


CARTOONISTS 


CARTCXJNIST  with  Atrican  continent  ex¬ 
perience,  extremely  knowledgeable  in  tri¬ 
bal  customs,  languages  and  folklore.  Must 
be  able  to  create  story  lines,  develop  car¬ 
toon  series  for  newspapers  and  comic 
books  in  new  sales  program.  Position  open 
December  1.  Send  resume  and  samples  of 
cartoon  work  to  James  Brown,  Panax  Cor¬ 
poration,  P.O.  1860,  East  Lansing,  Mich. 
48823. 


CIRCULATION 


WE'RE  LOOKING  for  a  district  manager 
that  wants  to  be  a  circulation  manager.  If 
you  can  help  our  70(X)  Zone  5  daily  grow, 
we’ll  help  you  achieve  your  goals  in  one  of 
our  many  "sister"  newspapers.  If  you  are 
willing  to  work  hard  for  something  worth 
achieving,  write  and  tell  us  about  yourself. 
Box  1838,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  wanted  for 
Pennsylvania  8000  PM  daily.  $13,000  plus 
bonus.  Must  be  strong  promoter.  Send 
resume  to  ^x  1600,  Editor  &  Publisher. 


CALIFORNIA  OPPORTUNITY  for  a  qual¬ 
ified  Home  Delivery  Manager.  We  are  an 
AM-PM  combination  in  a  competitive  mar¬ 
ket.  Those  who  apply  should  have  back¬ 
ground  in  both  Dealer  and  District  Man¬ 
ager  systems.  If  you  want  a  real  challenge 
and  a  chance  to  grow  with  our  organization 
send  us  your  resume  and  salary  require¬ 
ments.  We  offer  excellent  working  condi¬ 
tions  and  employee  benefits  including  a 
company  paid  pension.  Box  1827.  Editor  & 
Publisher. 


Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
World  with  E&P  Classifieds 
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DISPLAY  ADVERTISING 


HELP  WANTED 
DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


ATTENTION  DISTRICT  MANAGERS! 
SUPERVISORS!  Circulation  manager  op¬ 
portunity  for  you  on  6000  daily  newspaper 
in  Midwest.  We  are  in  a  growth  market  and 
need  someone  with  experience  in  daily 
draw,  carrier  recruitment  and  training, 
customer  service-circulation  manage¬ 
ment.  Become  part  of  a  young,  aggressive 
management  team  that  wants  to  grow! 
Please  reply  by  letter  to  Box  1735,  Editor  & 
Publisher  giving  education,  experience 
and  references. 


CIRCULATION  MANAGER  wanted  for  Zone 
1  medium  sized  7-day  AM/PM  operation. 
Must  be  a  good  leader,  familiar  with  all 
phases  of  circulation  systems  and  proce¬ 
dures.  Give  all  details,  salary,  experience, 
references,  etc.  in  resume  to  Box  1762, 
Editor  &  Publisher. 


CIRCULATION  MANAGER  wanted  for 
13,000  daily  in  Lewistown,  Pa.  We  want  a 
highly  motivated  person  to  assume  com¬ 
plete  responsibility  of  our  circulation  de¬ 
partment.  Must  be  strong  promoter,  good 
with  carrier  training  and  recruitment, 
strong  on  collection,  well  versed  in  motor 
routes  and  must  be  able  to  establish  total 
distribution  system.  We  offer  a  salary  in 
upper  teens,  bonus,  car  allowance  and 
other  benefits.  We  have  a  new  plant,  a 
bright  product  and  a  good  market.  Will 
back  you  up  with  an  assistant  and  office 
t«lp.  Send  resume  to  Publisher.  The  Sen¬ 
tinel,  P.O.  Box  588,  Lewistown,  Pa.  17044. 
No  phone  calls. 


ASSISTANT  CIRCULATION  MANAGER  or 
District  Manager  ready  to  move  up.  Good 
opportunity  as  circulation  manager  with 
expanding  newspaper  chain  of  5  weeklies 
with  large  Pennysaver  operation.  Send  re¬ 
sume  with  salary  history  to  Circulation  Di¬ 
rector.  Box  1858,  Editor  &  Publisher. 

NEW  POSITION 
SALES/PROMOTION 
MANAGER 

We  are  creating  a  news  salaried  career  po¬ 
sition  as  No.  2  person  in  our  circulation 
department  for  a  hard-working,  dedicated 
individual.  We  are  a  6-day.  12,Ci00  evening 
daily  in  one  of  the  country’s  unusually 
competitive  markets. 

We  are  located  in  the  mild  climate  of  the 
beautiful  North  Carolina  Piedmont,  which 
provides  easy  access  to  recreational 
facilities  of  the  mountains  and  the 
beaches.  We  offer  moderate  cost  of  living 
and  close  proximity  to  major  markets  with¬ 
out  the  hassels  of  big  city  living. 

As  part  of  The  New  York  Times  affiliated 
group,  we  feature  a  solid  benefits  package 
and  an  enjoyably  stable  working  atmo¬ 
sphere. 

Candidate  should  possess  some  experi¬ 
ence  in  carrier  contests  and  promotions. 
However,  all  applicants  regardless  of 
newspaper  experience  will  be  given  top 
consideration. 

Send  complete  personal,  employment  and 
salary  history  in  confidence  to  Tim  Mc¬ 
Culloch.  Circulation  Director,  THE  DIS¬ 
PATCH,  P.O.  Box  908,  Lexington,  N.C. 
27292. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  ADVERTISING 
SALESMANAGER/SUPERVISOR 
Are  you  in  a  spot  that  does  not  offer  that 
big  future  that  you  planned  for  yourself? 
The  opportunity  is  available.  We  are  look¬ 
ing  for  a  person  with  sound  knowledge  of 
Classified  and  some  supervisory  experi¬ 
ence.  Must  be  innovative,  goal  oriented, 
aggressive  person  with  the  will  to  win  in  a 
tough  competitive  Daily/Sunday/Weekly 
East  Coast  Market.  Our  plans  for  growth 
will  challenge  every  ability  you  possess. 
You  will  Join  a  young  hard-hitting  manage¬ 
ment  team  with  a  big  future  operating  out 
of  a  plant  that  is  and  nas  been  first  in  many 
technological  advances.  Good  starting  sal¬ 
ary,  plus  a  long  list  of  excellent  fringe  be¬ 
nefits.  Limited  training  and  observation 
period  under  an  experienced  and  profes¬ 
sional  classified  manager  before  the  big 
job  opens  up.  Write  detailing  your 
background  in  complete  confidence  to  Box 
1805,  Editor  &  Publisher. 


CLASSIFIED  MANAGER  to  run  staff  of 
8  in  Zone  2,  7-day  operation.  Must  be 
experienced  and  promotion  minded. 
Report  direct  to  advertising  director. 
Resume  including  salary  desired  to 
Box  1826,  Editor  &  Publisher. 


CLASSIFIED  MANAGER  and  RETAIL 
MANAGER.  Growing  central  Arizona  daily 
and  weekly  group  needs  two  top  people. 
Don  Kramer,  Casa  Grande  Dispatch,  Casa 
Grande,  Ariz.  85222. 


AGGRESSIVE  WEEKLY  in  beautiful  coastal 
town  (Zone  3)  must  grow.  Need  all  around 
advertising  person  who  wants  to  manage 
and  receive  rewards  of  part  ownership  at 
end  of  6  months.  Experience,  salary  re¬ 
quirements  in  first  letter.  Box  1719,  Editor 
&  Publisher. 


AGGRESSIVE  SALESMAN  with  ability  to 
direct  small  branch  office  staff  in  competi¬ 
tive  California  resort  area.  Box  1773, 
Editor  &  Publisher. 


RETAIL  ADVERTISING 
MANAGER 

Join  the  team  of  one  of  the  South’s  top 
5  newspapers.  We  are  seeking  an  experi¬ 
enced  sales  motivator  to  manage  a  depart¬ 
ment  of  more  than  50  top-notch,  highly 
skilled  professional  advertising  special¬ 
ists.  Must  have  proven  track  record  and 
desire  to  maintain  linage  and  revenue 
levels  achieved  during  the  last  10-year 
period. 

In  addition  to  enjoying  the  sunshine  of 
Florida’s  West  Coast  and  earning  an  excel¬ 
lent  salary,  you’ll  participate  in  Florida’s 
finest  package  of  extras — things  like  pen¬ 
sion  and  profit  sharing  plans,  health  and 
life  insurance,  quarterly  cost  of  living 
allowances,  liberal  vacation  policy,  paid 
holidays,  personal  leave  days  ancf  more. 
Sound  interesting?  Send  resume  stating 
qualifications  and  salary  requirements  to: 
Personnel  Office 
ST.  PETERSBURG  TIMES 
& 

EVENING  ENDEPENDENT 
P.O.  Box  1121 
St.  Petersburg,  Fla.  33731 


AD  MANAGER  for  lO.CXX)  circulation  Mis¬ 
sissippi  daily.  Great  opportunity  for  ag¬ 
gressive.  hardworking  No.  2  person  or  ad 
manager  who  has  no  advancement  pos¬ 
sibilities.  We  are  part  of  a  large  group  with 
unlimited  growth  for  the  right  person.  You 
do  the  right  kind  of  job  and  your  future  is 
no  problem.  Send  resume  to  Milton  Beas¬ 
ley,  Box  728,  Laurel,  Miss.  39440. 


ADVERTISING  MANAGER  to  direct  staff 
of  10  selling  institutional  advertising 
to  small  accounts  in  several  hundred 
weekly  church  bulletins  with  combined 
circulation  of  over  300,000.  Telephone 
marketing  experience  desirable.  Must 
have  proven  track  record  of  successfully 
managing  advertising  sales  force.  10% 
travel.  We’ll  pay  top  salary  to  get  the  best. 
Incentives.  Ciall  or  write  (including  salary 
history),  Dick  Meurer,  Parish  Publications 
Inc.,  32401  Industrial  Dr..  Madison 
Heights,  Mich.  48071.  (313)  585-7800. 


SUNNY  CALIFORNIA  suburban  daily 
needs  energetic  self-motivated  advertis¬ 
ing  salesperson.  Expand  your  retail  display 
experience  with  us.  Excellent  manage¬ 
ment  possibility.  Free  medical,  dental  and 
life  insurance.  Send  Resume  and  salary 
requirements  to  Box  1770,  Editor  & 
Publisher. 


ADVERTISING  SALES  MANAGER  for 
newspaper  in  eastern  Pennsylvania.  Must 
be  creative  and  people-oriented.  Box 
1810,  Editor  &  Publisher. 


ADVERTISING  MANAGER 

Number  1  ad  position  now  available  on  a 
West  Virginia  daily.  Member  of  fast  grow¬ 
ing  newspaper  group  with  unusual  oppor¬ 
tunity  for  advancement  to  higher  man¬ 
agement.  If  you  are  an  ad  ace  at  building 
staff  and  linage,  we  want  to  talk  with  you. 
Salary  open.  Excellent  fringe  benefits.  Call 
Ralph  Cooper,  (304)  265-3333. 


AGGRESSIVE  SALESPERSON.  Strong  in 
ideas,  layouts,  sales.  Must  include  re¬ 
sume,  references,  clips,  salary  history, 
availability  date  first  letter.  Marty,  Verde 
Independent,  Box  517,  Cottonwood, 
Ariz.  86326. 


ADVERTISING  MANAGER— Well  or¬ 
ganized,  energetic  person  with  ability  and 
desire  to  succeed  in  a  highly  competitive 
market.  A  great  opportunity  for  a  hard 
worker  on  one  of  America’s  finest  20,000 
circulation  dailies  in  a  delightful  college 
town.  Box  1790,  Editor  &  Publisher. 


HARD-WORKING  MANAGER  who  can  sell 
and  direct  a  small  staff  on  a  growing 
weekly  in  beautiful  California  area.  Prefer 
recent  college  graduate  from  the  West 
Coast,  with  a  few  years  experience,  who 
knows  it  takes  enthusiasm  and  dedication 
for  growth  with  a  growing  organization.  Re¬ 
sume  to  Box  1801,  Editor  &  Publisher. 


ASSISTANT  MANAGER 
70,000  evening  daily  and  Sunday  in  Zone 
5.  Help  to  supervise  national  and  outside 
sales  staff  of  12.  Proven  producer  with 
heavy  experience  in  sales  promotion.  Ex¬ 
cellent  opportunity  to  move  up  with  this 
successful  group-owned  daily.  Reply  to 
Box  1798,  Editor  &  Publisher. 


DISPLAY  ADVERTISING  MANAGER  for 
large,  rapidly  growing  7-year-old  weekly 
grossing  over  $500,000  in  annual  advertis¬ 
ing  sales.  Located  in  Houston-Galveston 
suburban  market.  Looking  for  aggressive, 
enthusiastic  and  dynamic  management 
personnel  to  assume  sales,  design  and 
eventually  general  management  respon¬ 
sibilities.  Send  resume,  salary  history  and 
requirements  in  confidence  to  THE  EX¬ 
CHANGE  NEWS,  17311  El  Camino  Real, 
Houston,  Texas  77058. 


ADVERTISING  SALES  REPRESENTATIVE 
— 46,0(X)  circulation  weekly  newspapers 
in  Michigan.  Excellent  growth  market. 
Salary  commensurate  with  experience. 
Commission,  fringes.  Resume  to  Box 
1844,  Editor  &  Publisher. 


CREATIVE  NEWSPAPER  REP  to  join  an 
aggressive  sales  team.  Selling  experience, 
preprint  knowledge  in  a  major  market  a 
must.  Excellent  growth  situation.  East 
Coast  based.  If  you  are  aggressive  and 
knowledgeable,  we  must  talk.  Write  in  con¬ 
fidence  P.O.  Box  202,  Princeton  Junction, 
N.J.  08550. 


EDITORIAL 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting.  Un¬ 
ique  opportunity  for  hard  worker.  Clips,  re¬ 
sume  to  Box  1316,  Editor  &  Publisher. 


EDITOR  for  the  weekly  Jewish  Press.  3  to  5 
years  journalism  and  management  experi¬ 
ence.  Editor  will  supervise  staff  and  con¬ 
duct  the  day-to-day  operation  of  the  news¬ 
paper.  Candidates  must  have  knowledge  of 
Jewish  communal  life  and  a  creative  at¬ 
titude  to  modern  newspaper  practices. 
Send  resume  and  samples  of  recent  work 
to  Louis  B.  Solomon,  Executive  Director, 
Jewish  Federation  of  Omaha,  333  S, 
132nd  St.,  Omaha,  Neb.  68154. 


COPY  EDITOR 

We’re  looking  for  a  copy  editor  who  would 
like  to  work  on  the  wire  desk  of  a  65,000 
Zone  5  daily,  who  has  sharp  news  judg¬ 
ment  and  layout  skills,  and  is  interested  in 
working  with  a  VDT  system.  Send  resume 
and  salary  requirements  to  Box  1775, 
Editor  &  Publisher. 


THE  ALLENTOWN  (PA.)  MORNING  CALL 
is  looking  for  an  experienced  National  Edi¬ 
tor.  A  1&),000  circulation  daily  in  a  grow¬ 
ing  market,  the  Call  is  expanding  its  oper¬ 
ations  and  wants  to  talk  to  candidates 
eager  to  grow  with  it.  TOP-OF-SCALE 
available  to  qualified  candidates.  Send 
complete  resume  in  confidence  tO: 

Personnel  Director 
The  Morning  Call 
Allentown,  Pa.  18105 


PEOPLE  EDITOR 

PEOPLE  section  editor  for  fast-growing 
North  Carolina  daily.  Applicant  should 
have  strong  background  in  writing,  edit¬ 
ing  and  layout-design.  Section  empha¬ 
sizes  features,  trends,  arts,  consumerism, 
lifestyles,  people.  Send  resume:  Managing 
Editor  Tom  English,  The  Fayetteville 
Times,  P.O,  Box  849,  Fayetteville,  N.C. 
28302. 


COPY  EDITOR  for  night  desk.  Looking 
for  someone  who  can  challenge  copy, 
write  bright,  accurate  heads,  use  imagi¬ 
native  layouts.  Write  Robert  E.  Rhodes, 
The  Home  News,  Box  551,  New  Bruns¬ 
wick,  N.J.  08903. 


E&P  Classifieds 
communicate  with 
the  communicators 


NIGHT  NEWS  EDITOR  and  NIGHT  CITY 
EDITOR  for  metro  PM.  Two  key  positions 
responsible  for  showcase  first  edition. 
News  editor  must  be  tops  in  layout  and 
design,  have  supervisory  experience  and 
good  news  judgment.  Night  copy  editor 
must  be  an  all-around  editor,  self-starter 
with  good  ideas,  who  can  inspire  staff  to 
top  performance.  Good  pay  and  fringes. 
Write  Otis  Wragg,  Managing  Editor,  The 
Miami  News,  PTO.  Box  615,  Miami,  Fla. 
33152. 


MANAGING  EDITOR 

Thriving  Texas  PM-Sunday  daily  seeks 
managing  editor  with  talent,  judgment, 
drive  and  pride  to  make  excellent  product 
better.  This  person  is  a  natural  leader,  has 
Texas  ties  and  a  love  for  cultured,  small 
city  living.  Should  have  goals  well  in  mind 
and  desire  permanence,  be  college 
trained,  conservative,  seasoned  by  at  least 
10  years  varied  reporting  and  desk  experi¬ 
ence.  Knowledge  of  photography  and  off¬ 
set  printing  helpful.  A  creative  typog¬ 
rapher  who  hallows  the  English  language 
has  an  edge.  Willing  to  pay  for  quality. 
Reply  in  confidence.  Box  1763,  Editor  & 
Publisher. 


EDITOR 

Editor  for  10,000  PM  daily. 
University,  state  college  in  area. 
Must  have  proven  ability  edi¬ 
ting,  layout,  copy  flow,  news 
sense,  judgment  to  produce 
strong  credible  content  with  em- 
phasison  local  newsand  photos. 
Ability  to  direct  bright  young 
staff  already  striving  for  ex¬ 
cellence. 

Publisher  who  cares  wants  inno¬ 
vative,  experienced  working 
editor  with  intensive  community 
interest,  proven  newsroom  and 
managerial  ability  to  take  full 
charge. 

Full  details  in  writing  only  to: 

Mrs.  Lucy  B.  Crosbie 
Publisher 
TheChronicle 
Chronicle  Road 
Willimantic,  Conn.  06226 


COPY  EDITOR — Leading  suburban  daily  in 
metropolitan  New  York  area  has  an  open¬ 
ing  for  a  copy  editor  on  the  night  shift. 
Only  applicants  with  newspaper  experi¬ 
ence  will  be  considered,  ^th  reporting 
and  copy  desk  experience  are  preferred. 
Excellent  salary  and  benefits  plus  night 
shift  differential.  Box  1855,  Editor  & 
Publisher. 


MANAGING  EDITOR 

Position  available  due  to  promotion  to 
general  manager.  Senior  editor’s  position 
now  available  with  quick  growing  news¬ 
paper  group  in  southwestern  Pennsyl¬ 
vania.  Organizational  ability  a  must.  Excel¬ 
lent  fringe  benefits  with  opportunity  for 
advancement.  Salary  commensurate  with 
experience.  Call  Harry  Whipple,  Pioneer 
Newspapers,  (412)  258-3612. 


NEED  BEGINNER,  J-Grad,  to  train  as 
sports  writer/general  assignment  on  small 
Arizona  daily.  Excellent  opportunity  to  ad¬ 
vance  to  larger  newspaper  in  our  company. 
Box  1^2,  Editor  &  Publisher. 


SPORTS  DESK  PERSON  with  writing  tal¬ 
ent  needed  by  Zone  5,  65,000  daily; 
should  be  interested  in  learning  the  VDT 
system.  Send  resume,  writing  and  layout 
samples,  and  salary  requirements  to  Box 
1857,  Editor  &  Publisher. 


MIDWEST  EVENING/SUNDAY  seeks  ex¬ 
perienced  copy  editor  for  new  position  on 
city  and  state  desks.  Flexible  starting  date, 
December  or  Janua^.  Seek  only  persons 
who  want  copy  editing  career,  not  those 
who  hope  to  find  eventual  reporting  job. 
Some  VDT  background  helpful  but  not 
necessary.  Box  1854,  Editor  &  Publisher. 
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HELP  WANTED 

HELP  WANTED 

HELP  WANTED  ! 

HELP  WANTED 

EDITORIAL  i 

EDITORIAL 

MARKETING 

PRODUCTION 

SMALL,  FAST-GROWING  morning  daily 
looking  for  honest-to-goodness  reporter; 
no  fitm-flam  braggadocio  claims,  just 
good,  solid  writing  with  "the"  and  "cat" 
spelled  correctly  every  time.  Zone  5.  Box 
1750,  Editor  &  Publisher. 

MANAGING  EDITOR  for  12,000  Zone  2 
daily.  Must  be  able  to  do  it  all — attractive 
layouts,  crisp  heads,  strong  editing.  Send 
salary  requirements  and  work  experience 
to  Box  1795,  Editor  &  Publisher, 

EXECUTIVE  EDITOR 

Here’s  an  excellent  career  opportunity  for 
an  imaginative  professional  journalist. 
We're  looking  for  an  editor  with  strong 
basic  journalistic  skill  and  an  intense  in¬ 
terest  in  community  journalism. 

We  are  a  35,000  circulation  6-day  paper  in 
southern  New  England,  Because  we  intend 
to  make  this  one  of  the  finest  newspapers 
anywhere,  we  need  a  leader  with  a  proven 
record  and  the  ability  to  teach  and  inspire 
our  staff. 

We  offer  an  excellent  salary  and  benefit 
program  based  on  experience  and  ability. 
Please  submit  a  letter  describing  your  per¬ 
sonal  history  and  qualifications  to  Box 
1819.  Editor  &  Publisher,  Your  response 
will  be  treated  with  complete  confidence. 

ASSISTANT  WOMEN  S/LIFESTYLE  editor 
strong  on  story  ideas,  graphics,  experi¬ 
enced  in  feature  writing,  editing,  some 
layout.  Strong  possibilities  for  advance¬ 
ment  on  progressive  South  Florida  daily. 
Send  full  resume,  clips  to  Managing 
Editor.  Box  1968.  Hollywood.  Fla,  33022, 
or  call  (305)  922-1511. 

WRITER-EDITOR  for  fast  growing  special 
interest  semi-monthly  newspaper.  Must  be 
willing  and  able  to  do  both  writing  and  lay¬ 
out.  Modern  printing  facilities  and  compe¬ 
tent  production  staff  to  back  you  up.  Send 
resume  including  salary  requirements  to 
Mr.  A.  G.  Kirms,  Box  217,  Avon.  N.J. 
07717.  No  phone  inquiries.  All  replies  con¬ 
fidential. 

CITY  EDITOR 

Opportunity  for  an  energetic  news  execu¬ 
tive  to  work  with  a  highly  talented  12- 
person  news  staff  producing  a  readable, 
responsible  city  news  section  for  one  of 
the  livliest  papers  in  the  Northwest.  Must 
havego^  editing  and  organizational  skills, 
experience  with  layout,  a  concept  of  what 
maxes  news  in  the  70s  and  a  record  of 
successful  staff  leadership.  Our  first 
choice  would  be  the  current  editor  of  a 
smaller  daily  or  department.  Write  Person¬ 
nel  Manager,  The  Billings  Gazette.  P.O. 
Box  2507,  Billings,  Mont.  59103.  An  Equal 
Opportunity  Employer.  M  F. 

EDITOR— Washington,  D.C.  suburban 
daily  seeks  managing  editor  who  can  rnake 
assignments,  write  editorials  and  direct 
composition  shop.  Salary  and  bonus.  Well 
established  company.  Call  Miss  Walker  col¬ 
lect,  (703)  524-3000.  Monday-Friday. 

ZONE  7  6-DAY-A-WEEK  daily  needs  sports 
editor.  Daily  has  Sunday  edition  and  uses 
AP  sports  wire  on  weekends.  Looking  for  a 
sports  writer  who  can  write  his  own  col¬ 
umn,  put  together  local  features  and  cover 
some  outdoor  sports  as  well  as  the  usual 
high  school  and  college  sports  coverage. 
Send  resume  and  clips  to  ^x  1840.  Editor 
&  Publisher. 


SPORTS 
COPY  EDITOR 

One  of  the  nation’s  largest  and  best  morn¬ 
ing  newspapers  wants  a  strong  sports  copy 
editor.  This  is  not  a  writing  job  nor  will  it 
lead  to  a  writing  position.  It  will  lead  to 
layout  work.  The  position  is  demanding, 
but  the  opportunities  for  advancement  are 
great.  Please  send  resume  and  several 
clips  showing  work  you  have  done  to  Box 


EDITOR-WRITER  wanted  for  weekly  TV- 
entertainment  section,  in  the  Boondocks. 
Somebody  who  can  write  with  casualness, 
irreverence  and  wit.  Daily  Starxlard.  Celi- 
na,  Ohio  45822. 

SPORTSWRITER  who  can  bring  a  woman’s 
touch  to  a  105,000  i^aily  in  Zone  5.  Must 
have  high  sports  interest  and  knowledge, 
reporting  experience  and  writing  ability. 
Send  resume  and  writing  samples.  Box 
1835,  Editor  &  Publisher. 


2  REPORTERS,  2  EDITORS 
Metropolitan  paper  in  Zone  2  with  a  com-  . 
mitment  to  greatness  is  seeking  to  expand  ' 
staff.  We’re  big.  but  not  so  big  that  quality  i 
work  won’t  be  noticed.  We  want  two  repor-  i 
ters  with  a  minimum  of  three  years  experi-  | 
ence  who  are  capable  of  turning  out  accu¬ 
rate  and  lively  copy.  We  want  two  copy 
editors  who  can  dissect,  but  not  butcher 
copy  and  write  bright  heads.  Our  editors 
can  and  do  move  up  fast.  Box  1847,  Editor 
&  Publisher. 

WE  WANT  THE  BEST  fashion  trends  writer 
in  the  business.  You  should  write  with  as 
much  style  and  creativity  as  the  fashions 
you  cover.  We  are  a  big  metro  with  an  ag¬ 
gressive  improvement  campaign.  If  you 
think  you  are  the  person  we  seek  send  us  5 
writing  samples,  a  resume  and  your  salary 
needs.  If  we’re  impressed  we’ll  be  in  touch. 
Box  1830,  Editor  &  Publisher. 

NEED  EXPERIENCED  PERSON  in  news- 
papering.  all-round  type,  reporting,  writ¬ 
ing,  research,  assist  with  market  studies, 
special  features  and  directories.  This  is  an 
excellent  opportunity  with  well-establish¬ 
ed,  fast-growing  grocery  industry  publica¬ 
tion.  Write  giving  complete  background 
plus  salary  to  George  Shamie.  Publisher, 
Grocers’  Spotlight,  22725  Mack  Ave.,  St. 
Clair  Shores,  Mich.  48080. 

WRITER 

East-West  Center 

The  East-West  Center  is  a  national  educa¬ 
tional  institution  established  in  Hawaii  by 
the  United  States  Congress  in  1960.  The 
Center’s  mandate  is  "to  promote  better  re¬ 
lations  between  the  U.S.A.  and  the  nations 
of  Asia  and  the  Pacific  through  coopera¬ 
tive  study,  training  and  research”  Each 
year  approximately  1500  people  from  the 
U.S.  and  some  60  countries  and  territories 
of  Asia  and  the  Pacific  area  work  and  study 
together  with  a  multi-national  East-West 
Center  staff  in  programs  dealing  with  prob¬ 
lems  of  mutual  East-West  concern.  The 
Center  is  a  public,  non-profit  corporation 
directed  by  a  Board  of  Governors.  It  has  a 
budget  of  approximately  $12  million. 
Applications  and  nominations  are  being 
accepted  for  the  position  of  Writer  in  the 
Office  of  Publications  and  Public  Affairs. 
Under  supervision  of  the  Public  Informa¬ 
tion  Officer  the  selected  candidate  will  be 
responsible  for  the  gathering  of  informa¬ 
tion  on  Center  program  activities  from  a 
variety  of  sources  and  preparing  reports  in 
written  form  and  for  videotape  presenta¬ 
tion  to  general  and  specialized  audiences. 
REQUIRED  QUALIFICATIONS: 

EDUCATION— Bachelors  Degree  in  En¬ 
glish,  Journalism  or  other  communication- 
related  field  or  the  equivalent  (three 
years  directly  related  working  experi¬ 
ence). 

EXPERIENCE — In  addition  to  the  above, 
three  years  professional  work  experience 
in  journalism,  public  relations  and'or  tele¬ 
vision.  Experience  must  demonstrate  the 
ability  to  write  reports  in  a  clear,  concise 
fashion  for  media  use  and  for  specialized 
audiences  and  to  script  and  prepare  visual 
media  materials.  Must  possess  the  ability 
to  work  with  people  from  a  wide  variety  of 
cultures. 

PREFERRED  QUALIFICATIONS— Masters 
degree  in  a  communication-related  field: 
relevant  work  experience  in  Asia  or  the 
Pacific  area;  relevant  work  experience  in 
an  educational  institution  or  in  writing 
scholarly  material. 

SALARY:  $13,482  per  annum  plus  12.5% 
C.O.L.A. 

CLOSING  DATE:  November  8,  1976.  Apply 
by  resume  with  a  cover  letter  stating  posi¬ 
tion  sought,  describing  relevant  qualifica¬ 
tions,  with  names  and  contact  address' 
phone  of  at  least  three  professional  refer 
ences  to:  Personnel  Division  Office  of  Ad 
ministration.  Dept.  516.  East-West  Center 
1777  East-West  Road,  Honolulu.  Hawaii 
96822. 

An  Equal  Opportunity  Employer  M/F 


LASER  PLATEMAKING 

Technical  Marketing  Manager 


Northern  Virginia  baseo  manufacturer  is 
about  to  launch  an  exciting  program  for 
the  newspaper  market. 

Position  open  for  "new  venture"  Man¬ 
ager. 

It  you  have  a  proven  record  in  Tech¬ 
nical  Marketing;  expertise  in  develop¬ 
ment  of  systems  application  data;  good 
technical  background  in  computerized 
typesetting,  litho  printing  plates,  or  fac¬ 
simile  transmission,  we  would  like  to 
hear  from  you. 

Attractive  compensation  commensurate 
with  experience. 

Send  full  resume  in  confidence  to: 

LOGETRONICS  INC. 

Attention:  G.  Uncheck 
7001  loisdale  Rd. 

Sltfingfield.  Virginia  22150 


FREELANCE 


SYNDICATE  SEEKS  WRITERS  for  on  the- 
American-scene,  600-word,  weekly  humor 
columns.  "Big  name"  unnecessary.  Sam¬ 
ples  to:  ASNF,  Box  425,  Montrose,  Calif. 
91020. 

FREELANCER’S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments,  markets,  news.  3  issues  $2. 
P.O.  Box  128,  Rhinebeck,  N  Y.  12572 
(914)  876-2713. 


_ PRESSROOM _ 

WEB  OFFSET 
PRESSROOM 
SUPERINTENDENT 

Large  web  offset  newspaper  commercial 
plant  requires  experienced  person  with 
management  and  technical  skills.  Quality 
and  waste  control,  preventative  mainte¬ 
nance.  production  scheduling,  material 
usage  and  production  records  are  among 
the  qualifications  required. 

CALL  (212)  531-3194 

PRESS  FOREMAN  for  offset,  6-unit  Color 
King.  Salary  and  benefits  negotiable.  Will 
pay  relocation  expenses.  (Sood  growth  op¬ 
portunity.  Located  in  northern  New  Jer¬ 
sey.  Also  openings  for  experienced  press¬ 
men.  Reply  to  Mr.  Spear.  Box  690,  Wayne, 
N  .J .  0747(Jor  call  Mr.  Spear  weekdays  (20 1) 
838-8100;  weekends  (201)  728-9259. 


WANTED 

WEB  OFFSET 
PRESS  FOREMAN 

8  unit  Goss  Urbanite  and 
5  unit  Cottrell.  Must  be 
strong  in  people  man¬ 
agement. 

Call  (212)  629-2906 


PRESSMAN,  WEB  OFFSET 

Experienced  on  Cottrell  V-22  or  Goss  Ur¬ 
banite.  High  salary,  excellent  benefits. 
CALL  COLLECT  (212)  629-2906 

ROTARY  OFFSET 
PRESS  PERSON 

Color  King,  News  King  experience  prefer¬ 
red.  Must  be  qualifi^  to  become  head 
press  person  in  short  order.  Salary  open, 
all  benefits.  Central  Monmouth  County 
(N.J.)  area.  Call  (201)  671-5300  for  ap¬ 
pointment. 


OPENING  for  solid  state  technical  or  VIP 
and  web  offset  press  equipment.  (Sood  op¬ 
portunity  in  expanding  newspaper  and 
commercial  operation.  Contact  Norris 
Archer,  Community  Publications  Inc., 
6960  S.W.  Sandburg  St.,  Tigard,  Oreg. 
97223. 

PRODUCTION  ASSISTANT 
Large,  daily  metropolitan  newspaper. 
Zone  5.  seeks  an  individual  with  3  to  5 
years  experience  in  newspaper  systems 
and  production  techniques.  Our  ideal  can¬ 
didate  would  be  a  degreed  individual  in 
engineering  or  printing  management.  If 
you  have  a  Masters  Degree,  or  are  working 
toward  one,  it  would  be  a  definite  plus. 
If  you  feel  you  have  the  background  we 
desire  and  are  looking  forward  to  a  career 
in  newspaper  management  with  an  excit¬ 
ing  and  progressive  company,  you  should 
send  your  resume  to  Box  1823,  Editor  & 
Publisher. 

PROGRESSIVE  AWARD  WINNING  DAILY 
seeking  experienced  Electronics  mainte¬ 
nance  technician  who  has  the  capability  of 
managing  a  computerized  composing 
room.  Progressive  community,  excellent 
schools,  new  hospital,  accessibility  by  air 
or  interstate.  Plant  is  air  conditioned  and 
carpeted  with  a  company  that  is  electronic 
and  mechanically  oriented.  Salary  negoti¬ 
able,  excellent  fringe  benefits  and  an  op¬ 
portunity  to  advance.  Located  in  Zone  7 
where  there  is  some  of  the  greatest  hunt¬ 
ing  and  fishing  in  the  country.  Send  re¬ 
sume  and  salary  expectations  to  Box  1860, 
Editor  &  Publisher. 

CAMERAMAN,  stripping  room  tor  both 
newspaper  and  commercial  work.  Must 
have  experience;  will  pay  $4  to  $5  per  hour 
plus  incentives.  Liberal  fringe  benefits. 
Southern  (California  area.  Box  1834.  Editor 
&  Publisher. 


E&P  Classifieds 
Produce  Jobs 
For  Newspaper  People 

EDITOR  & 


PUBLIC  INFORMATION 

INFORMATION  OFFICE  DIRECTOR:  Wash¬ 
ington  University.  St.  Louis,  seeks  experi¬ 
enced  news  or  PR  professional  to  head 
news  staff  of  seven  in  PR  department; 
work  with  national  media;  report  to  Public 
Relations  Director;  Bachelors  degree  re¬ 
quired;  send  resume  to  Donald  Anderson, 
Public  Relations  Director,  Washington 
University.  St.  Louis.  Missouri  63130. 
Washington  University  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 

PUBLIC  INFORMATION  OFFICER 
Linfield  College,  liberal  arts  institution 
near  Oregon  Coast  and  Portland,  seeks  col¬ 
lege  graduate  to  develop  effective  com¬ 
munications  program,  beginning  January 
1.  Responsibilities  include  College  publi¬ 
cations  and  preparation  of  news  releases 
for  various  media.  Must  be  good  organizer, 
demonstrably  articulate  and  creative  wri¬ 
ter.  Journalistic  writing,  design  and  layout 
experience  desired.  Salary  competitive 
and  based  on  training  and  experience. 
Send  pertinent  information  by  November  1 
to  Mrs.  Geraldine  Nelson.  Office  of  College 
Relations,  Linfield  College.  McMinnville. 
Oregon  97128. 

PUBUC  RELATIONS 

PUBLIC  RELATIONS;  Assistant  to  Public 
Information  Director  in  Dickinson  College’s 
department  of  communications  and  de¬ 
velopment,  Position  open  now.  Bachelors 
Degree  and  a  year  or  more  strong  newswrit¬ 
ing  experience  required.  Responsibilities 
include  writing  and  editing  general  news 
and  sports  releases  and  other  public  rela¬ 
tions  duties.  Send  resume,  references, 
clips  and  salary  requirements  to  John  E. 
Ross,  Director  of  Public  Information  Ser¬ 
vices.  Dickinson  College.  Carlisle.  Pa. 
17013.  Dickinson  is  an  Affirmative 
Action/Equal  Opportunity  Employer. 

SYNDICATE  SALES 


CHILDREN’S  WEEKLY  FEATURE 
WANTS  REPS.  COMMISSION. 
BOX  1654,  EDITOR  &  PUBLISHER. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  lo  the  box  number 
in  the  ad,  c/o  Editor  &  Publisher,  850 
Third  Avenue,  New  York,  N  Y.  1()022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 


PUBLISHER  for  October  16, 1976 


Positions  Wonted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ACADEMIC 


LET’S  GET  TOGETHER  now  for  “77".  Pho¬ 
tography  instructor  starting  fourth  year, 
looking  for  new  home.  Frank  Gale,  301  E. 
Jefferson,  Kirksville,  Mo.  63501. 


ADMINISTRATIVE 


GENERAL  MANAGER-PRODUCTION 
MANAGER— No  more  challenges  here. 
Proven  record  in  all  phases  of  newspaper 
operations.  Exceptionally  strong  in  cost 
cutting  and  labor.  Knowledgeable  in  both 
hot  and  cold.  Box  1759,  Editor  & 
Publisher. 


VETERAN  NEWS  EXEC,  ombudsman,  pub¬ 
lisher’s  aide  dumped  by  early  retirement. 
Wants  work.  Knows  all  departments  of 
paper.  Box  1797,  Editor  &  Publisher. 


ACCOUNTANT  with  newspaper  experience 
and  budgets  seeks  position  with  daily.  Box 
925,  Thomasville,  N.C.  27360. 


CARTOONIST 


EXPERIENCED  EDITORIAL  Artist/cartoon 
illustrator  with  sharp  editorial  wit.  Michael 
Kurtz,  933  Hilgard  Ave.,  Apt.  401,  West- 
wood,  Calif,  90024.  (213)  473-4829. 


CIRCULATION 


PRESENTLY  ASSISTANT  on  AM;PM  publi¬ 
cation  in  highly  competitive  area.  Stymied 
in  present  position,  wish  to  relocate  as 
manager,  or  staff  position  on  larger  paper. 
Box  1728,  Editor  &  Publisher. 


NASHVILLE,  TENNESSEE  circulation  job 
wanted.  25  years  experience,  man,  age  49. 
Box  1768,  Editor  &  Publisher. 


ENTHUSIASTIC  ADMINISTRATIVE,  prom¬ 
otion.  sales,  service  oriented  college 
graduate  looking  for  circulation  manage¬ 
ment  challenge.  Speak  and  write  effec¬ 
tively.  Now  district  manager,  7-day, 
75,000  circulation.  Little  Merchant,  ABC 
Newspaper.  Box  1806.  Editor  &  Publisher. 


IS  YOUR  CIRCULATION  Department  a 
problem?  I  can  solve  that  problem.  Experi¬ 
enced  circulation  manager  and  problem 
solver.  Experience  in  all  phases  of  circula¬ 
tion,  from  small  daily  to  metro.  Union  and 
non-union  experience.  Box  1813,  Editor  & 
Publisher. 


CIRCULATION  MANAGER  with  over  29 
years  experience.  Strong  on  sales  and 
promotion.  Available  immediately.  Excel¬ 
lent  references.  Chet  Henson.  1717  Holi¬ 
day  Dr.,  Niles.  Mich.  49120.  (616)  684- 
5258. 


DISPLAY  ADVERTISING 


ADVERTISING  salesman’s  post  wanted  by 
enthusiastic  beginner.  Now  working.  I 
want  place  where  I  can  learn  the  most. 
Minimum  $6500.  Box  1780,  Editor  & 
Publisher. 


I’M  AN  EXPERIENCED  Ad  Manager/ 
Director  looking  for  a  paper  in  a  growing 
market  in  New  England.  18  years  in  adver¬ 
tising  sales  and  training  give  me  the 
know-how  to  make  your  operation  more 
profitable  than  ever  before.  I  can  prove  it. 
Box  1793,  Editor  &  Publisher. 


WEEKLY  AD  MANAGER.  5  years  sales,  de¬ 
sign,  layout,  seeks  challenge  with  large 
weekly  or  small  city  daily.  Areas  3,4.  De¬ 
gree.  Box  1849,  Editor  &  Publisher. 


AD  DIRECTOR  seeks  position  in  ad¬ 
vertising  sales  management  for  a  daily 
or  large  weekly  newspaper.  For  15  years 
directed  all  advertising  for  nationally 
known  Birmii^ham  Eccentric.  Birming¬ 
ham,  Mich.  Twice-weekly:  Circulation 
155,000.  Arthur  Shafer,  10022  Regal 
Park  Lane  #116,  Dallas,  Texas  75230. 
(214)  361-5333. 


ADVERTISING  MAN,  good  salesman 
and  ad-  manager.  Experienced  in  copy, 
layout,  promotions,  service,  college 
graduate.  Daily  and  metro  experience. 
Box  1861,  Editor  &  Publisher. 


EDITORIAL 


WANT  TO  ADD  VITALITY  to  your  sports 
pages?  Experienced  sports  editor  and  col¬ 
umnist  seeks  move  to  25,000  publication 
Zones  2, 3, 4, 6.  Box  1689,  Editor  & 
Publisher. 


YOUNG  FEATURE  WRITER  with  2  years 
weekly  experience  wants  to  move  to  daily. 
Profiles  and  people  pieces  a  specialty. 
Have  also  done  rock  and  roll  reviews  for  3 
major  dailies.  Excellent  clips  to  prove  a 
point.  Box  1611,  Editor  &  Publisher. 


SPORTSWRITER,  age  26,  wants  to  move 
into  spot  at  metro  daily.  Award-winner  past 
2  years.  Features,  columns,  game  cover¬ 
age  done  with  flash.  Can  write  as  well  as 
anyone  on  your  staff.  Excellent  references. 
Box  1609,  Editor  &  Publisher, 


HARD-WORKING,  versatile  reporter,  26, 
seeks  general  or  feature  writing  spot  on 
daily.  Experience  on  top  daily  and  weekly. 
Deborah  Laverty,  2138  Tanglewood  PI. 
#2-C,  Hammond,  Ind.  46323.  (219)  845- 
3376.  Any  Zone. 


COPY  EDITOR  with  VDT  and  scanner  ex- 
erience  seeks  rim  or  reporting  post  on 
one  9  daily.  6  years  experience.  Box 
1734,  Editor  &  Publisher, 


18  YEARS  DAILY  reporting,  writing.  Pho¬ 
tography.  Seek  challenging  hard  news,  fea¬ 
ture.  special  assignment,  editorial  writing, 
city  editor  post.  References.  Box  1746, 
Editor  &  Publisher. 


EDITOR/WRITER — Dynamic,  responsible 
recent  graduate  desires  position  with 
small  or  medium  size  paper.  English  major. 
Strong  writing  and  research  background. 
Has  covered  sports,  politics,  entertain¬ 
ment,  as  well  as  audio  news  reporting. 
Box  1744,  Editor  &  Publisher. 


SPORTS-FEATURE  WRITER— At  28,  I 
have  served  a  6  year  apprenticeship  learn¬ 
ing  my  craft.  I  have  worked  both  as  a  writer 
and  editor,  in  and  out  of  sports,  for  a 
magazine  as  well  as  a  daily.  My  experience 
includes:  regular  coverage  of  pro  baseball 
and  basketball,  college  and  prep  sports. 

I  have  also  2  years  experience  as  a  sec¬ 
tion  editor  for  a  major  metropolitan  maga- , 
zine.  If  you  want  someone  who  is  looking 
for  both  quality  and  permanence;  if  you 
want  someone  who  cares.  I’m  your  man. 
Box  1761,  Editor  &  Publisher. 


SEASONED,  VERSATILE  WRITER  seeks 
position  as  editorial  writer.  Wide  interest  in 
politics,  medicine,  the  arts,  energy,  urban 
problems,  the  environment.  Has  extensive 
experience  in  public  relations  but  wishes 
to  give  broader  scope  to  talents.  Has  also 
done  newspaper  reporting — general  as¬ 
signment,  political,  feature.  Mature,  ba¬ 
lanced  in  thinking  and  writing.  Masters 
from  Columbia  University  Graduate  School 
of  Journalism.  Box  1769.  Editor  & 
Publisher. 


REPORTER/EDITOR,  25,  3  years  experi¬ 
ence.  black;  seeking  a  position  of  quality 
above  color.  I  have  experience  in  most 
major  beats  and  writing  styles,  headline 
writing,  layout  and  staff  supervision  at  a 
60,0(10  Zone  5  PM.  VDT  experience  in¬ 
cludes  minor  terminal-computer  trouble- 
booting.  A  fast-learning  self-starter  look¬ 
ing  for  a  place  to  grow.  Reginald  Davis. 
2912  178th  Dr.,  Apt,  11,  Hammond.  Ind. 
46323. 


AWARD-WINNING  REPORTER,  27,  BA, 
with  3  years  reporting,  photography  ex¬ 
perience  on  small  daily,  semi-weekly  seeks 
position  in  Zones  2,3,5.  Box  1788,  Editor 
&  Publisher. 


IMAGINATION  AND  CURIOSITY:  A  recent 
History  grad  ready  to  write  your  copy 
pr  roam  your  &ne  9  streets.  Background 
in  Asian  Studies.  Speak/read  Japanese. 
28  years  old,  a  veteran.  Box  1794,  Editor 
&  Publisher. 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P 
Box  Holder.  However,  if  you  don’t  want 
your  reply  to  go  to  certain  newspapers  (or 
companies),  seal  your  reply  in  an  envelope 
addressed  to  the  Box  Holder.  Attach  a  note 
listing  newspapers,  groups  or  companies 
you  don’t  want  the  reply  to  reach;  put  the 
reply  and  note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your 
reply. 


EDITORIAL 


GENERAL  ASSIGNMENT  and  police  repor¬ 
ter,  27,  seeks  position,  any  Zone.  Tri¬ 
lingual  (English/German/Russian).  Refer¬ 
ences,  clips,  resume  on  request.  Box 
1802,  Editor  &  Publisher. 


FORMER  PUBLISHER  of  county  seat 
weekly  ready  to  return  to  daily  paper  as 
photographer  or  reporter  in  Southwest 
where  ’’too  much  experience”  is  not  a 
handicap.  Box  1825,  Editor  &  Publisher. 


PHOTOGRAPHER/WRITER  eager  to  com¬ 
bine  myriad  of  journalistic  experience  with 
fresh,  challenging  assignments  on  small 
daily  or  weekly.  All  efforts  in  the  spirit 
of  community  journalism,  recent  MA  in 
Journalism.  Available  immediately.  Box 
1824,  Editor  &  Publisher. 


HEFNER  FIRED  ME 
BECAUSE  I  WAS  RIGHT 
Former  personal  biographer  to  HMH  who 
tried  to  mix  principles  and  loyalty  looking 
for  challenging  communications  position. 
Top  references.  Former  graphics  director 
of  major  American  newspaper,  strong 
magazine  credits,  author  of  leading  book 
of  its  kind,  book  division  trouble  shooter, 
knowledge  and/or  experience  in  ad,  PR, 
audio  visual  and  marketing  fields.  Box 
1848,  Editor  &  Publisher. 


REPORTER  with  editing  experience  seeks 
immediate  return  to  New  York  daily  after 
brief  Southwest  hiatus.  Reported  on  all 
news  beats  for  14M  daily  plus  features, 
sports,  photography.  Excellent  references. 
Elox  1829,  Editor  &  Publisher. 


TOP  COPY  EDITOR,  30,  freelance  writer,  4 
years  with  well-known  Zone  2  PM.  Want  to 
move  up,  challenge  with  daily/magazine, 
U.S. /abroad.  Journalism,  English  degrees. 
New  ideas,  versatile,  broad  experience  in 
U.S.,  Europe.  Box  1837,  Editor  & 
Publisher. 


VERSATILE,  all-pro  family  team  of  4  will 
take  full  charge  of  your  Sunbelt  weekly  for 
$125  per  week  each:  editor,  2  reporters,  4 
ad  salespersons,  2  photographers,  clubs, 
society,  sports,  bookkeeper,  offset 
makeup  etc.  Some  capital,  consider  profit 
sharing.  Call  collect:  Wilson  Bowe  (919) 
744-0934. 


NEWS  EDITOR  seeks  new  challenge.  Ex¬ 
perience  on  weekly  and  house  organ.  Edit¬ 
ing,  writing,  photography,  layout.  Man¬ 
agement  experience.  Box  1836,  Editor  & 
Publisher. 


ECONOMIST/POLLSTER 
Thoughtful  reporter  with  MSJ  and  Wash¬ 
ington  lobbying  experience.  Box  1839, 
Editor  &  Publisher. 


FREELANCE  REPORTER.  25,  BS  Temple 
University,  wants  staff  reporter  position. 
Will  work  anywhere.  Versatile.  Knowledge¬ 
able  in  entertainment  world,  municipal 
government,  international  affairs,  litera¬ 
ture.  sports.  Good  op-ed  writing  ability. 
Write  J.  Sterling.  1460  Manoa  Rd., 
Philadelphia,  Pa.  19151. 


EDITORIAL 


EXPERIENCED  REPORTER  seeks  report¬ 
ing  position,  any  Zone.  Government  ex¬ 
perience,  weekly  and  daily  experience, 
general  assignment,  government  county 
courthouse,  features.  Hardworking  and 
perceptive.  Mark  Weinberg,  1235  Dela¬ 
ware  Ave.,  SW,  Washington,  D.C.  20024; 
(202)  554-1293. 


I  AM  45  and  looking  for  a  change  after  16 
years  with  medium  7-day  Midwest  daily. 
Experience  in  most  areas.  Now  editing 
weekend  magazine  supplement.  Box  1852, 
Editor  &  Publisher. 


LABOR  REPORTER,  young,  experienced, 
aggressive.  Proven  ability  to  get  the  story 
behind  what’s  going  on.  VDT/OCR  experi¬ 
ence.  Seeking  position  in  Zone  9,  but  will 
consider  any  major  daily.  Also  experienced 
in  editing,  feature  writing  and  photog¬ 
raphy.  Box  1832,  Editor  &  Publisher. 


HELP!  Trapped  in  Philadelphia!  Ac¬ 
complished  major  metro  pro,  outstanding 
writer,  seeks  serious  offers.  Box  1853, 
Editor  &  Publisher. 


PHOTOJOURNAUSM 


YOUNG  BUT  SEASONED  photographer 
with  good  technical  and  artistic 
background  wants  to  begin  newspaper 
career.  Mature,  talented  and  brash  enough 
to  get  your  story.  Please  respond  to: 
Stephen  Pred,  360  Riverside  Dr.,  New 
York,  N.Y.  10025. 


CHIEF  PHOTOGRAPHER  medium  sized 
daily,  ready  to  move  up.  Young  and  ambiti¬ 
ous.  Any  Zone.  Reply  Box  1851,  Editor  & 
Publisher. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN,  10  years 
experience.  1(X)%  cold  type  conversion, 
computers,  scanners  and  terminals.  Cost 
conscious  with  excellent  man  hour  record. 
Box  1752,  Editor  &  Publisher. 


COMPOSING  ROOM  Foreman-Assistant 
Production  Manager.  Experienced  to  fully 
automated  news,  classified  and  ad  prod¬ 
uction  for  100%  conversion.  Gel  top  prod¬ 
uction  for  low  cost.  1 3  years  management, 
union  law.  Resume.  Box  1843,  Editor  & 
Publisher. 


PUBLIC  INFORMATION 


WRITER/EDITOR,  30,  MSJ,  also  adept  at 
layout/copyfitting/pasteup,  seeks  position 
with  Zone  2  corporation  or  agency.  Prefer 
Greater  Pittsburgh  area.  Box  1831,  Editor 
&  Publisher. 


SALES  REPS 


SOLD  MY  WEEKLY  and  web  offset  plant. 
Will  travel  Florida  and  South.  Robert  Bart¬ 
lett,  Box  9457.  St.  Petersburg,  Fla,  33740 
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Newspaper  outpoint  broadcast 
in  iocai  credibiiity  survey 


A  survey  of  the  five-county  metro¬ 
politan  area  surrounding  Jacksonville, 
Fla.  shows  the  Florida  Times-Union  and 
the  Jacksonville  Journal  carry  a  positive 
image  in  the  eyes  of  the  public. 

The  survey,  which  was  conducted  by 
Belden  Associates  of  Dallas  in  the  second 
quarter  of  1976,  shows  readers  believe  the 
newspapers  are  generally  friendly,  accu¬ 
rate,  interesting  and  aggressive. 

The  survey  found  that  the  majority  of 
readers  depend  more  on  the  newspapers 
for  news  and  information  than  radio  and 
television  and  that  readers  believe  the 


newspapers  offer  straight,  unbiased  news 
more  believable  than  that  on  television. 

Most  of  those  surveyed  believe  the 
Times-Union  and  Journal  favor  consum¬ 
ers  over  business,  people  over  the 
establishment  and  tend  to  be  slightly  more 
conservative  than  liberal  in  news  cover¬ 
age. 

The  survey  also  showed  that  readership 
of  the  two  newspapers  is  high.  Almost 
two-thirds  read  one  or  more  of  the  daily 
newspapers  on  any  given  day,  and  75  per 
cent  read  the  Sunday  paper. 


12th  major  award 
won  by  outdoors  ed 

Herb  Allen,  outdoors  editor  for  the 
Tampa  (Fla.)  Tribune,  was  named  reci¬ 
pient  of  the  Conservation  Communicator 
of  the  Year  Award  presented  by  Sears, 
Roebuck  and  Company,  the  National 
and  Florida  Wildlife  Federation  at  the 
Governor’s  Awards  Banquet  at  Fort 
Lauderdale. 

This  is  the  12th  major  award  received 
by  Allen  in  the  past  10  years. 

For  nine  consecutive  years  he  has 
been  judged  Florida’s  top  outdoor  col¬ 
umnist  by  the  editorial  staff  of  Sports 
Afield  magazine. 


Awards  for  science  reports  won 
by  Auerbach  and  Sullivan 


B.  J.  Bidder  retires 
as  chairman  of  board 

B.  J.  Bidder  announced  his  retirement 
(October  1)  as  chairman  of  the  board  of 
directors  of  Bidder  Publications,  Inc.,  a 
wholly  owned  subsidiary  of  Knight- 
Bidder  Newspapers,  Inc. 

Bidder,  63,  will  also  step  down  as  pres¬ 
ident  of  Twin  Coast  Newspapers,  Inc.,  a 
subsidiary  of  Bidder  Publications.  Bid¬ 
der  made  the  announcement  at  a  meeting 
of  the  Knight-Bidder  board  of  directors, 
saying  he  wished  to  devote  more  time  to 
other  interests.  He  will  remain  a  member 
of  the  Knight-Bidder  board. 

Bidder  is  in  his  second  term  as  presi¬ 
dent  of  the  California  Thoroughbred 
Breeders  Association  and  owns  a 
114-acre  horse  ranch  in  Murrieta. 
California.  He  is  also  a  founder  and  vice- 
president  of  the  Oak  Tree  Racing  As¬ 
sociation  that  operates  at  Santa  Anita. 
California  in  the  fall. 

Bom  in  New  York  City,  Bidder  at¬ 
tended  Princeton  University  and  did 
general  newspaper  work  starting  in  1935 
at  family  newspapers  in  Aberdeen.  South 
Dakota,  Grand  Forks,  North  Dakota.  St. 
Paul  and  Duluth,  Minnesota. 

In  1946  he  became  editor  and  publisher 
of  the  family-owned  Journal  of  Com¬ 
merce  in  New  York  City.  He  remained  in 
that  job  until  1956  when  he  was  named 
publisher  of  the  Pasadena  Star-News. 
He  became  president  of  Twin  Coast  in 
1956. 

Bidder  was  elected  chairman  of  the 
board  of  Bidder  Publications.  Inc.,  in 
1974. 

Active  in  civic  affairs,  he  is  a  past  di¬ 
rector.  Pasadena  Chamber  of  Com¬ 
merce;  past  director.  California  News¬ 
paper  Publishers  Association;  past  direc¬ 
tor.  San  Gabriel  Valley  Boy  Scouts  of 
America;  director  and  vicepresident. 
Boys  Republic,  Chino,  Calif.;  director 
and  past  president.  Pasadena  Foundation 
for  Medical  Research;  past  director  of 
the  United  Crusade. 

Bidder  married  the  former  Georgia  G. 
Buck  in  1936.  and  they  have  two  sons. 
Bernard  J.  Bidder.  Jr.,  and  Laurance  M. 
Bidder. 


Stuart  Auerbach  of  the  Washinfiton 
Post  and  Walter  Sullivan  of  the  New 
York  Times  have  won  the  fourth  annual 
Science-in-Society  Journalism  Competi¬ 
tion  sponsored  by  the  National  Associa¬ 
tion  of  Science  Writers. 

The  awards — $  1 ,000  and  a  medallion  to 
each  winner,  and  certificates  to  the 
publications — will  be  presented 
November  15  during  a  symposium  on  sci¬ 
ence  writing  which  the  asscx-'iation  is  hold¬ 
ing  in  Galveston.  Texas. 

Auerbach,  medical-science  writer  for 
the  Post,  won  in  the  life  science  category 
with  his  March  9.  1975  story  “And  Man 
Created  Risks.”  an  account  of  the 
Asilomar  conference  on  the  future  of 
genetic  engineering.  Sullivan’s  winning 
entry  in  the  physical  science  category  was 
a  series  of  seven  articles  on  the  ozone 
layer. 

Ronald  Kotulak  of  the  Chicago 
Tribune  served  as  NASW  chairman  of  the 
awards  committee,  and  judges  of  the  con¬ 
test  were:  Dr.  Richard  Kessler,  Associate 
Dean,  Northwestern  University  Medical 
School;  Benjamin  H.  Baldwin,  Professor 
of  Journalism,  Medill  School  of  Jour¬ 
nalism;  Dr.  James  G.  Haughton,  Execu¬ 
tive  Director,  Health  and  Hospitals  Gov¬ 


erning  Commission  of  Cook  County,  Il¬ 
linois;  and  Dr.  Edward  E.  David  Jr.. 
Executive  Vice  President.  Gould  Inc., 
Rolling  Meadows,  Illinois,  former  White 
House  Science  Advisor. 

NASW.  a  professional  stKiety  for  full¬ 
time  writers  about  science  for  laymen,  es¬ 
tablished  its  award  in  1973  to  honor  out¬ 
standing  investigative  and  interpretive 
writing  about  science  and  its  impact  on 
the  quality  of  life.  This  year  114 
entries — newspaper  and  magitzine  articles 
and  tv  scripts — were  submitted. 

• 

Thomson  buys 
Florida  daily 

Thomson  Newspapers  Inc.  has  acquired 
the  Jackson  County  Floridan,  a 
5,000-circulation  daily  newspaper  in 
Marianna,  Fla.  Kelso  Gillenwater,  editor 
and  publisher  of  the  Floridan,  said  that 
the  Thomson  organization  would  assume 
control  immediately. 

Thomson  also  owns  three  other  Florida 
daily  newspapers — the  Key  West  Citizen, 
Punta  Gorda  Herald-News  and  Clay 
Today  of  Orange  Park. 


NKW’SP.XPKK  CONSULTANTS 

S.VLKS  .NEOOTI.XTOJtS  -  UKOKKRS  -  At*PR.-\ISEHS 

5700  N.W.  Second  Avenue  330  Sunrise  Highway 

Boca  Raton,  Rockville  Centre, 

Florida  33432  New  York,  11570 

Area  Code  305-391-9600  Area  Code  516-764-2414 

George  J.  Cooper  at  the  Drake  Hotel  in  Chicago  for  the 

Inland  Daily  Press  Association  Meetings — October  17-20 
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Need  energy  facts?  We’ll  provide  fast,  accu¬ 
rate  answers  to  your  questions  about  electric 
power. 

We  can  line  up  news  sources,  contacts  with 
electric  energy  specialists,  and  research  assist¬ 
ance  for  reporters  and  writers  anywhere  in  the 
nation. 

We  have  industry  statistics  and  comprehen¬ 


sive  backgrounders  on  major  energy  topics  includ¬ 
ing  nuclear  power,  alternate  energy  sources,  rates 
and  environmental  protection. 

During  weekday  business  hours  call  Paul 
Wagner  in  New  York  (212/573-8741)  or  Don  Curry 
in  Washington,  D.C.  (202/783-2406). 

You  can  also  reach  Paul  Wagner  at  any  time, 
evenings  or  weekends,  at  the  WATS  number  below. 


CALL  TOIL  FREE 

800/223-7560 


EDISON  ELECTRK  INSTITUTE  INFORMATION  SERVICE 


Dates  to  remember  in  1977: 
Jan.  15,  Feb.l,  Feb.  15,  March  1 


TOP  PRIZE  WINNERS  IN  LAST  YEAR'S  Scripps-Howard  Foundation  competitions  as  they  joined  Matt  Meyer,  Foundation  president, 
at  awards  luncheon  in  April.  Front,  left,  Joan  Biggs,  KGW-TV,  Portland,  Ore.,  Floward  Awards  broadcast  division,  and  Carol  Sutton, 
Louisville  Courier-Journal,  Howard  Awards  newspaper  division.  Rear,  from  left,  Kenneth  L.  Robison,  The  Idaho  Statesman,  Meeman 
Awards;  Robert  Hullihan,  The  Des  Moines  Register,  Pyle  Awards;  Matt  Meyer;  and  David  Bowes,  The  Cincinnati  Post,  Stone  Awards. 


The  early  months  of  1977  will  be  marked  by  five 
contest  deadlines  important  to  you.  They  are: 

JANUARY  15:  Ernie  Pyle  Memorial  Awards.  For 
newspaper  writing  in  the  Pyle  tradition  of  writing 
everyday  copy  about  everyday  people  with  every¬ 
day  dreams.  $1000  cash  prize  and  medallion  plaque, 
and  a  second  prize  of  $500  and  a  certificate. 

FEBRUARY  1:  Walker  Stone  Awards.  For  out¬ 
standing  achievement  in  the  field  of  newspaper  edi¬ 
torial  writing.  $1000  cash  prize  and  a  certificate, 
and  a  second  prize  of  $500  and  a  certificate. 

FEBRUARY  1:  New  this  year,  the  Edward  Willis 
Scripps  Award  for  newspaper  writing  that  con¬ 
tributes  most  significantly  to  the  First  Amendment. 
$2500  cash  prize  and  bronze  plaque. 

FEBRUARY  15:  Edward  J.  Meeman  Conservation 
Awards.  These  awards  are  meant  to  encourage 
newspapermen  and  women  to  help  educate  the 
public  and  public  officials  to  a  better  understanding 
and  support  of  conservation  through  their  writing. 
Prizes  will  total  $8500.  One  grand  prize  of  $2500. 
The  remaining  $6000  will  be  divided  into  two  cate¬ 
gories,  and  awarded  to  reporters  on  papers  with 
more  than  100,000  circulation,  and  to  reporters  on 


papers  with  less  than  100,000  circulation.  There 
will  be  two  prizes  in  each  category.  These  prizes 
will  be  $2000  and  $1000.  Overall,  a  total  of  five 
prizes  will  be  awarded. 

MARCH  1 :  Roy  W.  Howard  Public  Service  Awards. 
To  recognize  newspapers,  TV,  and  radio  stations 
for  outstanding  public  service.  Two  bronze  plaques 
will  be  awarded,  one  to  a  newspaper,  and  one  to 
a  TV  or  radio  station.  Plaques  will  be  accompanied 
by  a  cash  grant  not  to  exceed  $2500.  Runnerup 
prizes  of  $1000  and  $500  may  also  be  awarded  in 
both  the  newspaper  and  broadcast  divisions. 

Entries  in  the  Pyle,  Stone,  Scripps,  and  Meeman 
competitions,  plus  newspaper  entries  in  the 
Howard  Awards,  should  be  sent  to  Scripps-Howard 
Foundation,  200  Park  Avenue,  New  York,  N.Y.  10017. 
TV  and  radio  entries  in  the  Hoy^ard  Awards  should 
be  addressed  to  Scripps-Howard  Foundation, 

500  Central  Avenue,  Cincinnati,  Ohio  45202. 

All  material  submitted  in  these  competitions 
must  have  been  published  or  broadcast  in  1976. 

Fact  Sheets  dealing  with  each  competition  may  be 
obtained  by  writing  the  Scripps-Howard  Foundation 
at  its  New  York  address. 


Scripps-Howard 

Foundation 

21M)  Park  Avenue.  New  York.  N  Y.  I  (HI  17 


